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ABSTRAKSI

Perkembangan jumlah hotel di Semarang yang sangat pesat, menimbulkan
persaingan perhotelan di Semarang menjadi sangat ketat. Pertumbuhan yang tidak
seimbang ini mengakibatkan terjadinya ketimpangan antara jumlah permintaan
dengan suplai yang tersedia dan secara tidak langsung akan berimbas terhadap
kelangsungan operasional hotel. Imbas dari ketimpangan antara pertumbuhan
jumlah hotel dan jumlah kunjungan wisatawan berdampak pada hotel ini, terlihat
bahwa dalam tiga tahun terakhir hotel ini mengalami fluktuasi jumlah pengunjung
yaitu tahun 2017-2019.

Tipe penelitian adalah eksplanatory research dan pengambilan sampel
menggunakan teknik non probability sampling, purposive sampling dan accidental
sampling. Pengumpulan data menggunakan kuesioner. Sampel yang digunakan
sebanyak 100 responden konsumen Hotel Studio Inn & Suites Semarang.
Penelitian ini menggunakan sistem statistik SPSS versi 26 dan menggunakan
analisis kuantitatif dengan uji validitas, reliabilitas, koefisien korelasi, koefisien
determinasi, regresi sederhana dan berganda, signifikansi uji t dan uji F.

Berdasarkan hasil tersebut maka disarankan bahwa Hotel Studio Inn &
Suites harus mempertahankan dan meningkatkan kualitas pelayanan yang
diberikan dengan menambah dan memaksimalkan layanan parkir hotelseperti
membuat system vallet parking yang akan memudahkan tamu ketika datang ke
hotel serta dapat bekerja sama dengan perusahaan parkir seperti SAS Parking
Indonesia serta perusahaan disarankan untuk selalu adaptif dengan perkembangan
yang terjadi dilingkungan. Misalnya memperluas penggunaan teknologi di setiap
aspek seperti jasa online yang mayoritas digunakan oleh masyarakat seperti
aplikasi Pegipegi.com, Ticket.com, dll. Serta bekerja sama dengan perusahaan
hotel online seperti RedDoorz dan Airyrooms untuk meningkatkan penjualan.

Kata kunci: Kualitas Pelayanan, Harga, dan Keputusan Menginap

The Influence of Service Quality and Price on Stay Decision (Study on Hotel
Studio Inn & Suites Semarang consumers)



ABSTRACT

The development of the number of hotels in Semarang is going very fast,
which makes competition for hotels in Semarang very tight. This unbalanced
growth has led to an imbalance between the amount of demand and the available
supply and will indirectly affect the continuity of the hotel activities. The impact of
the disparity between the growth in the number of hotels and the number of tourist
visits has an impact on this hotel, as it can be seen that this hotel has seen
Sfluctuations in the number of visitors in the last three years, namely in 2017-2019.

This type of research is explanatory research and sampling using non-
probability sampling, purposeful sampling, and unintentional sampling. Data
collection using a questionnaire. The sample used was 100 consumer respondents
from Hotel Studio Inn & Suites Semarang. This study uses the SPSS statistical
system version 26 and employs quantitative analysis with validity, reliability,
correlation coefficient, coefficient of determination, simple and multiple
regression, significance t-test and F-test.

Based on these results, it is suggested that the Studio Inn & Suites Hotel will
maintain and improve the quality of the services provided by adding and
maximizing hotel parking services, such as creating a valet parking system that
will make it easier for guests to get to the hotel. come and cooperate with parking
companies such as SAS Parking Indonesia. and companies are advised to always
be alert to developments in the environment. For example, by expanding the use of
technology in every aspect, such as online services, mostly used by the public,
such as the Pegipegi.com application, Ticket.com, etc. As well as working with
online hotel companies such as RedDoorz and Airyrooms to increase sales.

Keywords: Service Quality, Price,and Stay Decisions.
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