[bookmark: LITERATURE_REVIEW][bookmark: _bookmark8]CHAPTER II LITERATURE REVIEW
1. [bookmark: 2._1.Definition_of_Tourism][bookmark: _bookmark9]1.	Definition of Tourism
[bookmark: According_to_Suhartono_(2011):_An_activi]According to Suhartono (2011): An activity carried out by individuals or groups, which involves moving from one place to another to seek entertainment and vacation from daily routine activities.
[bookmark: The_operational_definition_of_tourism_an]The operational definition of tourism and tourism applicable in Indonesia is the definition according to Law Number 10 of 2009 concerning Tourism.
According to the law, all matters related to tourism are defined as follows:
Article 1 (paragraph (1) Tourism is a travel activity carried out by a person or group of people by visiting a certain place for the purpose of recreation, personal development, or studying the uniqueness of the tourist attraction visited in a temporary period of time.
Article 1 paragraph (2) A tourist is a person who travels.
Article 1 paragraph (3) Tourism is a variety of tourism activities and is supported by various facilities and services provided by the community, entrepreneurs, Government, and Regional Government.
Article 1 paragraph (4) Tourism is the entirety of activities related to tourism and is multidimensional and multidisciplinary in nature that arises as a manifestation of the needs of each person and country as well as interactions between tourists and local communities, fellow tourists, Government, Local Government, and entrepreneurs.
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Article 1 paragraph (7) Tourism Business is a business that provides goods and / or services to meet the needs of tourists and the implementation of tourism.
Article 1 paragraph (9) Tourism Industry is a collection of tourism businesses that are interrelated in order to produce goods and / or services to meet the needs of tourists in the implementation of tourism.
2. [bookmark: _TOC_250020]2. Forms of Tourism
The United Nations (1994) classified three broad forms of tourism. These forms help to understand the movement of people in relation to their usual environment and the destinations they visit.
a. Domestic tourism, residents of the given country travel and tour within the geographical boundaries of the country.
b. Inbound tourism, the tourism of non-resident visitors within the economic territory of the country of reference.
c. Outbond tourism, the tourism of resident visitors’ outside the economic territory of the country of reference
According to Memmbulude (2014), there are various kinds of forms of travel that are viewed from a number of sour points, namely:
1. In terms of quantity, tourism is divided into three types including;
a. Individual tour, is a trip undertaken by an individual or a husband and wife
b. Family group tour, is a tour that is carried out by a family group or those who still have relatives with one another.

c. Group tour, a journey undertaken together led by someone who has responsibility for the safety and needs of all its members.
2. From a regulatory perspective, tours are divided into five sections:
a. Pre-arranged tour, is a tour trip that is far from the previous day everything has been planned from transportation, accommodation, to the objects to be visited.
b. Package tour, is a tourism product which is a travel composition that is arranged and sold to provide convenience in traveling
c. Coach Tour, which is an excursion travel package that is sold by a travel agency that is guided by a tour guide and tour trips are carried out regularly, within a predetermined period of time with a certain travel route.
d. Optional tour, is an additional tour outside the arrangements that have been made, arranged and agreed upon, additional tours are carried out at the request of the customer.
3. In terms of intent and purpose, tourism is divided into 7 parts including;
a. Holiday tour, is a tourist trip carried out and participated in by its members for holidays, fun, and to entertain themselves.
b. Familiarization tour, is a visiting trip whose purpose is to get to know more about a field or area that has a work relationship.
c. Education your, is a tour trip that aims to provide an overview, comparative study or knowledge about the field of work visited.

d. Scientific tour, is a tourist trip that aims to gain knowledge or investigate a field of science.
e. Pilgrimage tour, is a tourist trip that aims to perform religious worship
f. Special mission tour, is a tourist trip with a special purpose, such as trade missions, artistic missions and others.
g. Special tour program, is a tour to fill a special void.
h. Hunting tour, is a tourist visit that aims to hunt animals that get permission by the local authorities for entertainment purposes only.
4. In terms of organizing tourism, it is divided into 5 sections including:
a. Excursion, which is a tourist trip with a short distance of less than 24 hours to visit one or more tourist objects.
b. Safari tour, which is a tourist trip that is carried out specifically by using special equipment or equipment.
c. Cruise tour, which is a tourist trip using a cruise ship to visit maritimetourism attraction, as well as landtourism attraction but using a cruise ship as the departure transportation.
d. Youth tour, is a tourist visit that is organized specifically for youth according to the age group determined by the laws of each country.
e. Marine tour, namely visiting tourist objects especially to see or witness the beauty of the ocean.

