
70 
 

REFERENCES 
 

Borg, W. R., & Gall, M. D. (1983). Educational Research: An Introduction (4th 

ed.).        New York: Longman. 

Eisner, W. (2020). Comics and Sequential Art: Principles and Practices from the 

Legendary Cartoonist. W. W. Norton & Company. 

Hadiwijoyo, Suryasakti. (2012). Perencanaan Pariwisata Perdesaan Berbasis 

Masyarakat. Yogyakarta : Graha Ilmu. 

Hasan, H. (2020). Pendidikan Sejarah dan Penguatan Identitas Nasional. Jurnal 

Ilmu Sejarah, 18(2), 45–56. 

Hasri, U. H. M., Syed, M. A. M., & Runnel, C. (2020). Transmedia storytelling in 

the Malaysian animation industry: Embedding local culture into 

commercially developed products. Atlantic Journal of Communication. 

https://doi.org/10.1080/15456870.2020.1835909  

Hurlock, E. B. (1991). Psikologi Perkembangan: Suatu Pendekatan Sepanjang 

Rentang Kehidupan. Erlangga. 

Kaur, J., Saini, S., Behl, A., & Poonia, A. (2024). Impact of digital storytelling on 

improving brand image among consumers. Journal of Promotion 

Management, 30(8), 1348–1376. 

https://doi.org/10.1080/10496491.2024.2403760  

Khater, M., Ibrahim, O., Al-Salim, F., & Faik, M. (2025). Weaving tales: The 

impact of storytelling in tourism guides on cultural immersion. Tourism 

Recreation Research, 51, 188–203.  

Lundberg, C., Lexhagen, M., & Ziakas, V. (2024). Popular culture tourism and 

destination development: Local perspectives. Scandinavian Journal of 

Hospitality and Tourism, 24(1), 1–3. 

https://doi.org/10.1080/15022250.2024.2414243  

McCloud, S. (1993). Understanding Comics: The Invisible Art. HarperCollins. 

Pachucki, C., Grohs, R., & Scholl-Grissemann, U. (2022). Is nothing like before? 

COVID-19–evoked changes to tourism destination social media 

https://doi.org/10.1080/15456870.2020.1835909
https://doi.org/10.1080/10496491.2024.2403760
https://doi.org/10.1080/15022250.2024.2414243


71 
 

communication. Journal of Destination Marketing & Management, 23, 

100692 - 100692. https://doi.org/10.1016/j.jdmm.2022.100692   

Pemerintah Kota Semarang. (2022). Profil Desa Wonolopo. Diakses dari 

https://semarangkota.go.id 

Richards, G. (2020). Designing creative places: The role of creative tourism. 

Annals of Tourism Research, 85, 102922. 

https://doi.org/10.1016/j.annals.2020.102922  

Simon, M. (2007). What Are Storyboards (pp. 3–7). Routledge. 

https://doi.org/10.1016/B978-0-240-80805-5.50005-X 

Suyanto, B. (2018). Sosiologi: Menyelami Fenomena Sosial di Masyarakat. 

Prenada Media. 

Yuliani, E., & Setiawan, D. (2024). Development of flipbook-based digital comics 

to improve learning outcomes on simple comic material. Research and 

Development in Education (RaDEn), 4(1), 219–236. 

https://doi.org/10.22219/raden.v4i1.32280  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://doi.org/10.1016/j.jdmm.2022.100692
https://semarangkota.go.id/
https://doi.org/10.1016/j.annals.2020.102922
https://doi.org/10.1016/B978-0-240-80805-5.50005-X
https://doi.org/10.22219/raden.v4i1.32280

