DAFTAR PUSTAKA

Agazu, B. G., & Kero, C. A. (2024). Innovation Strategy and Firm
Competitiveness: A Systematic Literature Review. Journal of Innovation and
Entrepreneurship, 13(1), 24. https://doi.org/10.1186/s13731-024-00381-9

Ahdiat, A. (2023). Ini Perbandingan Kecepatan Internet Starlink dan Provider
Lokal. Databoks.
https://databoks katadata.co.id/telecommunications/statistik/4aab33efb84825
c/ini-perbandingan-kecepatan-internet-starlink-dan-provider-lokal

Alvarez-Aros, E. L., & Bernal-Torres, C. A. (2021). Technological competitiveness
and emerging technologies in industry 4.0 and industry 5.0. Anais Da
Academia Brasileira de Ciéncias, 93(1). https://doi.org/10.1590/0001-
3765202120191290

APIJIL. (2024). APJII Jumlah Pengguna Internet Indonesia Tembus 221 Juta Orang.
Asosiasi Penyelenggara Jasa Internet Indonesia.
https://apjii.or.id/berita/d/apjii-jumlah-pengguna-internet-indonesia-tembus-
221-juta-
orang#:~:text=Asosiasi%20Penyelenggara%20Jasa%20Internet%20Indonesi
a%20(APJII)%20mengumumkan®20jumlah%20pengguna%?20internet,jiwa
%20penduduk%?20Indonesia%20tahun%:202023.

Azzam, M., & Khalil, T. (2022). The Role of Management of Technology (MOT)
in Unlocking Nations’ Competitiveness in Post Pandemic and Global Crises.
2022 IEEE 28th International Conference on Engineering, Technology and
Innovation (ICE/ITMC) & 31st International Association For Management of
Technology (IAMOT) Joint Conference, 1-9.
https://doi.org/10.1109/ICE/ITMC-IAMOT55089.2022.10033161

Badan Pusat  Statistik.  (2022).  Statistik  Telekomunikasi  Indonesia.
https://www.bps.go.id/id/publication/2023/08/31/131385d0253c6aae7c7a59f
a/statistik-telekomunikasi-indonesia-2022.html

Bartoloni, E.; & Baussola, M. L. (2013). Does Technological Innovation
Undertaken Alone Have a Real Pivotal Role? SSRN Electronic Journal.
https://doi.org/10.2139/ssrn.2283183

Beatrix, S. A., Sumarauw, S. M. M. Y., & Andreano, W. (2024). Ancaman Starlink
terhadap Provider Lokal di Indonesia. Scientica: Jurnal llmiah Sain Dan
Teknologi, 3(1), 553-558.

63



64

Bekkers, B. (2016). Improving customer perceived value in the brand management
technology market.

Bendapudi, N., & Leone, R. P. (2003). Psychological Implications of Customer
Participation in Co-Production. Journal of Marketing, 67(1), 14-28.
https://doi.org/10.1509/jmkg.67.1.14.18592

Cao, G., Duan, Y., & Edwards, J. S. (2025). Organizational culture, digital
transformation, and product innovation. Information & Management, 62(4),
104135. https://doi.org/10.1016/j.im.2025.104135

Charterina, J., & Landeta, J. (2010). The pool effect of dyad-based capabilities on
seller firms’ innovativeness. European Journal of Innovation Management,
13(2), 172—196. https://doi.org/10.1108/14601061011040249

Cherniavska, O., & Kaznodii, V. (2024). The Innovative Marketing Management
System in Digitalization Conditions. Management, 38(2), 96-106.
https://doi.org/10.30857/2415-3206.2023.2.8

Cholandha, Y. (2024). Starlink Bukan Jualan Kecepatan, Tapi Jangkauan & Latensi
Rendah. Tirto.ld. https://tirto.id/starlink-bukan-jualan-kecepatan-tapi-
jangkauan-latensi-rendah-gYnk

