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ABSTRAK 

 

Digital Library (Digilib) Sekolah Vokasi Universitas Diponegoro merupakan layanan 

perpustakaan digital yang menyediakan berbagai sumber informasi akademik bagi 

mahasiswa. Meskipun memiliki peran penting dalam mendukung kegiatan pembelajaran 

dan penelitian, pemanfaatan layanan Digilib belum optimal karena masih banyak 

mahasiswa yang belum mengetahui keberadaan, manfaat, maupun cara mengakses layanan 

tersebut. Oleh karena itu, penelitian ini bertujuan menghasilkan video tutorial akses Digital 

Library (Digilib) Sekolah Vokasi Universitas Diponegoro sebagai media informasi dan 

edukasi untuk meningkatkan brand awareness mahasiswa terhadap layanan Digilib. 

Metode pelaksanaan penelitian menggunakan pendekatan produksi karya 

audiovisual yang terdiri atas tiga tahapan, yaitu pra-produksi, produksi, dan pasca-

produksi. Tahap pra-produksi meliputi analisis kebutuhan, observasi, wawancara, 

penyusunan konsep, naskah, dan storyboard. Tahap produksi dilakukan melalui perekaman 

tampilan sistem Digilib, perekaman voice over, dan pengumpulan materi pendukung. 

Tahap pasca-produksi meliputi proses penyuntingan video, penambahan elemen visual, 

evaluasi, serta publikasi hasil karya. 

Hasil penelitian berupa video tutorial yang menyajikan pengenalan Digilib, 

prosedur login menggunakan akun Single Sign-On (SSO), penelusuran koleksi digital, 

pemanfaatan fitur-fitur utama, serta prosedur peminjaman koleksi. Video dikembangkan 

dengan menerapkan prinsip Multimedia Learning Theory melalui kombinasi tampilan 

visual, screen recording, narasi, dan teks informatif agar materi mudah dipahami oleh 

pengguna. Hasil penelitian menunjukkan bahwa video tutorial yang dihasilkan dapat 

berfungsi sebagai media informasi dan edukasi sekaligus mendukung peningkatan brand 

awareness mahasiswa terhadap layanan Digital Library (Digilib) Sekolah Vokasi 

Universitas Diponegoro. 

 

Kata kunci: video tutorial, Digital Library, Digilib, brand awareness, Multimedia 

Learning Theory. 
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ABSTRACT 

 

The Digital Library (Digilib) of the Vocational School, Universitas Diponegoro, is a digital 

library service that provides various academic information resources for students. Despite 

its important role in supporting learning and research activities, the utilization of Digilib 

has not been optimal because many students are still unaware of its existence, benefits, and 

access procedures. Therefore, this study aimed to develop a tutorial video for accessing 

the Digital Library (Digilib) of the Vocational School, Universitas Diponegoro as an 

informational and educational medium to enhance students' brand awareness of the Digilib 

service. The study employed an audiovisual production approach consisting of three 

stages: pre-production, production, and post-production. The pre-production stage 

included needs analysis, observation, interviews, concept development, script writing, and 

storyboard preparation. The production stage involved screen recording of the Digilib 

system, voice-over recording, and the collection of supporting materials. The post-

production stage consisted of video editing, visual enhancement, evaluation, and 

publication of the final product. The result of this study is a tutorial video presenting an 

introduction to Digilib, login procedures using the Single Sign-On (SSO) account, digital 

collection searching, utilization of the main features, and borrowing procedures for digital 

collections. The video was developed by applying the principles of Multimedia Learning 

Theory through the integration of visual elements, screen recordings, narration, and 

informative text to facilitate users' understanding. The findings indicate that the tutorial 

video can serve as an effective informational and educational medium while supporting the 

enhancement of students' brand awareness of the Digital Library (Digilib) at the 

Vocational School, Universitas Diponegoro. 

 

Keywords: tutorial video, Digital Library, Digilib, brand awareness, Multimedia Learning 

Theory. 
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