2. [bookmark: 2._3._Definition_of_Tourist_Attraction_][bookmark: _bookmark10]3. Definition of Tourist Attraction
Tourist objects are embodiments of human creation, living arrangements, art and culture, and national history, and places or natural conditions that have attractions that can be visited by tourists (Fandeli in Asriandy, 2016). In addition, according to Pendit (2016), a tourist object or tourist spot is a place of recreation or a place to travel. Tourist objects can be natural attractions such as mountains, beaches, lakes, rivers and seas. Building attractions can be in the form of museums, historical heritage sites, forts, and others.
According to UU RI no. 9 of 1990 concerning tourism, it is stated that tourist objects and attractions are everything that becomes the target of tourism. The development of tourist objects and attractions is carried out by cultivating, managing and creating new objects and tourist attractions. In the law above, which includes tourist objects and attractions consist of:
a. Objects and tourist attractions created by God in the form of natural conditions, beautiful panoramas, jungles with tropical plants and rare animals.
b. Human-made tourist objects and attractions in the form of museums, historical heritage, cultural arts, agriculture, water tourism, adventure tourism, recreational parks, and entertainment venues.
c. Special interest tourism targets, such as: mountain climbing, hunting, caves, industry and crafts, shopping areas, fast rivers, places of worship, places of pilgrimage and others.

d. Tourism is everything related to tourism, including the exploitation of tourist objects and attractions as well as businesses related to that field. From the explanation above, it can be concluded that a tourist attraction is everything in a tourist destination that makes it attractive so that people want to visit these tourist attractions.tourism attraction can be in the form of natural tourism and building tourism. Natural attractions such as mountains, lakes, rivers, seashores. Building attractions such as museums, forts, historical heritage sites and others.
2. [bookmark: 2._4.The_Role_of_English_in_Tourism_][bookmark: _bookmark11]4.  The Role of English in Tourism
English has a very important role in the world of tourism. English is one of the international languages that is commonly used in the world of tourism. The use of English in the tourism industry can make it easier to communicate with foreign tourists. Joseph, Munghate, Arts, & College (2019) mentioned six important roles of English in the world of tourism. The six roles are as follows.
a. Communicative/interactive role, is a very important role of English in the world of tourism. English is a medium of communication between foreign and domestic tourists. Foreign and domestic tourists need to use a language that both parties understand.
b. Integrative role, in addition to having a role as a medium of communication, English can be a unifier, because tourism activities involve many people from various countries, customs, cultures, races, and interests. English has a role in integrating people regardless of the background of the people the.

c. Lingua-franca role, this role is similar to the role of English as a medium of communication between parties in the world of tourism. English is a bridge for domestic tourists and foreign tourists. Lingua-franca can be interpreted as a language assistant or association for people who are in an environment with various languages.
d. Relationship fostering role, English helps every human being to form or strengthen human relations, especially global relations. English makes tourists participate in local community activities so that foreign tourists can participate in activities with other communities using English.
e. Economic/business role, globalization makes it easier for workers from various countries to come and work in a country. Even cross-border trade can be done easily. The role of English is very large in terms of business and economy. English is one of the introductions in business, especially in the tourism business.
f. Functional role, this role helps foreign tourists and local people to obtain information, ask for help, and other functions needed in tourism Activities.
2. [bookmark: 2._5.Definition_of_Book_][bookmark: _bookmark12]5.  Definition of Book
Books are the most popular and durable communicative media, books can be read anytime and anywhere regardless of whether they are new or not. The opinion was expressed by Sitepu (2012: 8), a book is a collection of papers containing information, printed, arranged systematically, bound, and the outside is protected by thick paper, cardboard, or other materials with similar characteristics. Books have detailed and complete information on the object being discussed than

