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MOTTO DAN PERSEMBAHAN

“People are not homes
Manusia itu seperti sungai, selalu mengalir, selalu berubah,
seseorang tidak akan selalu di sana menjadi ‘rumah’
THE REAL HOME IS YOURSELF.”
-Banyu Sadewa-

“Pain throws your heart to the ground, Love turns the whole thing around,
Fear is a friend who’s misunderstood but I know the heart of life is good.”
-John Mayer-

“Be thankful for what you have, you’ll end up having more.
If you concentrate on what you don 't have, you will never ever have enough.”
-Oprah Winfrey-

“I want to see what happens, if i don’t give up.”
-Unknown Author-
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Pengaruh Persepsi Kegunaan, Persepsi Kemudahan dan Keamanan
Terhadap Minat Beli Pengguna Aplikasi Mobile KAI Access

(Studi pada Pengguna Aplikasi Mobile KAI Access Semarang)

ABSTRAKSI

Tujuan dilakukanya penelitian ini adalah untuk mengetahui pengaruh antara variabel
Persepsi Kegunaan, Persepsi Kemudahan, Keamanan dan Minat beli. Populasinya adalah
seluruh pengguna aplikasi mobile KAI Access yang berdomisili Semarang, sedangkan
sampelnya adalah 100 konsumen pelanggan KAI Access dengan menggunakan teknik
pengambilan sampel purposive sampling.

Tipe penelitian ini adalah explanatory research. Analisis yang digunakan adalah
analisis dua tahap menggunakan program IBM SPSS (Statistical Product and Service
Solutions) versi 25, di mana sebelumnya dilakukan uji validitas, uji reliabilitas, uji koefisien
korelasi, koefisien determinasi, analisis regresi sederhana dan berganda, kemudian uji
signifikansi (uji t dan uji F).

Hasil penelitian ini menunjukan bahwa persepsi kegunaan, persepsi kemudahan, dan
keamanan berpengaruh positif terhadap minat beli, dibuktikan melalui uji regresi linier
sederhana dengan nilai regresi yaitu persepsi kegunaan sebesar 0,329, persepsi kemudahan
sebesar 0,360 dan keamanan sebesar 0,733. Pengaruh persepsi kegunaan, persepsi
kemudahan, dan keamanan secara bersama-sama mempengaruhi minat beli sebesar 39,8%.
Sedangkan sisanya 60,2% dipengaruhi factor lain.

Berdasarkan hasil tersebut maka disarankan supaya KAI Access yaitu
memperhatikan kestabilan server aplikasi KAI Access agar tidak terjadi error dan gagal
transaksi. dapat meningkatkan kemampuan dalam memecahkan masalah hackers,
menyediakan jaminan informasi data aman, selain itu perlu memfokuskan terhadap promo
harga dan diskon agar konsumen tidak beralih menggunakan aplikasi pemesanan tiket
lainnya sehingga konsumen timbul berminat untuk membeli di Aplikasi mobile KAI Access.

Kata kunci : Persepsi Kegunaan, Persepsi Kemudahan, Keamanan, Minat Beli.



The Effects of Perceived Usefulness, Perceived Ease of Use and Security on
Purchase Intention KAI Access Mobile Application Users
(Study on KAI Access Semarang Mobile Application Users)

ABSTRACT

The purpose of this research is to find out the influence between the variables of
Perceived Usefulness, Perceived Ease of Use, Safety and Purchase Intention. The population
is all KAI Access mobile application users who are domiciled in Semarang, while the sample
is 100 consumers of KAI Access customers using purposive sampling technique.

This type of research is explanatory research. The analysis used is a two-stage
analysis using the IBM SPSS program (Statistical Product and Service Solutions) version
25, where previously the validity test, reliability test, correlation coefficient test,
determination coefficient, simple and multiple regression analysis, then significance test (t
test and F test).

The results of this study indicate that the Perceived Usefulness, Perceived Ease of
Use, and security has a positive effect on Purchase Intention, evidenced by a simple linear
regression test with a regression value of Perceived Usefulness of 0.329, Perceived Ease of
Use of 0.360 and security of 0.733. The influence of Perceived Usefulness, Perceived Ease
of Use, and security together affect Purchase Intention by 39.8%. While the remaining
60.2% is influenced by other factors.

Based on these results it is recommended that KAI Access pay attention to the
stability of the KAI Access application server so that errors do not occur and transactions
fail. can improve the ability to solve the problem of hackers, provide secure data information
guarantees, in addition it needs to focus on price promos and discounts so that consumers
do not switch to using other ticket booking applications so that consumers arise interested
in buying on the KAI Access mobile application.

Keywords : Perceived Usefulness, Perceived Ease of Use, Safety, Purchase Intention.
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