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ABSTRAK 

 

Gaya hidup masyarakat perkotaan yang semakin berorientasi pada produktivitas, 

komunitas, dan kesehatan mendorong kemunculan communal space berbasis health and 

lifestyle. BadakSinga6 hadir sebagai salah satu communal space di Kota Bandung yang 

menawarkan konsep health and lifestyle kepada masyarakat. Hasil pra-survei menunjukkan 

bahwa tingkat brand awareness BadakSinga6 masih rendah karena 59,5% responden 

belum mengetahui keberadaan dan layanan yang ditawarkan BadakSinga6. Berdasarkan 

permasalahan tersebut, Tugas Akhir ini bertujuan memproduksi sepuluh konten Instagram 

Reels sebagai media komunikasi visual guna membangun brand awareness BadakSinga6. 

Konten yang diproduksi berfokus pada pengenalan BadakSinga6 sebagai communal space 

yang mendukung aktivitas olahraga, gaya hidup sehat, kerja fleksibel, dan kegiatan 

komunitas. Kesepuluh konten dipublikasikan pada periode 11 hingga 25 Mei 2026. Hasil 

publikasi menunjukkan perolehan total 7.700 views dengan rata-rata 770 views per konten. 

Capaian tersebut melampaui target key perfomance indicator sebesar 420 views per konten 

yang ditetapkan berdasarkan 30% dari 1.400 followers aktif akun Instagram 

@badaksinga6. Hasil pasca-survei terhadap 50 responden menunjukkan bahwa 80% 

responden mengetahui BadakSinga6 setelah memperoleh paparan konten Reels. Temuan 

ini mengindikasikan bahwa produksi konten Instagram Reels dapat mendukung 

peningkatan brand awareness BadakSinga6, khususnya pada aspek pengenalan konsep, 

fasilitas, dan aktivitas yang ditawarkan. Dengan demikian, Instagram Reels dapat 

dipertimbangkan sebagai media komunikasi digital yang relevan untuk memperkenalkan 

communal space berbasis health and lifestyle kepada audiens yang lebih luas. 

 

Kata kunci: brand awareness, Instagram Reels, BadakSinga6, communal space, health 

and lifestyle 
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ABSTRACT 

 

The lifestyle of urban communities orientated toward productivity, community 

engagement, and health has encouraged the emergence of communal spaces based on 

health and lifestyle concepts. BadakSinga6 is one such communal space in Bandung City 

that offers a health and lifestyle concept to the public. A pre-survey revealed that 

BadakSinga6's brand awareness remains low, as 59.5% of respondents were unaware of 

its existence and the services it offers. Based on this issue, this final project aims to produce 

ten Instagram Reels as a visual communication medium to build BadakSinga6's brand 

awareness. The content focuses on introducing BadakSinga6 as a communal space that 

supports physical activity, healthy lifestyles, flexible work, and community engagement. All 

ten Reels were published between 11 and 25 May 2026. The publication results show a 

total of 7,700 views with an average of 770 views per content. This achievement exceeded 

the key performance indicator target of 420 views per content, which was set based on 30% 

of 1,400 active followers of the Instagram account @badaksinga6. A post-survey involving 

50 respondents found that 80% of them recognized BadakSinga6 after exposure to the Reels 

content. These findings indicate that Instagram Reels production can support the 

improvement of BadakSinga6's brand awareness, particularly in terms of introducing its 

concept, facilities, and activities. Therefore, Instagram Reels can be considered a relevant 

digital communication medium for promoting communal spaces based on health and 

lifestyle concepts to a broader audience. 

 

Keywords: brand awareness, Instagram Reels, BadakSinga6, communal space, health and 

lifestyle. 
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