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Pengaruh Electronic Word of Mouth dan Destination Image terhadap
Decision to Visit

(Studi pada Pengunjung Owabong Water Park Purbalingga)

ABSTRAKSI

Sektor pariwisata menjadi penting bagi pertumbuhan ekonomi nasiona, hal
ini dikarenakan sektor pariwisata memiliki sumbangan yang besar terhadap PDB
nasional, cadangan devisa, serta penyerapan tenaga kerja yang mendorong
tumbuhnya UMKM vyang bergerak pada sektor pariwisata. Obyek Wisata Air
Bojongsari (Owabong Water Park) merupakan destinasi wisata air yang berada di
Purbalingga Jawa Tengah. Berdasarkan data kunjungan wisatawan pada tahun
2015 sampai 2020 Owabong Water Park mengalami fluktuatif. eWOM dan
destination image dapat diduga sebagai faktor penyebab jumlah kunjungan yang
fluktuatif tersebut.

Penelitian ini bertujuan untuk mengetahui pengaruh antara eWOM dan
destination image terhadap decision to visit pada pengunjung Owabong Water
Park. Tipe penelitian ini adalah explanatory research dengan teknik pengambilan
sampel menggunakan teknik non probability sampling, purposive sampling, dan
accidental sampling. Pengumpulan data yang digunakan menggunakan kuesioner
fisik. Sampel pada penelitian berjumlah 100 pengunjung Owabong Water Park.
Untuk melakukan analisis terhadap uji yang digunakan menggunakan bantuan
aplikasi komputer SPSS 25.0 for Windows terhadap uji validitas, uji reliabilitas,
uji koefisien korelasi, koefisien determinasi, analisis regresi sederhana dan
berganda, kemudian uji signifikansi (uji t dan uji F).

Hasil penelitian ini menunjukan bahwa eWOM dan destination image
berpengaruh positif secara parsial dan simultan terhadap decision to visit, dimana
ketika bersama-sama destination image memiliki pengaruh yang paling besar
terhadap decision to visit. Secara parsial eWOM menyumbang sebesar 17,6%
terhadap decision to visit, sedangkan destination image menyumbang sebesar 52%
terhadap decision to visit. Kemudian secara simultan eWOM dan destination
image menyumbang sebesar 52,9% terhadap decision to visit.

Berdasarkan hasil tersebut maka disarankan agar Owabong Water Park
dapat meningkatkan respon terhadap adanya ulasan negatif yang muncul agar
dapat segera teratasi untuk mengantisipasi munculnya eWOM negatif kembali.
Selain itu perlu dilakukan inovasi dalam rangka meningkatkan destination image
agar wisatawan menjadi tertarik untuk berkunjung ke Owabong Water Park.

Kata kunci : Electronic Word of Mouth, Destination Image, Decision to Visit.



Effect of Electronic Word of Mouth and Destination Image on Decision to Visit

(Study on Owabong Water Park Water Purbalingga Park Visitors)

ABSTRACT

The tourism sector is important for national economic growth, this is
because the tourism sector has a large contribution to national GDP, foreign
exchange reserves, and employment which encourages the growth of MSMEs
engaged in the tourism sector. Bojongsari Water Tourism Object (Owabong
Water Park) is a water tourism destination located in Purbalingga, Central Java.
Based on data on tourist visits in 2015 to 2020, Owabong Water Park has
fluctuated. eWOM and destination image can be suspected as the factors causing
the fluctuating number of visits.

This study aims to determine the effect of eWOM and destination image on
the decision to visit visitors to Owabong Water Park. This type of research is
explanatory research with the sampling technique using non probability sampling
techniques, purposive sampling, and accidental sampling. Data collection used
using a physical questionnaire. The sample in this study amounted to 100 visitors
to Owabong Water Park. To analyze the test used, the computer application SPSS
25.0 for Windows was used to test the validity, reliability test, correlation
coefficient test, determination coefficient, simple and multiple regression analysis,
then significance test (t test and F test).

The results of this study indicate that eWOM and destination image have a
positive effect partially and simultaneously on the decision to visit, where
together, the destination image has the greatest influence on the decision to visit.
Partially, eWOM contributed 17.6% to the decision to visit, while the destination
image contributed 52% to the decision to visit. Then simultaneously eWOM and
destination image contributed 52.9% to the decision to visit.

Based on these results, it is suggested that Owabong Water Park be able to
increase the response to negative reviews that appear so that they can be resolved
immediately to anticipate the emergence of negative eWOM again. In addition, it
IS necessary to do innovation in order to increase the destination image so that
tourists will be interested in visiting Owabong Water Park.

Keywords: Electronic Word of Mouth, Destination Image, Decision to Visit.
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