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ABSTRAK 

 

UMKM Madu Klanceng Assyifa merupakan usaha berbasis potensi lokal yang 
bergerak di bidang budi daya dan produksi madu klanceng (Trigona sp.) di Desa 
Wisata Branjang, Kecamatan Ungaran Barat, Kabupaten Semarang. Hasil 
observasi, wawancara, dan penyebaran kuesioner kepada 64 responden 
menunjukkan bahwa tingkat brand awareness produk ini masih sangat rendah, 
ditunjukkan oleh 90,6% responden yang belum pernah mendengar merek Madu 
Klanceng Assyifa dan 92,2% responden yang tidak mengetahui keberadaan 
UMKM tersebut. Kondisi ini disebabkan oleh belum adanya brand identity yang 
kuat serta belum optimalnya pemanfaatan digital marketing sebagai media promosi. 
Tugas Akhir ini bertujuan untuk meningkatkan brand awareness UMKM Madu 
Klanceng Assyifa melalui pembuatan brand identity dan pendampingan digital 
marketing. Proses penciptaan karya dilakukan melalui tiga tahapan, yaitu pra-
produksi berupa observasi, wawancara, dan studi pustaka; produksi berupa 
pembuatan logo, palet warna, dan tipografi yang diimplementasikan pada stiker 
label kemasan, stiker segel, leaflet, dan tas spunbond; serta pasca-produksi berupa 
pendampingan pengelolaan akun Instagram, toko Shopee dan pemanfaatan 
Linktree, yang dievaluasi menggunakan Key Performance Indicator (KPI). Hasil 
evaluasi menunjukkan peningkatan yang signifikan, yaitu brand recognition 
mencapai 100%, brand recall mencapai 90,2%, serta posisi top of mind Madu 
Klanceng Assyifa yang meningkat dari tidak disebutkan sama sekali pada survei 
awal menjadi merek dengan sebutan terbanyak pada survei akhir. Hasil ini 
membuktikan bahwa pembuatan brand identity yang konsisten dan didukung oleh 
pendampingan digital marketing efektif dalam meningkatkan brand awareness 
UMKM Madu Klanceng Assyifa. 
 
Kata kunci: Brand Identity, Digital Marketing, Brand Awareness, UMKM, Madu 
Klanceng. 
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ABSTRACT 

 

Madu Klanceng Assyifa is a micro, small, and medium-sized enterprise (MSME) 
based on local potential, engaged in the cultivation and production of stingless bee 
honey (Trigona sp.) in Branjang Tourism Village, West Ungaran District, 
Semarang Regency. Observations, interviews, and a questionnaire distributed to 64 
respondents revealed that the brand awareness of this product was very low, as 
shown by 90.6% of respondents who had never heard of the Madu Klanceng Assyifa 
brand and 92.2% of respondents who were unaware of the business's existence. 
This condition was caused by the absence of a strong brand identity and the limited 
use of digital marketing as a promotional medium. This final project aims to 
increase the brand awareness of Madu Klanceng Assyifa MSME through the 
development of a brand identity and digital marketing assistance. The creative 
process was carried out in three stages: pre-production, consisting of observation, 
interviews, and literature review; production, consisting of the design of a logo, 
color palette, and typography implemented on packaging label stickers, seal 
stickers, leaflets, and spunbond bags; and post-production, consisting of assistance 
in managing an Instagram account and a Shopee store, evaluated using Key 
Performance Indicators (KPI). The evaluation results showed a significant 
improvement, with brand recognition reaching 100%, brand recall reaching 
90.2%, and Madu Klanceng Assyifa's top-of-mind position increasing from not 
being mentioned at all in the initial survey to becoming the most frequently 
mentioned brand in the final survey. These results prove that a consistently 
developed brand identity, supported by digital marketing assistance, is effective in 
increasing the brand awareness of Madu Klanceng Assyifa MSME. 
 
Keywords: Brand Identity, Digital Marketing, Brand Awareness, MSME, Stingless 
Bee Honey. 
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