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ABSTRAK 

Kampung Inggris Language Center (KILC) Semarang merupakan lembaga kursus bahasa 

Inggris yang menyediakan berbagai program pembelajaran bagi masyarakat. Merchandise 

kit yang digunakan sebagai media promosi masih mengacu pada identitas visual KILC 

pusat di Pare, sehingga karakter khas Kota Semarang belum terlihat secara optimal. Tugas 

akhir ini bertujuan untuk memproduksi merchandise kit berbasis identitas lokal sebagai 

brand identity KILC Semarang yang bertujuan untuk memperkuat pengenalan lembaga dan 

merepresentasikan identitas lokal Kota Semarang. Tahap yang dilaksanakan meliputi pra 

produksi, produksi dan pasca produksi. Hasil kuesioner pra-proyek, menunjukkan 50,5% 

responden menyatakan merchandise KILC Semarang tidak menunjukkan identitas lokal 

dan 33,7% responden menyatakan kurang menunjukkan identitas lokal Kota Semarang. 

Luaran yang dihasilkan berupa tote bag kanvas, bolpoin, tiga desain pin sesuai program 

unggulan pembelajaran, dan leaflet sebagai penyebaran informasi. Penerapan identitas 

lokal pada merchandise kit diterapkan tanpa menghilangkan identitas utama KILC. Hasil 

post-survei menunjukkan sebanyak 93% responden menyatakan bahwa merchandise kit 

mampu merepresentasikan identitas lokal dan dapat digunakan sebagai media promosi 

yang mendukung penguatan brand identity serta meningkatkan brand recognition KILC 

Semarang sebagai lembaga kursus bahasa Inggris yang memiliki karakter khas Kota 

Semarang. 

 

Kata kunci: brand identity, identitas lokal, KILC Semarang, merchandise kit, brand 

recognition. 
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ABSTRACT 

Kampung Inggris Language Center (KILC) Semarang is an English language course 

institution that offers various learning programs for the community. The merchandise kit 

used as a promotional medium still refers to the visual identity of KILC's headquarters in 

Pare, thus the distinctive character of Semarang City is not optimally visible. This final 

project aims to produce a merchandise kit based on local identity as the brand identity of 

KILC Semarang, aimed at strengthening the institution's recognition and representing the 

city's local identity. The stages implemented include pre-production, production, and post-

production. Results of the pre-project questionnaire showed that 50.5% of respondents 

stated that KILC Semarang's merchandise did not reflect local identity, and 33.7% of 

respondents stated that it did not reflect the city's local identity. 

The resulting outputs included canvas tote bags, ballpoint pens, three pin designs 

corresponding to the flagship learning programs, and leaflets for information 

dissemination. The application of local identity to the merchandise kit was implemented 

without diminishing KILC's core identity. The post-survei results showed that 93% of 

respondents stated that the merchandise kit was able to represent local identity and could 

be used as a promotional medium to strengthen brand identity and increase recognition of 

KILC Semarang as an English language course institution with the distinctive character of 

Semarang City. 

 

Keyword: brand identity, local identity, KILC Semarang, merchandise kit, brand 

recognition. 
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