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ABSTRAK 

Rendahnya tingkat brand awareness masyarakat terhadap produk rempah lokal 

Kokiko Indonesia menjadi permasalahan yang melatarbelakangi pelaksanaan tugas akhir 

ini. Berdasarkan hasil observasi, wawancara dengan pemilik Kokiko Indonesia, serta survei 

pra-projek yang dilakukan kepada masyarakat Kota Semarang, diketahui bahwa masih 

banyak masyarakat yang belum mengenal Kokiko Indonesia sebagai produk rempah lokal 

dan perusahaan belum memiliki merchandise sebagai media visual branding yang dapat 

digunakan secara konsisten dalam kegiatan promosi. Oleh karena itu, tugas akhir ini 

bertujuan untuk merancang, memproduksi, dan mengevaluasi merchandise sebagai media 

visual branding guna membantu meningkatkan brand awareness Kokiko Indonesia. 

Metode yang digunakan adalah pendekatan kualitatif dengan teknik pengumpulan data 

berupa observasi, wawancara mendalam, studi pustaka, serta penyebaran kuesioner. Proses 

pengkaryaan dilaksanakan melalui tiga tahapan, yaitu pra-produksi, produksi, dan pasca-

produksi. Karya yang dihasilkan berupa empat jenis merchandise, yaitu apron, tote bag, 

buku saku resep, dan mangkuk yang dirancang dengan mengadaptasi identitas visual 

Kokiko Indonesia melalui penggunaan logo, warna identitas, slogan 

#PilihanKeluargaSehat, serta elemen visual yang berkaitan dengan rempah-rempah dan 

aktivitas memasak. Evaluasi dilakukan melalui wawancara dengan pemilik Kokiko 

Indonesia, wawancara kepada lima konsumen penerima merchandise, serta survei pasca-

projek kepada 100 responden masyarakat Kota Semarang. Selain itu, dilakukan analisis 

terhadap 48 responden yang mengikuti survei pra-projek dan survei pasca-projek untuk 

melihat perubahan tingkat brand awareness sebelum dan sesudah implementasi 

merchandise. Hasil evaluasi menunjukkan bahwa merchandise memperoleh tanggapan 

positif dari konsumen maupun pihak perusahaan. Sebanyak 94,4% responden mampu 

mengenali logo Kokiko Indonesia (brand recognition), 77,8% responden mampu 

mengingat kembali nama merek Kokiko Indonesia (brand recall), 91% responden menilai 

desain merchandise menarik secara visual, dan 86% responden menyatakan bahwa 

merchandise membantu mereka mengingat merek Kokiko Indonesia. Temuan tersebut 

menunjukkan bahwa merchandise yang diproduksi mampu berfungsi sebagai media visual 

branding yang mendukung peningkatan brand awareness Kokiko Indonesia. 

 

Kata Kunci: Merchandise, Brand Awareness, Visual Branding, Kokiko Indonesia, Produk 

Rempah Lokal.  
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ABSTRACT 

The low level of public brand awareness toward Kokiko Indonesia's local spice products 

served as the background of this final project. Based on observations, interviews with the 

owner of Kokiko Indonesia, and a pre-project survey conducted among residents of 

Semarang City, it was found that many people were still unfamiliar with Kokiko Indonesia 

as a local spice brand. In addition, the company had not yet developed merchandise as a 

visual branding medium that could consistently represent its brand identity during 

promotional activities. Therefore, this final project aimed to design, produce, and evaluate 

merchandise as a visual branding medium to help improve Kokiko Indonesia's brand 

awareness. This project employed a qualitative approach using observation, in-depth 

interviews, literature review, and questionnaire distribution as data collection methods. 

The creative process consisted of three stages: pre-production, production, and post-

production. The final outputs included four types of merchandise: an apron, tote bag, 

recipe booklet, and bowl, all designed by incorporating Kokiko Indonesia's visual identity 

through the use of its logo, brand colors, the tagline #PilihanKeluargaSehat, and visual 

elements related to spices and cooking activities. The evaluation was conducted through 

interviews with the owner of Kokiko Indonesia, interviews with five consumers who 

received the merchandise, and a post-project survey involving 100 respondents in 

Semarang City. In addition, an analysis was conducted on 48 respondents who participated 

in both the pre-project and post-project surveys to examine changes in brand awareness 

before and after the implementation of the merchandise. The evaluation results indicated 

that the merchandise received positive responses from both consumers and the company. 

A total of 94.4% of respondents were able to recognize Kokiko Indonesia's logo (brand 

recognition), 77.8% were able to recall the Kokiko Indonesia brand name (brand recall), 

91% considered the merchandise visually appealing, and 86% stated that the merchandise 

helped them remember the Kokiko Indonesia brand. These findings indicate that the 

merchandise effectively functions as a visual branding medium that supports the 

improvement of Kokiko Indonesia's brand awareness. 

Keywords: Merchandise, Visual Branding, Brand Awareness, Kokiko Indonesia, Local 

Spice Products. 
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