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PENGARUH BRAND IMAGE DAN PRODUCT KNOWLEDGE TERHADAP 

KEPUTUSAN PEMBELIAN 

(Studi pada Konsumen Holland Bakery Pandanaran Semarang) 

ABSTRAKSI 
 

Roti merupakan salah satu makanan yang banyak diminati oleh masyarakat 

Indonesia, mulai dari anak-anak hingga orang dewasa. Meskipun roti bukan 

merupakan makanan pokok, namun bisnis di bidang roti memiliki potensi yang 

besar sehingga banyak perusahaan yang membuka bisnisnya di bidang ini. Hal ini 

menyebabkan ketatnya persaingan antar pelaku usaha. Holland Bakery sebagai 

salah satu toko roti modern pertama di Indonesia yang telah berdiri sejak tahun 

1978, terus menerapkan strategi pemasarannya guna menarik perhatian konsumen 

dan mempertahankan pelanggan yang ada. 

Penelitian ini bertujuan untuk mengetahui pengaruh brand image dan product 

knowledge terhadap keputusan pembelian (studi pada Konsumen Holland Bakery 

Pandanaran Semarang). Tipe penelitian ini adalah explanatory research dengan 

teknik pengambilan sampel nonprobability sampling. Adapun jumlah sampel yang 

digunakan sebanyak 100 responden. Teknik analisis data yang digunakan yaitu uji 

regresi linear sederhana dan berganda.  

Berdasarkan hasil penelitian dapat diketahui bahwa brand image berpengaruh 

signifikan terhadap keputusan pembelian (33%), product knowledge berpengaruh 

signifikan terhadap keputusan pembelian (37,2%), serta brand image dan product 

knowledge berpengaruh signifikan terhadap keputusan pembelian (32,4%). 

Sedangkan sisanya dipengaruhi oleh variabel lain selain brand image dan product 

knowledge.   

Saran yang dapat diberikan yaitu perusahaan diharapkan dapat lebih meningkatkan 

citranya, sehingga Holland Bakery dapat menjadi pilihan utama konsumen. Selain 

itu, perusahaan sebaiknya memberikan product knowledge secara mendalam dan 

terus menerus kepada konsumen maupun calon konsumen mengenai produk-

produknya agar lebih memudahkan konsumen dalam melakukan keputusan 

pembelian. 

 

Kata Kunci: Brand Image, Product Knowledge, dan Keputusan Pembelian.  
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THE EFFECT OF BRAND IMAGE AND PRODUCT KNOWLEDGE ON 

PURCHASE DECISION  

(Study on Consumer of Holland Bakery Pandanaran Semarang) 

ABSTRACT 

 

Bread is one of the favourite food liked by most of people, from the kids as well as 

adults. Although bread is not a staple food, the business in the field of bread has a 

great potential, so many companies are opening their businesses in this field. This 

leads to intense competition between business companies. Holland Bakery as one 

of the first modern bakeries in Indonesia that has been established since 1978, 

continues to implement its marketing strategy to attract consumers and retain 

existing customers. 

This research aims to find out the influence of brand image and product 

knowledge on purchase decision (study on Consumer of Holland Bakery 

Pandanaran Semarang). This type of research is explanatory research with 

nonprobability sampling techniques. The samples used for this research are 100 

respondents. The data analysis techniques used are simple and multiple linear 

regression test.  

The result of this research shows that brand image has a significant effect 

on purchase decision (33%), product knowledge has a significant effect on purchase 

decision (37.2%) and brand image and product knowledge have a significant effect 

on purchase decision (32.4%). While the rest is influenced by variables other than 

brand image and product knowledge. 

The advice that can be given is that the company is expected to further 

improve its image, so that Holland Bakery can be the main choice of consumers. In 

addition, the company should provide in-depth and continuous product knowledge 

to consumers and potential consumers about its products to make it easier for 

consumers to make purchase decision. 

 

Keywords: Brand Image, Product Knowledge, and Purchase Decision. 
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