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ABSTRAKS 

 

Judul: Pengaruh Terpaan Iklan Televisi dan Daya Tarik Celebrity Endorser 

dalam Kampanye #RambutAkuKataAku terhadap Keputusan Pembelian 

Shampo Dove 
 

Saat ini perkembangan shampo di Indonesia semakin beragam dengan 

banyaknya variasi shampo yang ada dan ditujukan untuk berbagai kalangan. Pasar 

penjualan shampo di Indonesia terus mengalami perkembangan diiringi dengan 

munculnya berbagai merek-merek baru serta inovasi-inovasi baru. Untuk tetap 

meningkatkan serta mempertahankan produk shamponya di pasar Indonesia, Dove 

mengkomunikasikan shamponya melalui kampanye “Rambut Aku Kata Aku” 

dengan menggunakan iklan di televisi serta celebrity endorser.  

Penelitian ini bertujuan untuk mengetahui pengaruh terpaan iklan televisi 

dan daya tarik celebrity endorser dalam kampanye #RambutAkuKataAku terhadap 

keputusan pembelian shampo Dove. Teori yang digunakan adalah teori fungsi 

manajemen, teori strong advertising dan teori respon kognitif. Teknik pengambilan 

sampel menggunakan teknik nonprobability sampling dengan jumlah sampel 

sebanyak 100 orang. Pengujian dilakukan dengan menggunakan analisis regresi 

linier berganda dan regresi linier sederhana. Hasil dari penelitian menunjukkan 

bahwa terpaan iklan televisi dan daya tarik celebrity endorser secara bersama-sama 

perpengaruh sangat signifikan dan positif terhadap keputusan pembelian shampo 

Dove. Kemudian berdasarkan hasil analisis selanjutnya terpaan iklan televisi 

berpengaruh positif terhadap keputusan pembelian, begitu juga daya tarik celebrity 

endorser berpengaruh positif terhadap keputusan pembelian shampo Dove. Dengan 

hasil tersebut disarankan menunjukkan produk yang diiklankannya dengan lebih 

jelas tidak hanya di bagian akhir iklan saja dan juga hendaknya celebrity endorser 

menjelaskan dengan detail tentang produk yang diiklankannya. 

Kata kunci: Terpaan Iklan, Celebrity Endorser, Keputusan Pembelian 
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ABSTRACT 

 

Title: The Effects of TV Advertisements Exposure and Attractiveness 

of Celebrity Endorser in #RambutAkuKataAku Campaign on Dove 

Shampoo Buying Decision   
 

Currently, the development of shampoo in Indonesia is increasingly diverse 

with a large variety of existing shampoos aimed to various groups. The shampoo 

sales market in Indonesia continues to develop, accompanied by the emergence of 

various new brands and new innovations. To keep improving and maintaining their 

shampoo products in the Indonesian market, Dove communicates their shampoo 

through the "Rambut Aku Kata Aku" campaign using advertisements on television 

and celebrity endorsers. 

This study aims to determine the effect of television advertisements exposure 

and the attractiveness of celebrity endorsers in #RambutAkuKataAku campaign on 

Dove shampoo buying decisions. The theories used are management function 

theory, strong advertising theory and cognitive response theory. The sampling 

technique used nonprobability sampling technique with a sample size of 100 people. 

Tests are carried out using multiple linear regression analysis and simple linear 

regression. The results of the study indicate that television  advertisements exposure 

and the attractiveness of celebrity endorsers together have a very significant and 

positive effect on Dove shampoo buying decisions. Then based on the results of 

further analysis, television advertisements exposure has a positive effect on buying 

decisions, as well as attractiveness of celebrity endorser has a positive effect on 

Dove shampoo buying decisions. With these results, it is suggested to show the 

advertised products more clearly, not only at the end of the advertisement, and also 

that celebrity endorsers should explain in detail about the advertised products. 

 

Keywords: Ads exposure, Celebrity Endorser, Buying Decision 
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