CNBC. (2023). Indihome-Biznet-First Media, Ini Internet Paling Kencang! CNBC
Indonesia. https://www.cnbeindonesia.com/tech/20230709121412-37-
452564/indihome-biznet-first-media-ini-internet-paling-kencang

CNBC. (2024). Harga Paket Starlink di Indonesia, Termahal Rp 86 Juta per Bulan! .
CNBC Indonesia. https://www.cnbcindonesia.com/tech/20240515164142-37-
538389/harga-paket-starlink-di-indonesia-termahal-rp-86-juta-per-bulan

Connor, M. (2015). Creating Customer Value in a Digitally Transformed Future.
Journal of Creating Value, 1(2), 204-213.
https://doi.org/10.1177/2394964315569631

Czarniewski, S. (2014). Building the Competitive Position of an Enterprise with the
Creation of Value for Customers. International Journal of Academic Research
in Business and Social Sciences, 4(12). https://doi.org/10.6007/IJARBSS/v4-
112/1357

Dereli, D. D. (2017). Technology management in global competition and
competitive advantage. Pressacademia, 4(1), 313-318.
https://doi.org/10.17261/Pressacademia.2017.549



65

Diskominfo Tuban. (2023). Pengguna Internet di Indonesia. Diskominfo
Kabupaten = Tuban. https://diskominfo.tubankab.go.id/entry/pengguna-
internet-indonesi-paling-banyak-usia-
berapa#:~:text=%23SobatKom!%20Berdasarkan%20hasil%20survei%20Aso
siasi%?20Penyelenggara%?20Jasa,populasi%20Indonesia%?20yang%?20sebany
ak%?20275%2C77%20juta%20jiwa.

Fang, E. (Er). (2008). Customer Participation and the Trade-Off between New
Product Innovativeness and Speed to Market. Journal of Marketing, 72(4), 90—
104. https://doi.org/10.1509/jmkg.72.4.090

Farida, I., & Setiawan, D. (2022). Business Strategies and Competitive Advantage:
The Role of Performance and Innovation. Journal of Open Innovation:
Technology, Market, and Complexity, 8(3), 163.
https://doi.org/10.3390/j0itmc8030163

Fattah, N. (2008). Landasan manajemen pendidikan (Cet Ke-9). Remaja
Rosdakarya.

Feng, B., Sun, K., Chen, M., & Gao, T. (2020). The Impact of Core Technological
Capabilities of High-Tech Industry on Sustainable Competitive Advantage.
Sustainability, 12(7), 2980. https://doi.org/10.3390/su12072980

Freeman, S., Edwards, R., & Schroder, B. (2006). How Smaller Born-Global Firms
Use Networks and Alliances to Overcome Constraints to Rapid

Internationalization. Journal of International Marketing, 14(3), 33-63.
https://doi.org/10.1509/jimk.14.3.33

Gabrielsson, M. (2005). Branding Strategies of Born Globals. Journal of
International Entrepreneurship, 3(3), 199-222.
https://doi.org/10.1007/s10843-005-0401-5

Ghozali, I. (2018). Aplikasi Analisis Multivariate Dengan Program SPSS 25 Edisi
9. In UNDIP.

Grewal, D, Iyer, G. R., & Levy, M. (2004). Internet retailing: enablers, limiters and
market consequences. Journal of Business Research, 57(7), 703-713.
https://doi.org/10.1016/S0148-2963(02)00348-X

Guerrieri, P., & Meliciani, V. (2005). Technology and international
competitiveness: The interdependence between manufacturing and producer
services. Structural Change and Economic Dynamics, 16(4), 489-502.
https://doi.org/10.1016/].strueco.2005.02.002



66

Gupta, S., Malhotra, N. K., Czinkota, M., & Foroudi, P. (2016). Marketing
Innovation: A Consequence of Competitiveness. Journal of Business
Research, 69(12), 5671-5681. https://doi.org/10.1016/j.jbusres.2016.02.042

Hair, J. F. (2009). Multivariate Data Analysis.

