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ABSTRAK 

Omah Kresek merupakan UMKM di kampung tematik "Kampung Kresek", Kota 

Semarang, yang mengolah limbah plastik menjadi produk kreatif seperti hiasan 

bunga dan kostum karnaval. Meskipun memiliki produk unik dan berprestasi di 

tingkat kecamatan, Omah Kresek belum memiliki Brand Identity yang sistematis, 

sehingga tingkat pengenalan masyarakat masih rendah (87,9% responden pra-

survei belum mengenal Omah Kresek). Penelitian ini bertujuan memproduksi 

Brand Identity berupa logo dan tagline, diimplementasikan pada booklet, spanduk, 

dan X-banner, untuk meningkatkan pengenalan masyarakat serta memperkuat citra 

Omah Kresek sebagai UMKM kreatif berbasis pengolahan limbah plastik. 

Perancangan dilakukan melalui pendekatan Public Relations dengan tahapan pra-

produksi, produksi, dan pasca-produksi. Hasil evaluasi post-survei menunjukkan 

seluruh Key Performance Indicator (KPI) tercapai, dengan Kejelasan Brand 

Identity 95,3%, Efektivitas Media 94,4%, dan Peningkatan Brand Recognition 

97,2%, membuktikan Brand Identity yang diproduksi berhasil meningkatkan Brand 

Awareness pada tahap Brand Recognition sesuai tujuan penelitian. 

Kata kunci: Brand Identity, Brand Recognition, Public Relations, UMKM, Omah 

Kresek 
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ABSTRACT 

Omah Kresek is an MSME in the thematic village "Kampung Kresek," Semarang 

City, that processes plastic waste into creative products such as flower ornaments 

and carnival costumes. Despite having unique products and achievements at the 

sub-district level, Omah Kresek has not yet developed a systematic Brand Identity, 

resulting in low public recognition (87.9% of pre-survey respondents were 

unfamiliar with Omah Kresek). This research aims to produce a Brand Identity in 

the form of a logo and tagline, implemented in a booklet, banner, and X-banner, to 

increase public recognition and strengthen Omah Kresek's image as a creative 

MSME based on plastic waste processing. The design process was carried out 

through a Public Relations approach across the pre-production, production, and 

post-production stages. Post-survey evaluation results show that all Key 

Performance Indicators (KPI) were achieved, with Brand Identity Clarity at 95.3%, 

Media Effectiveness at 94.4%, and Brand Recognition Improvement at 97.2%, 

demonstrating that the Brand Identity produced successfully enhanced Brand 

Awareness at the Brand Recognition stage in line with the research objectives. 

Keywords: Brand Identity, Brand Recognition, Public Relations, MSME, Omah 

Kresek 

 

 


