DAFTAR ISl

SKIRIP S . et e e e e e a e e e e e e e aaaas i
FAKULTAS EKONOMIKA DANBISNIS ..oeiieeii e i
PERSETUJUAN SKRIPSI ... .ot i
PENGESAHAN KELULUSAN UJIAN ...ttt ii
PERTANYAAN ORISINALITAS SKRIPSI ... iv
MOTTO DAN PERSEMBAHAN ...ttt Y
ABSTEACT S »....... JEE 70 JEEEEE— T . % g W Vi
ABERANSE ... 4. B AR T ¥ "SR L. .Y n W ... vii
KATA BEAGANDAANS SN ... 1 81 W SERYA . " W viii
BAFTARYE] . SR EE . W LEY G SRS &% .. ... Xi
BA\FTRReT ADEN, T IRL ... . ... N Xiv
BRAFTAR GARIBREM. Y ... . IBY ... Ny ... N . . XV
BRB I............ o0 e i S Bl e 1
PENDAHULUAN .. .ottt et eesseanae s s abaesbaessaeseeaneeaseesseessessnesseesseesses 1
1. LatagBelaSSuisgy. W 0 B .. W 1
1.2. RUMUSAN MaSalah .......covviiviiiieiiee i 15
1.3. Tujuan PeNEHTIAN ......c..eeiir e s 19
1.4, Kegunaan Penelitian..........c.ccocueeiiieeeiiie et 19
1.5. Sistematika PENUIISAN ........oiviiii it 21
BABII.Q..... 8 "B e o BYE o 22
TELAAH PESTARA "= S e SR R R B WM. ... . ... 22
2.1. IVl o RF: Lo T =0 o T PR PRPRP 22
2.1.1.  Electronic Commerce (Perdagangan Elektronik).............cccccccoovnneenns 22
2. 100, HERCAMERONID-10MN ... I N B, B 00 O B ... 24
2.1.3.  Impulse Buying (Pembelian Impulsif)..............ccccooiiiiii e, 26
2.1.4.  Impulse Buying Tendency (Kecenderungan Pembelian Impulsif) ...... 30
2.1.5.  Shopping Enjoyment Tendency (Kecenderungan Kesenangan
Berbelanja) .......coovverieii e 31
2.1.6.  Materialism (MaterialiSme) ..........ccceoviiiiiiiiiiiiie e 32
2.1.7.  Situational Factors (Faktor Situasional) ............cccccceveevviiinicniiiineen, 34

Xi



2.1.8.  Sales Promotion (Promo Penjualan)..........cccooceiiiiiiiiiiciiiciienn 35
2.2. Hubungan Antar Variabel..............cccoiiii 36
2.2.1.  Hubungan Impulse Buying Tendency dengan Impulse Buying ........... 36
2.2.2. Hubungan Shopping Enjoyment Tendency dengan Impulse Buying ... 37
2.2.3.  Hubungan Materialism dengan Impulse Buying ...........cccccoceevvrnnnene. 38
2.2.4. Hubungan Situational Factors dengan Impulse Buying ..................... 39
2.2.5. Hubungan Sales Promotion dengan Impulse Buying...............c......... 40
2.3. Penelitian Terdahulu .........ccoo i oo i it e 42
2.4. Kerangka PemIKIFaN ...........coviiiiiiiiie ettt 46
2.5. Slipotesis N SN D ... W 46
BAW Illgg ™.... AR BN...J RL. U AN W _ B..... 48
MIETODG'ENBAGIETN .. LU). 4. SVa.. o . . B ... 48
3.1 Variabel Penelitian dan Definisi Operasional............ccccccoovvennnnnnne. 48
3.2.1.  Variabel Penelitian ......cc.cooooiiii i i seiiie e 48
3.2.2.  Definisi OPerasional ..........cc.ccccrriieiieniiii it 49
3.2. Populasi dan SAMPel ........cccoieiiieiie e 53
3.2.1. PopuldS].. S S B S N . 53
B.2.2. Sampal. ... ... 53
3.3. Jenis damStumberRBatat A AV Ay ... A, 55
3.4. Metode Pengumpulan Data...........ccccervreeiieeeiiie e 56
341, StUi PUSTAKA.....c.viiiieiiie i 56
34280 KUiSIQURE g g szcoovveervereereerozerom @ e e 56
3.5. Metode ANaliSIS DAta .........cccoueiriieiieniiiiiiieiie i 57
3.5.1. Ui INStrumen Data ..........cceeeiiieeiieiciiiieeanie e 58
3.5.2.  Uji ASUMST KIASIK ....cvvvieiiiecciee e 60
3.5.3.  Analisis Regresi Linear Berganda .............ccccecceveeeiueeeciieeeciiee e, 62
3.5.4.  Analisis Regresi Dengan Variabel Moderasi ..........ccccccoveevivveeiinnenn, 63
3.5.5.  UjiKelayakan Model...........coooiiiiiiiiiiiiicc e 66
BAB IV et 69
HASIL DAN PEMBAHASAN. ......oo ittt 69
4.1. Gambaran Umum Objek Penelitian ............cccccovvveeiiiiincc e, 69
4.2. Gambaran Umum ReSPONUEN ........cccvvvvieiiiiiie e 70