other media. Therefore, books are a guide for people who want to know more or who want to learn more fully because books are a suitable tool for students.
2. [bookmark: _TOC_250019]6. Form and Type of Book
Books have many types, the following forms and types of books as follows:
a. Novels
According to Semi (1988) suggests the novel as a type of literary work in the form of a narrative and continuous character characterized by actions and reactions between characters, especially between antagonists and protagonists. Antagonists and protagonists will always be presented in the novel. His presence will raise various issues (conflicts) that cause tension and curiosity of the readers towards the end of the story. Every story that is presented will always be related to one another. Therefore, it is not an exaggeration.
b. Comic
According to Maharsi (2012), comics can be defined as visual communication used to convey information in a popular and easy-to-understand way.
c. Encyclopedia
According to Purbosari (2016), encyclopedia are books or a series of books that collect descriptions of various kinds of knowledge, presented in separate articles and generally arranged alphabetically.
d. Fairy Tales
The definition of a fairy-story—what it is, or what it should be—does not depend on any definition or historical account of elf or fairy, but upon the nature of Faërie: the Perilous Realm itself, and the air that blows in that country (Tolkien, 1939).
e. Travel Guidebook
A guidebook can be seen as a tool to make independent tourists feel to find advice and information worth knowing about places, attractions, accommodation, transport, eating out, etc (Bender, Gidlow, and Fisher, 2013).
2. [bookmark: _TOC_250018]7.   Procedure for Designing the Book
According to Austrilian Society of Authors (2024), to design a book, it takes several stages so that the book can be formed properly and must meet the following criteria:
2.7.1. Needs
Discuss the background of the importance of the book being formed and what benefits will be obtained for tourists with the book.
2.7.2. Target audience
By researching and analyzing the target audience to whom this book was made.
2.7.3. Contents of the manuscript
Reviewing the writing of the contents of the script, the language and sentences used do not contain ethnicity, race, religion and between groups and also do not oppose the ideology of the state.
2.7.4. Rivals
Analyzing books are written in a systematic arrangement, and the author's language can be easily understood by readers. Illustrations must be able to support the description of the contents of the book.

2.7.5. Copyright
The author of the book must recognize the basics of the theory or the part quoted from the source, as well as include the complete source where the information comes from.
2. [bookmark: _TOC_250017]8.  Booklet
According to Mulyana (2009: 20) a booklet is a non-periodic publication that can consist of one to a small number of pages, is not related to other publications, and is completed in one publication. The pages are often put together (such as staplers, thread, or wire), usually have a cover, but do not use hard binding. While Rustan (2009: 115) states "booklet is a publication media consisting of several sheets and pages, but not as thick as a book". Surianto (2009:14) states that: "the term booklet has undergone an expansion of meaning. Some sources define it as a small book, others equate it to leaflets, brochures, and fliers. Basically, a booklet is a publication media consisting of several sheets and pages, but not as thick as a book. The principles of lay out are still considered in designing a booklet". According to Sholeh (2011: 53) in his book advertising in
the current era, states that "booklet is an advertising tool that is able to attract many productive consumers". This is due to the existence of booklets that can cover not only one product, but can include various types of products that can make consumers make comparisons in terms of marketing. The definition of booklet is "public communication media that aims to convey messages that are promotional, suggestive, prohibitive to public audiences, and in printed form" (Harir, 199: 276). Based on these definitions, researchers came to understand that a booklet is a non-periodical publication that is not related to other publications, is not hardbound, only has at least 5 pages and no more than 48 pages.
2. [bookmark: _TOC_250016]9.  Information Media
According to Arsyad in his book *Learning Media* (2011:3), the word media comes from the Latin word *medius*, which means middle or intermediary. Gerlach and Ely (1971) say that media, in a broad sense, can be understood as humans themselves. In short, media itself is a tool to deliver or convey messages that contain lessons. The concept of media has broadened, where technology is not just objects, tools, materials, or equipment, but also refers to attitudes or actions related to the application of knowledge (Achsin, 1986:10). Another definition comes from experts, most notably the AECT (Association of Education and Communication Technology, 1997), which defines media as any form or channel that can be used to deliver messages and information.
Media in Latin is the plural form of medium, literally meaning intermediary or introduction. Information is something that affects or changes the status of the mind, in the context of information science, information is channeled through the medium of text, documents, or listings meaning what a reader understands from the text or document (Vitor, 2017). So the understanding of information media can be concluded as a tool to collect and rearrange information so that it becomes useful material for the recipient of information, while Sobur's explanation (2006) information media is "graphic, photographic or electronic tools to capture, process, and rearrange visual information".
2. 10. Advantages and Disadvantages Booklet
According to Kemm and Close (1995), there are two advantages of booklets compared to other media: They are designed the same as books and they have information more than posters. Additionally, Ewles (Roza, 2012) claims that booklets have some advantages as follow:
a. They can be used as medium for self-learning.
b. They can be studied easily.
c. They can be used as information for families and friends.
d. They are easy to be made, copied, revised and adjusted.
e. They decrease the need of notes.
f. They can be made simply and low cost.
g. They are durable.
h. They have more information.
i. They can be shared to particular segments.
On the other hand, Anderson (1994, p.169) states the limitations of booklets as printed media:
a. Booklets take a long time to be printed based on the information and the equipments that are used.
b. Booklets are hard to show the animations in a page, so booklets can discourage the interest of the readers.
c. Booklets consist of long information, so it makes the intention of the readers to read booklets are decreasing.
d. Booklets need more treatment so that the booklets are not broken and lost.
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