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ABSTRAK 
 

Peduly Semarang merupakan komunitas sosial berbasis relawan di Kota 
Semarang yang aktif menyelenggarakan kegiatan sosial dan lingkungan sejak tahun 
2023 dengan 974 relawan terdaftar. Meskipun kegiatan lingkungan rutin diadakan, 
tingkat partisipasi relawan tergolong rendah. Pada dua kegiatan lingkungan yang 
sudah dilakukan sebelumnya, relawan yang hadir hanya 14 dan 16 orang. Selama 
ini informasi kegiatan hanya disampaikan melalui teks atau poster dan edukasi lisan 
tanpa media pendukung, sehingga minat relawan untuk mendaftar belum optimal 
dan pemahaman mereka di lapangan kurang terbantu. Tugas Akhir ini bertujuan 
meningkatkan partisipasi relawan Peduly Semarang melalui produksi media 
edukasi literasi lingkungan. Media yang dihasilkan berupa konten video reels yang 
diunggah H-5, banner, infografis, dan modul edukasi, yang dikerjakan melalui 
tahap pra-produksi, produksi, dan pasca-produksi serta diterapkan pada event Satu 
Aksi, Satu Kreasi di Pantai Marina. Efektivitas media dievaluasi melalui pasca-
survei berskala Likert 1–5 terhadap 22 relawan menggunakan kerangka partisipasi 
Cohen dan Uphoff. Hasil menunjukkan rerata tanggapan 4,48 dari 5 dengan 92% 
jawaban pada rentang setuju hingga sangat setuju dan melampaui ambang 
keberhasilan 3,5. Jumlah peserta pun meningkat dari 14 dan 16 orang pada dua 
kegiatan sebelumnya menjadi 22 orang pada kegiatan yang didukung media. 
Dengan demikian, media edukasi yang dihasilkan mampu meningkatkan 
keterlibatan relawan dalam kegiatan lingkungan Peduly Semarang. 
 
Kata Kunci: partisipasi relawan, media edukasi, infografis, video reels, Peduly 
Semarang 
 
 

 

 

 

 

 

 

 

 

 

  



   
 

xii 
 
 

ABSTRACT 

Peduly Semarang is a volunteer-based social community in the city of Semarang 
that has been actively organizing social and environmental activities since 2023, 
with 974 registered volunteers. Although environmental activities are held 
regularly, volunteer participation rates remain relatively low. In the two previous 
environmental activities, only 14 and 16 volunteers attended, respectively. Until 
now, information about activities has only been conveyed through text or posters 
and verbal explanations without supporting media, so volunteers’ interest in 
signing up has not been optimal, and their understanding of the fieldwork has not 
been adequately supported. This final project aims to increase volunteer 
participation in Peduly Semarang through the production of environmental literacy 
educational media. The media produced included video reel content uploaded five 
days prior to the event, banners, infographics, and educational modules, which 
were developed through pre-production, production, and post-production stages 
and implemented at the “One Action, One Creation” event at Marina Beach. The 
effectiveness of the media was evaluated through a post-survey using a 1–5 Likert 
scale administered to 22 volunteers, based on the Cohen and Uphoff participation 
framework. The results showed an average response of 4.48 out of 5, with 92% of 
responses falling within the “agree” to “strongly agree” range, exceeding the 
success threshold of 3.5. The number of participants also increased from 14 and 16 
people in the two previous activities to 22 people in the media-supported activity. 
Thus, the educational media produced was able to increase volunteer engagement 
in environmental activities.  

Keywords: volunteer participation, educational media, infographic, reels video, 
Peduly Semarang. 
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