Xii



4.2.1.  Deskripsi Responden Berdasarkan Jenis Kelamin ............ccccccooeeienn 71
4.2.2.  Deskripsi Responden Berdasarkan USIa ...........cccooveriienieiiieninieninnn 72
4.2.3.  Deskripsi Responden Berdasarkan Pekerjaan ............cccccccevvveinieninnnn 72
4.2.4.  Deskripsi Responden Berdasarkan Penghasilan..............cccccevieninnn 73
4.2.5. Deskripsi Responden Berdasarkan Pengeluaran untuk E-commerce.. 74
4.2.6.  Deskripsi Responden Berdasarkan Jumlah Transaksi yang Dilakukan
di Shopee Selama Terjadi Pandemi Covid-19 ..........ccccvvevivveviineennnen. 75
4.3. ARaliSTSata.... SN .......... CF .. W 76
4.3.1.  Analisis Uji INtrumen Data ..........cccoovviiiiiiieiiiee e 76
4.3.2.  Analisis Uji ASumSI KIaSIK ...........ccoveeiiiiieiiiieeiie e 78
4.3.3.  Analisis Regresi Linear Berganda..........cccocovveiiueeiiieeeiiinesiiee i 83
4.3.4.  Analisis Regresi Dengan Variabel Moderasi ............cccceevveeiineennnnnnn 84
4.3.5.  Analisis Uji Kelayakan Model .........ccccovveeiiiieiiie i cieee e 86
4.4. Pembahasan Hasil Penelitian ..., 90
4.4.1. Pengaruh Impulse Buying Tendency terhadap Impulse Buying........... 91
4.4.2.  Pengaruh Shopping Enjoyment Tendency terhadap Impulse Buying...91
4.4.3. Pengaruh Materialism terhadap Impulse Buying.............cccccovvvveinnnnnn 92
4.4.4.  Pengaruh Situational Factors terhadap Impulse Buying..................... 92
4.4.5. Pengaruh Sales Promotion terhadap Impulse Buying.........cc.cccocoevee.. 93
BABRR.................. N0 W0 Y R O A ... 94
PENUTRIP ..o IR ..........ooeeveecree el cneenrennnennnenns 94
5.1. KESIMPUIAN ...t e e 94
5.2. ImpliggSigFeoiiion. S0 LR FA. B8 R..... . ... 95
5.3. Implikasi Manajerial .............ccooeiiii i 98
5.4. Keterbatasan Penelitian dan Saran Penelitian Mendatang ............... 101
DAFTAIRU SIS AE......H. . B B B . BB ... 103
LAMPERAN B BB ... 00 0. I Y. O O B ... 108

Xiii