Hair, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S.
(2021). Partial Least Squares Structural Equation Modeling (PLS-SEM)
Using R. Springer International Publishing. https://doi.org/10.1007/978-3-
030-80519-7

Hossain, M. A., Akter, S., & Yanamandram, V. (2021). Why doesn’t our value
creation payoff: Unpacking customer analytics-driven value creation
capability to sustain competitive advantage. Journal of Business Research,
131, 287-296. https://doi.org/10.1016/j.jbusres.2021.03.063

Huggins, R. (2003). Creating a UK Competitiveness Index: Regional and Local
Benchmarking. Regional Studies, 37(1), 89-96.
https://doi.org/10.1080/0034340022000033420

Hunt, D. M., Geiger-Oneto, S., & Varca, P. E. (2012). Satisfaction in the context of
customer co-production: A behavioral involvement perspective. Journal of
Consumer Behaviour, 11(5), 347-356. https://doi.org/10.1002/cb.1370

Hwang, B.-G., & Ng, W. J. (2013). Project management knowledge and skills for
green construction: Overcoming challenges. International Journal of Project
Management, 31(2), 272-284. https://doi.org/10.1016/j.ijproman.2012.05.004

Ievseitseva, O., & Mihalatii, O. (2024). The Importance of Marketing Innovations
as The Basis of Management of TheEnterprise’s Competitiveness.
Management, 38(2), 85-95. https://doi.org/10.30857/2415-3206.2023.2.7

Kozlenkova, 1. V., Samaha, S. A., & Palmatier, R. W. (2014). Resource-Based
Theory in Marketing. Journal of the Academy of Marketing Science, 42(1), 1—
21. https://doi.org/10.1007/s11747-013-0336-7

Lester, R. K. (2005). Universities, Innovation, and the Competitiveness of Local
Economies.

Lim, W. M. (2024). What Is Quantitative Research? An Overview and Guidelines.
Australasian Marketing Journal.

https://do1.org/10.1177/14413582241264622



67

Lin, R., Chen, R., & Kuan-Shun Chiu, K. (2010). Customer relationship
management and innovation capability: an empirical study. Industrial
Management & Data Systems, 110(1), 111-133.
https://doi.org/10.1108/02635571011008434

Lisnawati. (2024). Dugaan Predatory Pricing Starlink.
https://berkas.dpr.go.id/pusaka/files/isu_sepekan/Isu%20Sepekan---IV-
PUSLIT-Mei-2024-246.pdf

Luo, Y., & Tung, R. L. (2007). International expansion of emerging market
enterprises: A springboard perspective. Journal of International Business
Studies, 38(4), 481-498. https://doi.org/10.1057/palgrave.jibs.8400275

Mahajan, G. (2020). What Is Customer Value and How Can You Create It? Journal
of Creating Value, 6(1),119—-121. https://doi.org/10.1177/2394964320903557

McFarlane, D. A. (2013). Superior Customer Value: Strategies For Winning and
Retaining = Customers. Indian Journal of Marketing, 43(4), 48.
https://doi.org/10.17010/ijjom/2013/v43/14/36381

Medrano, N., Cornejo-Canamares, M., & Olarte-Pascual, C. (2020). The impact of
marketing innovation on companies’ environmental orientation. Journal of
Business & Industrial Marketing, 35(1), 1-12. https://doi.org/10.1108/JBIM-
10-2018-0319

Mittal, Mr. A., Gupta, Ms. N., & Bhardwaj, Mr. A. (2025). Bridging The Gap:
Technology, Management and Business Transformation. In Digital
Transformation in Business: Integrating Technology with Management and
Commerce (pp. 190-203). Book Rivers.
https://doi.org/10.64267/97893688465605

Momaya, K., & Ajitabh, A. (2005). Technology management and competitiveness:
is there any relationship? International Journal of Technology Transfer and
Commercialisation, 4(4), 518. https://doi.org/10.1504/1JTTC.2005.006702

Nooraisyah, Triolita, N., & Tawil, M. R. (2024). Marketing Revolution Through
Innovation: Developing Adaptive Strategies to Address Changing Market
Dynamics: A Literature Review on Marketing Management and Consumer
Theories. International Journal of Economic Literature (INJOLE), 2(3), 901—
912.

