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PENGARUH BAURAN RITEL TERHADAP KEPUTUSAN PEMBELIAN 

PADA INDOMARET KECAMATAN BANYUMANIK KOTA SEMARANG 

 

ABSTRAK 

Keberadaan berbagai ritel modern saat ini yang menawarkan banyak keunggulan 

jika dibandingkan dengan gerai ritel konvensional dimana ritel modern berusaha 

menjawab berbagai permintaan dari pasar yang begitu beragam. Indomaret 

Ngesrep merupakan merek gerai ritel dari PT. Indomarco Prismatama yang 

menjadi salah satu ritel moden yang hadir demi memberikan kemudahan 

masyarakat dalam memenuhi kebutuhan sehari-harinya. Sejak dibukanya gerai, 

Indomaret Ngesrep mendapatkan respon yang positif, akan tetapi di tahun 2016 

dan 2017 angka penjualan gerai ini menunjukkan penurunan. Tujuan dari 

penelitian ini yaitu untuk mengetahui pengaruh retailing mix terhadap keputusan 

pembelian dari Indomaret Cabang Ngesrep. Penelitian ini bertipe explanatory 

research dengan pendekatan kantitatif. Populasi dari penelitian ini adalah 

konsumen Indomaret Ngesrep dengan jumlah sampel yaitu 100 responden. Teknik 

pengambilan sampel penelitian ini yaitu non-probability sampling dengan 

pendekatan purposive sampling. Dari hasil observasi kemudian dilakukan uji 

validitas, uji realibilitas, koefisien korelasi, regresi linear sederhana, koefisien 

determinasi, regresi linear berganda, uji t dan uji F menggunakan software SPSS 

versi 23. Hasil dari penelitian ini menunjukkan bahwa produk berpengaruh 

terhadap keputusan pembelian, harga berpengaruh terhadap keputusan pembelian, 

lokasi berpengaruh terhadap keputusan pembelian, promosi berpengaruh terhadap 

keputusan pembelian, layanan berpengaruh terhadap keputusan pembelian, 

suasana toko berpengaruh terhadap keputusan pembelian, dan retailing mix secara 

simultan berpengaruh positif terhadap keputusan pembelian. Peneliti memberikan 

saran kepada Indomaret Ngesrep untuk meningkatkan kegiatan promosi melalui 

media cetak maupun elektronik, pemberian potongan harga, hingga upaya 

personal selling. Selain itu, dalam menentukan harga produk, strategi yang 

dilakukan Indomaret Ngesrep juga harus lebih baik agar konsumen merasa lebih 

yakin dalam melakukan keputusan pembelian di gerai Indomaret Ngesrep. 

 

Kata Kunci: Bauran Ritel, Produk, Harga, Lokasi, Promosi, Layanan, Suasana 

Toko, dan Keputusan Pembelian 
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THE EFFECT OF RETAILING MIX TO THE PURCHASE DECISION 

IN INDOMARET KECAMATAN BANYUMANIK KOTA SEMARANG 

 

ABSTRACT 

The existence of various modern retailers today which offer many 

advantages compared to conventional retail outlets where modern retailers try to 

answer various demands from such a diverse market. Indomaret Ngesrep is a 

retail outlet brand from PT. Indomarco Prismatama, which is one of the modern 

retailers, make it easier for people to meet their daily needs. Since the opening of 

the outlet, Indomaret Ngesrep has received a positive response, however in 2016 

and 2017 the sales were decreased. The purpose of this study is to determine the 

effect of retailing mix on purchase decisions from Indomaret Ngesrep Branch. 

This research is an explanatory research with quantitative approach. The 

population of the research were consumers of Indomaret Ngesrep with sample 

size of 100 respondents. The sampling technique for this research is non-

probability sampling with a purposive sampling approach. From the results of 

observations, the validity test, reliability test, correlation coefficient, simple linear 

regression, determination coefficient, multiple linear regression, t test and F test 

using SPSS version 23 software. The results of this study indicate that the product 

has an effect on purchasing decisions, the price affects the purchase decision, the 

place has an effect on the purchase decision, the promotion has an effect on the 

purchase decision, the service has an effect on the purchase decision, the store 

atmosphere has an effect on the purchase decision, and the retailing mix 

simultaneously has a positive effect. Researchers provide suggestions to 

Indomaret Ngesrep to increase promotional activities through print and 

electronic media, giving discounts, to personal selling efforts. In addition, in 

determining product prices, Indomaret Ngesrep's strategy must be better so that 

consumers feel more confident in making purchasing decisions at Indomaret 

Ngesrep outlets. 

 

 

Keywords: Retail Mix, Product, Price, Place, Promotion, Service, Store 

Atmosphere, and Purchase Decision 
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