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ABSTRAK 

 

Perkembangan media sosial mendorong LKBN ANTARA memanfaatkan TikTok sebagai 

salah satu kanal utama penyebaran informasi. Namun, berdasarkan hasil observasi pada 

akun TikTok ANTARA News, masih ditemukan konten yang belum sepenuhnya memenuhi 

unsur berita dan prinsip jurnalisme secara konsisten, seperti kesalahan verifikasi informasi, 

kekeliruan lokasi dan waktu peristiwa, serta ketidaksesuaian kaidah penulisan judul. 

Kondisi tersebut berpotensi memengaruhi kualitas informasi dan brand image ANTARA 

News. Oleh karena itu, Tugas Akhir ini bertujuan menyusun Modul SOP Produksi Konten 

TikTok ANTARA News sebagai pedoman kerja yang terstandarisasi. Metode yang 

digunakan adalah metode pengkaryaan yang terdiri atas tahap praproduksi, produksi, dan 

pascaproduksi, dengan teknik pengumpulan data berupa observasi, wawancara, studi 

pustaka, dan benchmarking. Hasil project menunjukkan bahwa Modul SOP Produksi 

Konten TikTok ANTARA News berhasil disusun dan diimplementasikan sebagai pedoman 

kerja produksi konten. Berdasarkan hasil pengukuran Key Performance Indicator (KPI) 

terhadap 25 konten, aspek unsur berita memperoleh nilai 94,7%, prinsip jurnalisme 100%, 

implementasi modul SOP 90,7%, dan brand image 97,3%, sehingga seluruh target 

keberhasilan yang ditetapkan berhasil tercapai. Selain itu, hasil review dari klien dan 

audiens menunjukkan bahwa modul dinilai relevan, mudah dipahami, dan sesuai dengan 

kebutuhan operasional tim TikTok ANTARA News. Dengan demikian, Modul SOP 

Produksi Konten TikTok ANTARA News terbukti efektif sebagai pedoman kerja yang 

mendukung kualitas informasi serta memperkuat brand image ANTARA News. 

Kata Kunci: Standar Operasional Prosedur, TikTok, ANTARA News, Brand image, Modul 
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ABSTRACT 

 

The rapid growth of social media has encouraged the Indonesian National News Agency 

(LKBN ANTARA) to utilize TikTok as one of its primary channels for information 

dissemination. However, based on observations of the ANTARA News TikTok account, 

several contents were found to have not consistently fulfilled news elements and journalistic 

principles, including inaccuracies in information verification, errors in event location and 

timing, and noncompliance with headline writing standards. These conditions have the 

potential to affect the quality of information and ANTARA News’ brand. Therefore, this 

Final Project aimed to develop a TikTok Content Production SOP Module for ANTARA 

News as a standardized operational guideline. The method used was a creative project 

method consisting of preproduction, production, and postproduction stages, with data 

collected through observation, interviews, literature studies, and benchmarking. The 

results showed that the TikTok Content Production SOP Module for ANTARA News was 

successfully developed and implemented as a content production guideline. Based on the 

Key Performance Indicator (KPI) assessment of 25 contents, the news elements aspect 

achieved 94.7%, journalistic principles 100%, SOP module implementation 90.7%, and 

brand image 97.3%, indicating that all predetermined performance targets were 

successfully achieved. Furthermore, reviews from clients and audiences indicated that the 

module was relevant, easy to understand, and aligned with the operational needs of the 

ANTARA News TikTok Team. Therefore, the TikTok Content Production SOP Module for 

ANTARA News proved effective as an operational guideline that supports information 

quality and strengthens ANTARA News’ brand image. 

Keywords: Standard Operating Procedure, TikTok, ANTARA News, Brand image, Module 
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