DAFTAR ISI

Halaman JUAUL............cov ot i
Sertifikasi .......ccvveeere gl ..o oo T e veeveenenineerenneesrnenns I
Lembar Pengesahan TesSise. ... b ..o oot s M e et e e iii
Motto dan Persembahnan ............cooioiiiiee it iv
Abstract 4. gm. .ol ....... . ... ... ............. %
Abstrajdr ... ... % ... /AN S S ... ... W Vi
Katai§engarmar ... S R S S ... E Y. W ... vii
Dafir 15|, ... 0 B .S .. JAL.. . AN, .. Lo W IX
DErtar WEEET...... oL B N . A N0 O " W .. " 0. . W xii
Baftag Gaffiber. o e NSRS, . LEY... BN ... L. . Xiii
[BRftar Lampirag g ... 1AL ... . .................. [ Xiv
BRB | PENDAHU Lttt wrir==ut i ......................... JN. 1
1.1 Latar Belakang Penelitian ...............cccuveeiieieiieeinciesiee e 1
1.28Research Gapgm iy ... W of B... - .................... ... 6
1.38erumusan Mas@igh a.. 4. & . Adwvad. & 4 -4 8 oo J.... 9
1.4 Tuan Penelitiarig St W WL I S A . ..................... ... 10
1.5 Kegunaan Penelitian.......c.ccveeeieeie et sie s 11
BAB Il TELAAH PUSTAKA ...ttt ienn e 12
2.1 Teori Sel@&angrueme A WS F A SR A N W . .. ... 12
2.2 Brand Image........ T 14
2.3 Brand EXPEIIENCE .....eivveveeieiieiieesieeseessaesteeaesseesaeassesseesseannsssaessaessesseessens 18
2.4 BrajySuis) U . S ... B ... 0N . SERLEE B B B R 19
2.5 Brand PreferenCe .....vcviiiee ettt 20
2.6 Minat Beli UIANG........ccoveiiiiiiieiiciie e 21
2.7 HIipotesis PeNelItian..........ccooiiiiiiiee e 22

2.7.1 Hubungan antara Brand Image terhadap Brand Preference.......... 22

2.7.2 Hubungan antara Brand Experience terhadap Brand Preference.. 23
2.7.3 Hubungan antara Brand Equity terhadap Brand Preference.......... 25



2.7.4 Hubungan antara Brand Image terhadap Minat Beli Ulang..........

2.7.5 Hubungan antara Brand Experience terhadap Minat Beli Ulang ..

2.7.6 Hubungan antara Brand Equity terhadap Minat Beli Ulang..........

2.7.7 Hubungan antara Brand Preference terhadap Minat Beli Ulang...

2.8 Model Penelitian ..................

BAB 11l METODE PENELITIAN ot
3.1 Variabel Penelitian dan Definisi Operasional ...........ccccccccevveriiiieiieeieannne

3.1.1 Variabel Penelitian...

3.1.2 Definisi Operasional Variabel .............cccovevriiiiiinccine e,

3.2 Penentuan Populasi dan Sampel...............cociviiiiie e i s

3.2.1 Populasi .............cu...
3.2.2 Sampel Penelitian ....

3.2.3.JeniS dan SUMDEE DAt ....coveeeeeeeeeeeeeeeeeeeeeeeeeeeeaeeeennes

3.3 Metode Pengumpulan Data..
3.4 Metode Analisis Data..........
3.5 Teknik Analisis ........cceeue...

3.5 Analisis Structural Equation

Modelling (SEM) ......ccoviiiiiiieeecieiee

BAB IV ANALISIS DATA DAN PEMBAHASAN ...,

4.1 ldentitas Responden.............

4.1.1Deskripsi Responden Berdasarkan Jenis Kelamin .........................

4.1.2 Deskripsi Responden Berdasarkan Usia ..............ccccoeveieiciennnn.

4.1.3Deskripsi Responden Berdasarkan Pekerjaan ..............cccceoveneennen.

4.2 Analisis Structural Equation

Model (SEM) ...ooovviiiiiiiccceceee,

4.2.1Analisis Faktor Konfirmatori (Confirmatory Factor Analysis)......

4.2.1.1 Analisis Faktor Konfirmatori Variabel Eksogen ..................

4.2.1.2 Analisis Faktor Konfirmatori Konstruk Eksogen ..................

4.2.1.3 Analisis Faktor Konfirmatori Variabel Endogen...................

4.2.1.4 Analisis Faktor Konfirmatori Konstruk Endogen..................

4.2.1.5 Analisis Persamaan Structural Equation Modeling (SEM) ...

4.2.2 Uji Normalitas Data

30
30
30
31
32
32
33
34
35
35
36
36



4.2.3 MUIIVATTAE OULIIEES. .. .eeeeeeeeeeeeeeteteeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeenneenennnes 54

4.2.4 Interpretasi dan Modifikasi Model ..., 56
A4.2.5 UjJi VAIAIAS. ..ot 56
4.2.6 Uji ReliabilitasS cccccvievieiiicic st 57
4.2.7 Pengujian Hipotesis Penelitian .......c....ccoccoviieneiiiiniiiiceeen, 59
4.3 Uji Efek Mediasi (Path Analysis) .........cccooriiiiiinineiesie e 61
4.4 Pembahglin ... W.......... . ....... LN BD.. W ... 64
4.4.1 Pengaruh Variabel Brand Image terhadap Brand Preference ....... 64
4.4.2 Pengaruh Variabel Brand Experience terhadap Brand Preference 65
4.4.3 Pengaruh Variabel Brand Equity terhadap Brand Preference ...... 66
4.4.4 Pengaruh Variabel Brand Image terhadap Minat Beli Ulang ....... 66
4.4.5 Pengaruh Variabel Brand Experience terhadap Minat Beli Ulang 67
4.4. Pengaruh Variabel Brand Equity terhadap Minat Beli Ulang .................. 67
4.4.7 Pengaruh Variabel Brand Preference terhadap Minat Beli Ulang. 68
4.5 Uji Pengarun LANGSUNG ...ccceoververreierrerenisieennessessessessinssssessesseessessensessessens 68
4.6 Uji Pengaruh Tidak LangSUNG .........cccceeieiereneneiiisenenieieieneesesiesisnneas 69
4. Ml otal Pengaruli ... . L. " .. S ar................... ... 70
BABRA PENUTUP N T .U . B B A . ................... ... 71
5.1 KeSIMPUIAN .o 71
5.1.1 Kesimpulan masalah penelitian ..............cccoceneneniinie s, 72
5.2 Implikasi Manajerial dan Saran .............ccccoveiiiieiiieenecic e 73
5.3 IMPIIKAST TEOIILIS ueeuvevvevierieeiie e eie s aestesn e s e aesneesee e e eneenneens 74
5.4 Keterbatasan Penelitian .........c.cccooriioi e 74
5.5 Agenda Penelitian Mendatang .........ccooooveeirinieiienieie e 75
DAFTAR PUSTAKA et e 76

Xi



