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ABSTRAK 

CV Sanigraha merupakan perusahaan konstruksi yang melayani pemasangan, 

pengadaan dan pemeliharaan perlengkapan jalan yang berlokasi di Semarang, Jawa 

Tengah. Perusahaan ini berhasil menjalin mitra dengan pihak pemerintah maupun 

swasta. Meskipun memiliki pengalaman dan reputasi yang baik, CV Sanigraha 

belum dapat diakses secara digital melalui mesin pencari. Hal ini menyebabkan 

informasi mengenai profil, produk, layanan dan kontak perusahaan sulit diakses 

oleh calon klien. Tugas akhir ini bertujuan untuk meningkatkan visibilitas 

perusahaan  melalui perancangan website dengan menerapkan SEO, sehingga 

memudahkan calon klien mengakses informasi. Website dirancang menggunakan 

WordPress memuat halaman beranda, produk dan layanan, profil perusahaan, serta 

kontak perusahaan. Selain itu, website dilengkapi dengan konten video tiga dimensi 

(3D) yang produk dan layanan melalui pemanfaatan teknologi AI generatif, yaitu 

Flow dan OpenArt. Setelah berhasil dirancang, website diintegrasikan dengan SEO 

(Search Engine Optimization) menggunakan plugin Yoast SEO agar muncul pada 

halaman pertama hasil pencarian. Pengujian website dilakukan melalui dua metode. 

Pertama, uji kesesuaian konten bersama pihak CV Sanigraha untuk memastikan 

informasi  pada website telah sesuai. Kedua, pengujian usabilitas (mudah 

digunakan) melalui uji System Usability Scale (SUS).  Pada pengujian ini, website 

memperoleh skor 84 ,4, masuk dalam kategori acceptable atau dapat diterima oleh 

pengguna, dengan grade excellent atau sangat baik. Selain itu, website juga berhasil 

dikunjungi oleh 59 pengunjung dalam satu minggu setelah dipublikasikan, melebihi 

target yang ditetapkan. Sebagai upaya keberlanjutan, admin perusahaan telah 

dilibatkan dalam proses perancangan website. Penulis juga menyusun panduan 

pembaruan website dan konten website yang dapat digunakan oleh admin 

perusahaan. 

 

Kata kunci : Website, SEO, Animasi 3D, Perusahaan Konstruksi 
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ABSTRACT 

CV Sanigraha is a construction company that provides installation, procurement, 

and maintenance services of road equipment based in Semarang, Central Java, The 

company has established partnership with both goverment and private sector 

clients. Although it has extensive experience and good reputation, CV Sanigraha is 

not yet digitally accessible through search engines. As a result, information 

regarding the company profile, products, services, and contact details is difficult 

for potential clients to access. This project aims to improve the company’s visibility 

through the design of a website by implementing Search Engine Optimization 

(SEO), thereby making it easier for potential clients to obtain company information. 

The website was developed using WordPress and includes a homepage, products 

and services page, company profile page, and contact page. In addition, the website 

in enriched with three dimention (3D) video content of company’s products and 

services through the use of generative AI technologies, namely Flow and OpenArt. 

After development, the website was integrated with SEO using the Yoast SEI plugin 

to ensure it appears on first page of search engine result. Website evaluation was 

conducted using two methods. First, a content suitability test was carried out with 

CV Sanigraha to ensure that the information presented on teh websited was 

accurate. Second, usability testing was conducted using the System Usability Scale 

(SUS). The results showed that the website achieved a score of 83.4, which is 

categorized as acceptable with an excellent grade. In addition, the website attracted 

59 visitors within one week after publication. For sustainibility, the company 

administrator was involved in the website design process. The author aslso 

developed website and content website update guideline to support the 

administrator in managing and updating the website independently. 

Keywords: Website, Search Engine Optimization (SEO), 3D Animation, 

Construction Company. 
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