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MOTTO 

 

“All humans are dead except those who have knowledge. And all those who have 

knowledge are asleep, except those who do good deeds. And those who do good 

deeds are deceived, except these who are sincere. And those who are sincere are 

always in state of worry” 
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PENGARUH ORIENTASI KEWIRAUSAHAAN DAN ORIENTASI PASAR 

TERHADAP KEUNGGULAN BERSAING  

(Studi pada Sentra IKM Tenun Ikat Troso Kabupaten Jepara) 

 

Abstrak 

 

Tujuan penelitian ini adalah untuk mengetahui pengaruh orientasi kewirausahaan 

dan orientasi pasar terhadap keunggulan bersaing. Tipe penelitian yang digunakan 

adalah explanatory research. Pengumpulan data menggunakan alat bantu berupa 

kuesioner dengan menggunakan teknik purposive sampling. Sampel yang 

digunakan sebanyak 88 responden yang telah dipilih dengan kriteria yang 

ditentukan. Analisis data menggunakan uji validitas, reliabilitas, koefisien 

korelasi, koefisien determinasi, regresi linier sederhana dan berganda, signifikasi 

uji t, dan uji F dengan bantuan program IBM SPSS versi 21.0. Hasil penelitian 

menunjukkan bahwa secara parsial terdapat pengaruh positif orientasi 

kewirausahaan terhadap keunggulan bersaing dan terdapat pengaruh positif 

orientasi pasar terhadap keunggulan bersaing; sedangkan secara simultan terdapat 

pengaruh positif orientasi kewirausahaan dan orientasi pasar terhadap keunggulan 

bersaing. Pengaruh orientasi kewirausahaan terhadap keunggulan bersaing lebih 

besar daripada pengaruh orientasi pasar terhadap keunggulan bersaing. Saran 

dalam penelitian ini adalah perajin harus meningkatkan keberanian dalam 

mengambil keputusan, memanfaatkan peluang pasar yang ada dengan inovasi-

inovasi yang baru, memperbanyak referensi dan menciptakan motif-motif yang 

berbeda dari para pesaing agar produk memiliki ciri khas tersendiri dan tidak 

mudah ditiru oleh pesaing sehingga dapat meningkatkan keunggulan bersaing 

pada IKM Tenun Ikat Troso.   

Kata Kunci : Orientasi Kewirausahaan, Orientasi Pasar, dan Keunggulan 

Bersaing 
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THE EFFECT OF ENTREPRENEURIAL ORIENTATION AND MARKET 

ORIENTATION ON COMPETITIVE ADVANTAGE 

 (Study on IKM Tenun Ikat Troso, Jepara Regency) 

 

Abstract 

This study purposed to determine the effect of entrepreneurial orientation and 

market orientation on competitive advantage. The research used explanatory 

research. The data was collected by questionnaire that used purposive sampling 

technic. 88 respondents were sample in this research who had been selected by 

specified criteria. Data analysis used validity, reliability, correlation coefficient, 

determination coefficient, simple and multiple linear regression, significance of 

the t test, and F test precessed by IBM SPSS version 21.0 program. The results 

showed that partially there was a positive effect on entrepreneurial orientation at 

competitive advantage and the positive effect on market orientation at competitive 

advantage; while simultaneously the positive effect on entrepreneurial orientation 

and market orientation at competitive advantage. The effect of entrepreneurial 

orientation on competitive advantage was greater than the effect of market 

orientation on competitive advantage. Suggestions in this research were crafters 

must increase courage in making decisions, take advantage of existing market 

opportunities with new innovations, increase references and create different 

motives from competitors so that products have their own characteristics and are 

not easily imitated by competitors so can increase competitive advantage in 

Medium Small Industry Tenun Ikat Troso. 

Keywords: Entrepreneurial Orientation, Market Orientation, and Competitive 

Advantage 
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