O’Cass, A., & Ngo, L. V. (2012). Creating superior customer value for B2B firms
through supplier firm capabilities. Industrial Marketing Management, 41(1),
125-135. https://doi.org/10.1016/j.indmarman.2011.11.018



68

Parasuraman, A., & Grewal, D. (2000). The Impact of Technology on the Quality-
Value-Loyalty Chain: A Research Agenda. Journal of the Academy of
Marketing Science, 28(1), 168—174.
https://doi.org/10.1177/0092070300281015

Paula, B., Fawzan, M., & Irsyad, H. (2024). Analisis Sentiment Masyarakat
Terhadap penyebaran Starlink di Indonesia Menggunakan Algoritma Naive
Bayes. JICOM: Journal Information & Computer, 2(2).

Peng, J., Qin, Q., & Tang, T. (Ya). (2021). The Influence of Marketing Innovations
on Firm Performance under Different Market Environments: Evidence from
China. Sustainability, 13(18), 10049. https://doi.org/10.3390/sul31810049

Porter, M. E. (2008). Competitive Advantage: Creating and Sustaining Superior
Performance. Simon and Schuster .

Prahalad, C. K., & Ramaswamy, V. (2004). Co-creation experiences: The next
practice in value creation. Journal of Interactive Marketing, 18(3), 5—14.
https://doi.org/10.1002/dir.20015

Rahayu, S. K. (2024). Strategi Sinergi Revolusioner Starlink dan ISP Indonesia:
Hadapi  Dinamika  Persaingan  Bisnis  Telekomunikasi. ~ Unikom.
https://repository.unikom.ac.id/70699/1/Laporan%20Kajian%20Strategi%20
Bisnis%20Starlink%20d1%20Indonesia.pdf

Rodriguez-Pose, A., & Crescenzi, R. (2008). Mountains in a flat world: why
proximity still matters for the location of economic activity. Cambridge
Journal of Regions,  Ecomomy and Society, 1(3), 371-388.
https://doi.org/10.1093/cjres/rsn011

Sanchez-Gutiérrez, J., Cabanelas, P., Lampon, J. F., & Gonzalez-Alvarado, T. E.
(2019a). The Impact on Competitiveness of Customer Value Creation Through
Relationship Capabilities and Marketing Innovation. Journal of Business &
Industrial Marketing, 34(3), 618—627. https://doi.org/10.1108/JBIM-03-2017-
0081

Sanchez-Gutiérrez, J., Cabanelas, P., Lampoén, J. F., & Gonzalez-Alvarado, T. E.
(2019b). The impact on competitiveness of customer value creation through
relationship capabilities and marketing innovation. Journal of Business &
Industrial Marketing, 34(3), 618—627. https://doi.org/10.1108/JBIM-03-2017-
0081

Sanchez-Gutiérrez, J., Cabanelas, P., Lampoén, J. F., & Gonzalez-Alvarado, T. E.
(2019c). The impact on competitiveness of customer value creation through



69

relationship capabilities and marketing innovation. Journal of Business &
Industrial Marketing, 34(3), 618—627. https://doi.org/10.1108/JBIM-03-2017-
0081

Santika, E. F. (2024). Banyak Warga Indonesia Menganggap Starlink Belum Perlu
Dibeli. Databoks. https://databoks.katadata.co.id/teknologi-
telekomunikasi/statistik/93df38bede8e815/banyak-warga-indonesia-
menganggap-starlink-belum-perlu-dibeli

Satryoko, A., & Runturambi, A. J. S. (2020). Strategi Indonesia Menghadapi Era
Konstalasi Low Earth Orbit Satelit dalam Kemungkinan Penggunaannya oleh

Intelijen Asing Sebagai Alat Spionase. Jurnal Kajian Stratejik Ketahanan
Nasional, 3(1).

Siagian, S. P. (2009). Kiat meningkatkan produktivitas kerja. Rineka Cipta.

