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PENGARUH KUALITAS PRODUK DAN KUALITAS PELAYANAN
TERHADAP KEPUTUSAN PEMBELIAN MELALUI MINAT BELI SEBAGAI
VARIABEL INTERVENING
(Studi Pada Portobello Cafe Semarang)

ABSTRAKSI

Penelitian ini dilatarbelakangi oleh pendapatan yang mengalami fluktuasi
selama 5 tahun terakhir. Tujuan penelitan ini untuk mengetahui pengaruh kualitas
produk dan kualitas pelayanan terhadap keputusan pembelian melalui minat beli
sebagai variabel intervening pada Portobello Cafe. Populasinya adalah seluruh
konsumen Portobello Café¢ yang berdomisili di Semarang, sedangkan sampel
penelitian ini adalah 100 konsumen Portobello Café dengan menggunakan teknik
pengambilan sampel accidental dan purposive sampling.

Tipe penelitian ini adalah explanatory research. Metode analisis data yang
digunakan adalah uji wvaliditas, realibilitas, koefisien korelasi, koefisien
determinasi, analisis regeresi sederhana dan uji signifikansi (uji t) serta uji analisis
dua tahap dengan menggunakan software SPSS 22.0 for windows.

Hasil penelitian menunjukkan bahwa kualitas produk berpengaruh positif
terhadap minat beli, kualitas pelayanan berpengaruh positif terhadap minat beli,
minat beli berpengaruh positif terhadap keputusan pembelian. Pada variabel
intervening diketahui bahwa terdapat pengaruh positif variabel harga terhadap
keputusan pembelian melalui minat beli dan terdapat pengaruh positif variabel
kualitas pelayanan terhadap keputusan pembelian melalui minat beli.

Berdasarkan hasil tersebut maka disarankan agar Portobello Café harus
mempertahankan dan meningkatkan kualitas produk yang ditawarkan dengan
menambah inovasi dan variasi terhadap makanan. Melakukan briefing dan
pembuatan SOP agar karyawan lebih tanggap menangani keluhan konsumen, serta
meningkatkan quality control pada cita rasa produk. Selain itu perusahaan harus
lebih adaptif dengan perkembangan yang terjadi di lingkungan.

Kata Kunci: Kualitas Produk, Kualitas Pelayanan, Minat Beli, Keputusan
Pembelian



The Effects of Product Quality and Service Quality to Purchase Decision through

Interest Buying
(Study on Portobello Cafe Semarang)

ABSTRACT
This research is motivated by income which has fluctuated during the last 5
vears. The purpose of this research is to decide the effect of product quality and
service quality on purchasing decisions through buying interest as an intervening
variable at Portobello Cafe. The population is all Portobello Cafe consumers living
in Semarang, while the sample of this study is 100 Portobello Café consumers using
accidental sampling and purposive sampling techniques.

This type of research is explanatory research. The data analysis method used
is validity, reliability, correlation coefficient, coefficient of determination, simple

regression analysis and significance test (t test) and two-stage analysis test using
SPSS 22.0 software for windows.

The results showed that product quality has a positive effect on buying
interest, service quality has a positive effect on buying interest, buying interest has
a positive effect on purchasing decisions. In the intervening variable, it is known
that there is a positive effect of the price variable on purchasing decisions through
buying interest and there is a positive influence of service quality variables on
purchasing decisions through buying interest.

Based on these results, it is suggested that Portobello Cafe should support
and improve the quality of the products offered by adding innovation and variety
to the food. Conducting briefings and making SOPS so that employees are more
responsive in handling consumer complaints, as well as improving quality control
on product taste. In addition, companies should be adaptive to developments in the
environment.

Keywords: Product Quality, Service Quality, Purchase Decision, and Interest
Buying
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