ABSTRACT

This study was conducted at online store called Shopastelle, which is
located in Semarang. The purpose of this study is to analyze the effect of product
quality, quality of service, price and customer satisfaction as well as the impact
on repurchase intention.

The population used in this study are customers who've bought the
Shopastelle product. By testing the 100 respondents, this study uses five variables,
22 indicators and four hypotheses. Methods of data analysis used in this study the
methods of quantitative analysis using multiple linear regression analysis.

The results showed that the product quality has a positive influence on
customer satisfaction; quality of service has a positive influence on customer
satisfaction; product diversity has a positive influence on customer satisfaction;
and customer satisfaction has a positive influence on repurchase intention.
Keywords: Product Quality, Quality of Service, Product Variety, Customer
Satisfaction, Repurchase Intention

Vi



