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MOTTO  

 

“Everything is Awesome” 

(The Lego Movie) 

 

“The world's full of lonely people afraid to make the first move.” 

(Tony Lip, Green Book Movie) 

 

“Be quite to listen, slow to speak, and slow to become angry” 

(James 1:19) 
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Pengaruh Promosi, Tarif, dan Kualitas Pelayanan terhadap Keputusan 

Berkunjung (Studi Pada Pengunjung Taman Bermain Plaplay Indoor Theme 

Park Kota Semarang) 

ABSTRAK 

Keputusan berkunjung sebagai tolak ukur untuk mengetahui sejauh mana 

keberhasilan Plaplay Indoor Theme Park di Kota Semarang dalam menghadapi 

persaingan yang ketat. Penelitian ini bertujuan untuk mengetahui bagaimana 

pengaruh promosi, tarif, dan kualitas pelayanan terhadap keputusan berkunjung 

pengunjung Plaplay Indoor Theme Park. Tipe penelitian yang digunakan adalah 

tipe eksplanatory research dengan jumlah sampel sebanyak 100 responden 

menggunakan teknik insidental nonprobability sampling. Pengumpulan data 

menggunakan 14 kuesioner dan 86 google form dengan skala pengukuran likert. 

Data di analisis menggunakan SPSS 21.0 for Windows. Hasil penelitian 

menunjukan terdapat pengaruh promosi terhadap keputusan berkunjungdengan 

nilai t hitung  (4,70) > t tabel (1,6606), terdapat pengaruh tarif terhadap keputusan 

berkunjung dengan nilai t hitung (6,081) > t tabel (1,6606), terdapat pengaruh 

kualitas pelayanan terhadap keputusan berkunjung dengan nilai t hitung (9,266) > 

t tabel (1,6606), dan terdapat pengaruh promosi, tarif dan kualitas pelayanan 

terhadap keputusan berkunjung dengan nilai F hitung (41,137) > F tabel (3,09). 

Saran dalam penelitian ini adalah pemanfaatan media Youtube dan Instagram 

untuk iklan dengan materi bernuansa anak muda, frekuensi ditingkatkan dan 

durasi singkat. Promosi penjualan menjelang dan saat hari libur ditingkatkan. 

Penanda arah ke lokasi taman bermain dan fasilitas penunjang diperjelas. Kualitas 

layanan informasi dan ketepatan waktu pemrosesan pembelian tiket ditingkatkan, 

serta jumlah petugas kebersihan di tambah. Dengan ditingkatkannya kualitas 

pelayanan diatas diharapkan tarif yang diberlakukan oleh Plaplay dapat dirasa 

lebih memadai. 

Kata kunci : Promosi, Tarif, Kualitas Pelayanan, Keputusan Berkunjung 
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The Effect of Promotion, Tariff, and Service Quality to Visiting Decision (Study 

in Visitor of Plaplay Indoor Theme Park Semarang)  

ABSTRACT 

The decision to visit as a benchmark to find out the extent of the success of 

Plaplay Indoor Theme Park in Semarang City in the face of intense competition. 

This study aims to determine how the effect of promotion, tariff, and service 

quality on the decision of visiting to the Plaplay Indoor Theme Park. The type of 

research used is explanatory research with a sample size of 100 respondents 

using incidental nonprobability sampling techniques. Data collection using 14 

questionnaires and 86 respondens of Google form with a Likert measurement 

scale. Data were analyzed using SPSS 21.0 for Windows. The results showed 

there was a promotion effect on the decision to visit with the value of t arithmetic 

(4.70)> t table (1.984), there was an effect of tariff on the decision of visiting with 

a value of t arithmetic (6.081)> t table (1.984), there was an influence of service 

quality on the decision visited with the value of t arithmetic (9,266)> t table 

(1,6606), and there was an influence of promotion, tariff and quality of service on 

the decision to visit with a calculated F value (41,137)> F table (3.09). 

Suggestions in this research are the use of Youtube and Instagram media for 

advertisements with youth nuanced material, increased frequency and short 

duration. Sales promotions ahead of and during holidays are increased. 

Directions to the location of the playground and supporting facilities are 

clarified. The quality of information services and the timeliness of processing 

ticket purchases are improved, and the number of janitors is added. By improving 

the quality of services above, it is expected that the tariffs imposed by Plaplay can 

be felt to be more adequate. 

Keywords: Promotion, Tariff, Service Quality, Visiting Decision 
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