Simmie, J. (2003). Innovation and Urban Regions as National and International
Nodes for the Transfer and Sharing of Knowledge. Regional Studies, 37(6-7),
607-620. https://doi.org/10.1080/0034340032000108714

Simmie, J. (2004). Innovation and Clustering in the Globalised International
Economy. Urban Studies, 41(5-6), 1095-1112.
https://doi.org/10.1080/00420980410001675823

Singh, R. K., Garg, S. K., & Deshmukh, S. G. (2008). Strategy development by
SMEs for competitiveness: a review. Benchmarking: An International
Journal, 15(5), 525-547. https://doi.org/10.1108/14635770810903132

Sudirjo, F. (2023). Marketing Strategy in Improving Product Competitiveness in
the Global Market. Journal of Contemporary Administration and Management
(ADMAN), 1(2), 63—69. https://doi.org/10.61100/adman.v1i2.24

Sullivan, U. Y., Peterson, R. M., & Krishnan, V. (2012). Value creation and firm
sales performance: The mediating roles of strategic account management and

relationship perception. /ndustrial Marketing Management, 41(1), 166—173.
https://doi.org/10.1016/j.indmarman.2011.11.019

Taher, M. (2012). Resource-Based View  Theory (pp. 151-163).
https://doi.org/10.1007/978-1-4419-6108-2_8

Tajuddin, 1. (2025). Challenges of New Technology Adoption in Improving
Company Growth and Competitiveness. Advances in Economics & Financial
Studies, 3(1), 56-70. https://doi.org/10.60079/aets.v311.458



70

Tenenhaus, M., Amato, S., & Esposito Vinzi, V. (2004). A global goodness-of-fit
index for PLS structural equation modelling. Proceedings of the XLII SIS
Scientific Meeting, 739—742.

Timmor, Y., Rabino, S., & Zif, J. (2009). Defending a Domestic Position Against
Global Entries.  Journal = of Global Marketing, 22(4), 251-265.
https://doi.org/10.1080/08911760903022416

Tinoco, J. K. (2010). Marketing innovation: the unheralded innovation vehicle to
sustained competitive advantage. International Journal of Sustainable
Strategic Management, 2(2), 168.
https://doi.org/10.1504/1JSSM.2010.032559

Tjiptono, F. (2015). Strategi Pemasaran (Edisi 4). Andi.

Trunfio, M., Petruzzellis, L., & Nigro, C. (2006). Tour operators and alternative
tourism in Italy. International Journal of Contemporary Hospitality
Management, 18(5), 426-438. https://doi.org/10.1108/09596110610673556

Vorhies, D. W., & Morgan, N. A. (2005). Benchmarking Marketing Capabilities
for Sustainable Competitive Advantage. Journal of Marketing, 69(1), 80-94.
https://doi.org/10.1509/jmkg.69.1.80.55505

Wang, Y., Hong, A., Li, X., & Gao, J. (2020). Marketing innovations during a
global crisis: A study of China firms’ response to COVID-19. Journal of
Business Research, 116, 214-220.
https://doi.org/10.1016/j.jbusres.2020.05.029

Wasnawa, P. S., Awino, Z. B., Ogutu, M., & Owino, J. (2023). Technological
Innovation and Competitive Advantage: Empirical Evidence from Large

Telecommunication Firms. [International Journal of Business and
Management, 16(10), 1-21.

Wiechoczek, J. (2016). Marketing Innovations and Modernisation of Value for
Customer in the Market of High Technology Products. HANDEL
WEWNETRZNY, 4.

Woodall, T. (2003). Conceptualising “Value for the Customer”: An Attributional,
Structural and Dispositional Analysis . In Academy of Marketing Science
Review (Issue 12).

Zhu, H., Zhang, K., Li, G., Chen, L., & Zhao, X. (2022). Relationship Management
Capability and Service Innovation Performance: The Joint-Effect of



71

Relationship Learning and Competitive Intensity. Sustainability, 14(19),
12308. https://doi.org/10.3390/su141912308

FEB UNDIP




