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PENGARUH KUALITAS PRODUK DAN HARGA TERHADAP MINAT BELI
ULANG DENGAN KEPUTUSAN PEMBELIAN SEBAGAI VARIABEL
INTERVENING (Studi pada Holland Bakery Pandanaran di Kota Semarang)

ABSTRAKSI

Tingginya pertumbuhan industri makanan di Kota Semarang mengakibatkan
semakin ketatnya persaingan di bidang makanan, sehingga setiap perusahaan perlu
memikirkan cara untuk meningkatkan penjualan karena berdasarkan data omzet
penjualan pada Holland Bakery Semarang menunjukkan adanya penurunan tiap
tahunnya. Salah satu cara untuk meningkatkan penjualan yaitu dengan
meningkatkan minat beli ulang konsumen. Terdapat banyak faktor dalam
meningkatkan minat beli ulang konsumen seperti faktor kualitas produk maupun
harga yang ditawarkan oleh perusahaan.

Tipe penelitian ini adalah explanatory research. Pengambilan sampel
menggunakan teknik nonprobability sampling, dengan metode accidental sampling
dan purposive sampling. Teknik pengumpulan data menggunakan Kkuesioner,
wawancara kepada 100 responden yang pernah melakukan pembelian produk pada
Holland Bakery Pandanaran Semarang. Penelitian ini menggunakan analisis
kualitatif dan kuantitatif dengan uji validitas, reliabilitas, koefisien korelasi,
koefisien determinasi, analisis regresi, uji t dengan aplikasi SPSS versi 22.0 serta
analisis sobel untuk menguji pengaruh variabel intervening.

Hasil penelitian ini menunjukkan bahwa kualitas produk berpengaruh dan
signifikan terhadap keputusan pembelian, harga berpengaruh dan signifikan
terhadap keputusan pembelian, terdapat pengaruh kualitas produk terhadap minat
beli ulang melalui keputusan pembelian, terdapat pengaruh harga terhadap minat
beli ulang melalui keputusan pembelian. Berdasarkan hasil uji sobel, terdapat
pengaruh kualitas produk terhadap minat beli ulang melalui keputusan pembelian
dan harga terhadap minat beli ulang melalui keputusan pembelian. Berdasarkan
hasil uji mediasi, keputusan pembelian merupakan variabel intervening parsial
dalam memediasi pengaruh kualitas produk terhadap minat beli ulang dan
keputusan pembelian merupakan variabel intervening parsial dalam memediasi
pengaruh harga terhadap minat beli ulang.

Adapun saran yang dapat diberikan kepada Holland Bakery Semarang agar
lebih meningkatkan kualitas produk yang ada dan penetapan harga yang lebih
terjangkau untuk konsumen.

Kata Kunci: Kualitas Produk, Harga, Minat Beli Ulang, dan Keputusan
Pembelian



THE EFFECT OF PRODUCT QUALITY AND PRICE ON REPURCHASE
INTENTION WITH PURCHASE DECISION AS INTERVENING
VARIABLES (Study on Holland Bakery Pandanaran in Semarang)

ABSTRACT

The high growth of the food industry in the city of Semarang has resulted in
increasingly tighter competition in the food sector, so that every company needs to
think about ways to increase sales because based on sales turnover data at Holland
Bakery Semarang shows a decline every year. One way to increase sales is to
increase consumer repurchase interest. There are many factors in increasing
consumer repurchase interest, such as product quality factors and the price offered
by the company.

This type of research is explanatory research. Sampling using nonprobability
sampling technique, with accidental sampling and purposive sampling methods. Data
collection techniques using questionnaires, interviews with 100 respondents who
have purchased products at Holland Bakery Pandanaran Semarang. This research
uses qualitative and quantitative analysis with validity, reliability, correlation
coefficient, determination coefficient, regression analysis, t test with SPSS version
22.0 application and sobel analysis to test the effect of intervening variables.

The results of this study indicate that product quality has a significant and
significant effect on purchasing decisions, prices have an effect and are significant on
purchasing decisions, there is an effect of product quality on repurchase interest
through purchasing decisions, there is an effect of price on repurchase interest
through purchasing decisions. Based on the sobel test results, there is an effect of
product quality on repurchase interest through purchasing decisions and price on
repurchase interest through purchasing decisions. Based on the results of the
mediation test, the purchase decision is a partial intervening variable in mediating
the effect of product quality on repurchase intention and purchase decision is a
partial intervening variable in mediating the effect of price on repurchase intention.

There are suggestions that can be given to Holland Bakery Semarang to
further improve the quality of existing products and to set prices that are more
affordable for consumers.

Keywords: Product Quality, Price, Purchase Decision and Repurchase Intention
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