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ABSTRAK 

 
Bambyloons merupakan usaha kreatif di bidang buket balon dan dekorasi yang masih 

menghadapi tantangan dalam meningkatkan brand awareness di Kota Semarang. 

Rendahnya tingkat pengenalan masyarakat terhadap brand mendorong perlunya strategi 

komunikasi yang mampu menciptakan pengalaman langsung bagi konsumen. Penelitian 

ini bertujuan menganalisis penerapan strategi Public Relations melalui event workshop 

sebagai hands-on experience dalam meningkatkan brand awareness Bambyloons. 

Penelitian ini menggunakan metode penelitian terapan (applied research). Strategi 

diwujudkan melalui penyelenggaraan Workshop Balloon Bouquet Experience 

Bambyloons x Emina Cosmetics yang melibatkan 15 peserta. Data dikumpulkan melalui 

survei pra dan pasca kegiatan, observasi, dokumentasi, serta evaluasi berdasarkan process 

evaluation, outcome evaluation, dan impact evaluation. Hasil penelitian menunjukkan 

bahwa strategi Public Relations melalui event workshop berhasil meningkatkan brand 

awareness Bambyloons secara signifikan. Tingkat pengenalan brand meningkat dari 44% 

menjadi 100% setelah kegiatan berlangsung. Selain itu, 98% peserta bersedia 

merekomendasikan Bambyloons kepada orang lain, 93,4% memberikan testimoni positif, 

dan 86,7% menyatakan tertarik membeli produk Bambyloons. Sebanyak 53,3% peserta 

juga menunjukkan minat untuk mengikuti kegiatan lanjutan yang diselenggarakan oleh 

Bambyloons. Kolaborasi dengan Emina Cosmetics turut membantu memperluas jangkauan 

audiens dan meningkatkan partisipasi peserta. Berdasarkan hasil tersebut, dapat 

disimpulkan bahwa strategi Public Relations melalui event workshop sebagai hands-on 

experience efektif dalam meningkatkan brand awareness Bambyloons, sekaligus 

membangun persepsi positif, keterlibatan peserta, dan potensi loyalitas terhadap brand. 

 

Kata Kunci: Public Relations, Event Workshop, Hands-On Experience, Brand Awareness, 

Bambyloons. 
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ABSTRACT 

 

Bambyloons is a creative business specializing in balloon bouquets and decorations 

that faces challenges in increasing brand awareness in Semarang. The low level of 

public recognition of the brand highlights the need for a communication strategy 

that creates direct and memorable consumer experiences. This study aims to 

analyze the implementation of a Public Relations strategy through a workshop 

event as a hands-on experience to increase Bambyloons’ brand awareness.This 

study employed an applied research method. The strategy was implemented through 

the Balloon Bouquet Experience Workshop Bambyloons x Emina Cosmetics, 

involving 15 participants. Data were collected through pre- and post-event surveys, 

observations, documentation, and evaluations based on process 

evaluation, outcome evaluation, and impact evaluation. The results indicate that 

the Public Relations strategy implemented through the workshop successfully 

increased Bambyloons’ brand awareness. Brand recognition rose from 44% before 

the event to 100% afterward. In addition, 98% of participants were willing to 

recommend Bambyloons to others, 93.4% provided positive testimonials, and 

86.7% expressed interest in purchasing Bambyloons products. Furthermore, 53.3% 

of participants showed interest in attending future Bambyloons events. The 

collaboration with Emina Cosmetics also contributed to expanding audience reach 

and increasing participant engagement. Based on these findings, it can be 

concluded that a Public Relations strategy through a workshop event as a hands-

on experience is effective in increasing Bambyloons’ brand awareness while 

fostering positive perceptions, participant engagement, and potential brand loyalty. 

 
Keywords: Public Relations, Event Workshop, Hands-On Experience, Brand Awareness, 
Bambyloons. 
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