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ABSTRAK

UMKM Rojoweni Alam Banyumanik Kota Semarang merupakan usaha yang bergerak di
bidang produk perawatan tubuh berbahan alami. Rojoweni Alam belum memiliki media
branding yang mampu menyajikan informasi profil usaha, variasi, manfaat, dan
keunggulan produk secara terstruktur dan mudah diakses. Kondisi tersebut menyebabkan
konsumen kesulitan memperoleh informasi produk secara menyeluruh. Tugas akhir ini
bertujuan mendukung branding digital UMKM Rojoweni Alam melalui produksi katalog
digital berbasis landing page sebagai media informasi dan promosi. Metode penciptaan
karya dilakukan melalui tiga tahapan, yaitu pra-produksi, produksi, dan pascaproduksi.
Tahap pra-produksi meliputi wawancara dengan pemilik UMKM, survei terhadap 35
konsumen, studi literatur, penentuan konsep, penyusunan struktur informasi, dan
pembuatan wireframe. Tahap produksi meliputi dokumentasi visual, penyusunan konten,
dan implementasi landing page. Tahap pascaproduksi meliputi pengujian, penyempurnaan,
publikasi, dan evaluasi. Katalog digital dirancang dengan konsep visual natural dan
sederhana yang memuat profil usaha, identitas visual, keunggulan produk, katalog,
testimoni, kontak, Call to Action (CTA), serta tombol pemesanan yang terhubung dengan
WhatsApp. Hasil evaluasi terhadap 35 responden menunjukkan seluruh Key Performance
Indicator (KPI) tercapai. Sebanyak 88,6% responden sangat setuju dan 11,4% setuju bahwa
katalog digital membantu mengenali Rojoweni Alam sebagai UMKM produk perawatan
tubuh berbahan alami. Sebanyak 85,7% sangat setuju dan 14,3% setuju bahwa informasi
profil dan produk dapat dipahami dengan jelas dan terstruktur. Selain itu, katalog
memperoleh 143 kunjungan dalam satu minggu setelah publikasi dari target 50 kunjungan.
Dengan demikian, katalog digital berbasis landing page dapat digunakan sebagai media
branding dan penyampaian informasi yang mendukung pengenalan identitas serta
informasi produk Rojoweni Alam.

Kata kunci: katalog digital, landing page, media branding, UMKM, Rojoweni Alam.
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ABSTRACT

UMKM Rojoweni Alam Banyumanik, Semarang City, is a business engaged in natural body
care products. Previously, Rojoweni Alam did not have a branding medium capable of
presenting information about the business profile, product variations, benefits, and
advantages in a structured and accessible manner. This condition made it difficult for
consumers to obtain comprehensive product information. This final project aims to support
the digital branding of Rojoweni Alam through the production of a digital catalog based
on a landing page as an information and promotional medium. The production method was
carried out through three stages: pre-production, production, and post-production. The
pre-production stage included interviews with the business owner, a survey of 35
consumers, literature review, concept development, information structure planning, and
wireframe creation. The production stage included visual documentation, content
development, and landing page implementation. The post-production stage included
testing, refinement, publication, and evaluation. The digital catalog was designed using a
natural and simple visual concept, featuring the business profile, visual identity, product
advantages, product catalog, testimonials, contact information, Call to Action (CTA), and
an ordering button connected to WhatsApp. The evaluation results from 35 respondents
showed that all Key Performance Indicators (KPIs) were achieved. A total of 88.6% of
respondents strongly agreed and 11.4% agreed that the digital catalog helped them
recognize Rojoweni Alam as an MSME offering natural body care products. Furthermore,
85.7% strongly agreed and 14.3% agreed that the business profile and product information
could be understood clearly and in a structured manner. In addition, the catalog received
143 visits within one week after publication, exceeding the target of 50 visits. Therefore,
the digital catalog based on a landing page can be used as a branding and information
medium that supports the recognition of Rojoweni Alam's identity and product information.

Keywords: digital catalog, landing page, branding medium, MSME, Rojoweni Alam
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