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ABSTRAK

UMKM Paste Gallery merupakan usaha kerajinan kain perca ramah lingkungan di Kota
Semarang yang belum memiliki brand identity sehingga sebanyak 77,1% konsumen
UMKM Paste Gallery belum mengetahui keberadaan UMKM Paste Gallery. Berdasarkan
permasalahan tersebut, penelitian ini merancang brand identity UMKM Paste Gallery,
meliputi logo, kemasan, dan katalog, dengan tujuan membangun brand awareness sebesar
50% dari kondisi awal. Metode yang digunakan adalah metode deskriptif melalui
observasi, wawancara, dan survei, yang diterapkan dalam tiga tahap, yaitu praproduksi,
produksi, dan pasca-produksi. Pada tahap praproduksi, dilakukan riset dan analisis SWOT
untuk merumuskan konsep visual, dilanjutkan pembuatan logo, kemasan, paper bag, dan
katalog. Selanjutnya, rancangan digital direalisasikan ke media fisik melalui vendor
terpilih, kemudian ditinjau kembali pada tahap pasca-produksi untuk memastikan
kesesuaian hasil dengan konsep yang disepakati. Hasil survei pasca-produksi terhadap 35
responden menunjukkan tanggapan positif terhadap identitas visual yang dirancang,
khususnya pada indikator brand recognition, dengan peningkatan dari 2,9% menjadi 100%,
atau meningkat 97,1 poin persentase. Dengan demikian, perancangan brand identity ini
berhasil mencapai dan melampaui target peningkatan brand awareness sebesar 50% yang
telah ditetapkan.

Kata Kunci: brand identity, brand awareness, UMKM Paste Gallery, kain perca



ABSTRACT

Paste Gallery is an eco-friendly patchwork craft business in Semarang City that lacks a
brand identity; consequently, 77.1% of its potential customers are unaware of the
business's existence. Based on this problem, this study designs a brand identity for Paste
Gallery, encompassing a logo, kemasan, and catalog, with the aim of increasing brand
awareness by 50% from its initial condition. The method employed is a descriptive method
involving observation, interviews, and surveys, applied through three stages: pre-
production, production, and post-production. In the pre-production stage, research and a
SWOT analysis were conducted to formulate the visual concept, followed by the creation
of a logo, kemasan, paper bag, and catalog. Subsequently, the digital designs were realized
into physical media through a selected vendor, then reviewed during the post-production
stage to ensure consistency with the agreed-upon concept. The post-production survey of
35 respondents showed a positive response toward the designed visual identity, particularly
on the brand recognition indicator, which increased from 2.9% to 100%, or a rise of 97.1
percentage points. Thus, the design of this brand identity successfully met and exceeded
the established target of a 50% increase in brand awareness.

Keywords: brand identity, brand awareness, Paste Gallery SME, patchwork fabric
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