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ABSTRAK

Bambyloons merupakan usaha kreatif di bidang buket balon dan dekorasi yang masih
menghadapi tantangan dalam meningkatkan brand awareness di Kota Semarang.
Rendahnya tingkat pengenalan masyarakat terhadap brand mendorong perlunya strategi
komunikasi yang mampu menciptakan pengalaman langsung bagi konsumen. Penelitian
ini bertujuan menganalisis penerapan strategi Public Relations melalui event workshop
sebagai hands-on experience dalam meningkatkan brand awareness Bambyloons.
Penelitian ini menggunakan metode penelitian terapan (applied research). Strategi
diwujudkan melalui penyelenggaraan Workshop Balloon Bouquet Experience
Bambyloons x Emina Cosmetics yang melibatkan 15 peserta. Data dikumpulkan melalui
survei pra dan pasca kegiatan, observasi, dokumentasi, serta evaluasi berdasarkan process
evaluation, outcome evaluation, dan impact evaluation. Hasil penelitian menunjukkan
bahwa strategi Public Relations melalui event workshop berhasil meningkatkan brand
awareness Bambyloons secara signifikan. Tingkat pengenalan brand meningkat dari 44%
menjadi 100% setelah kegiatan berlangsung. Selain itu, 98% peserta bersedia
merekomendasikan Bambyloons kepada orang lain, 93,4% memberikan testimoni positif,
dan 86,7% menyatakan tertarik membeli produk Bambyloons. Sebanyak 53,3% peserta
juga menunjukkan minat untuk mengikuti kegiatan lanjutan yang diselenggarakan oleh
Bambyloons. Kolaborasi dengan Emina Cosmetics turut membantu memperluas jangkauan
audiens dan meningkatkan partisipasi peserta. Berdasarkan hasil tersebut, dapat
disimpulkan bahwa strategi Public Relations melalui event workshop sebagai hands-on
experience efektif dalam meningkatkan brand awareness Bambyloons, sekaligus
membangun persepsi positif, keterlibatan peserta, dan potensi loyalitas terhadap brand.

Kata Kunci: Public Relations, Event Workshop, Hands-On Experience, Brand Awareness,
Bambyloons.



ABSTRACT

Bambyloons is a creative business specializing in balloon bouquets and decorations
that faces challenges in increasing brand awareness in Semarang. The low level of
public recognition of the brand highlights the need for a communication strategy
that creates direct and memorable consumer experiences. This study aims to
analyze the implementation of a Public Relations strategy through a workshop
event as a hands-on experience to increase Bambyloons’ brand awareness.This
study employed an applied research method. The strategy was implemented through
the Balloon Bouquet Experience Workshop Bambyloons x Emina Cosmetics,
involving 15 participants. Data were collected through pre- and post-event surveys,
observations, documentation, and evaluations based on process
evaluation, outcome evaluation, and impact evaluation. The results indicate that
the Public Relations strategy implemented through the workshop successfully
increased Bambyloons’ brand awareness. Brand recognition rose from 44% before
the event to 100% afterward. In addition, 98% of participants were willing to
recommend Bambyloons to others, 93.4% provided positive testimonials, and
86.7% expressed interest in purchasing Bambyloons products. Furthermore, 53.3%
of participants showed interest in attending future Bambyloons events. The
collaboration with Emina Cosmetics also contributed to expanding audience reach
and increasing participant engagement. Based on these findings, it can be
concluded that a Public Relations strategy through a workshop event as a hands-
on experience is effective in increasing Bambyloons’ brand awareness while
fostering positive perceptions, participant engagement, and potential brand loyalty.

Keywords: Public Relations, Event Workshop, Hands-On Experience, Brand Awareness,
Bambyloons.

X1



DAFTAR ISI

HALAMAN PERNYATAAN ORISINALITAS ........covooiiiiiieieeeee e ii
HALAMAN PERSETUJUAN.......cc.ooiiiiiiieeeeeeee et iii
MOTTO DAN PERSEMBAHAN .....cccoooiiiiiiiiiiieeeeee et v
UCAPAN TERIMAKASIH..........ccoiiiieiieeeeeee e Vi
KATA PENGANTAR ..ot Viii
ABSTRAK ..o et X
DAFTAR IS ..ot Xii
DAFTAR GAMBAR ..o Xiv
DAFTAR TABEL ..ottt xv
BAB I PENDAHULUAN ..ottt 17
1.1 Latar BelaKang ..........ccoeeoiiiiiiiicie et 17
1.2 Rumusan Masalah ..........ccccooiiiiiiiiiiiiieeeeee e 9
1.3 TUJUAN ©oeenviieiiee ettt ettt et e e be e taeesbeesseeenbaenaneens 9
L4 Manfaat ..o e 9
1.5 LUATAN ccc e 10
BAB II TINJAUAN PUSTAKA ..ot 12
2.1 Kajian Penelitian Terdahulu.............cccoeeiiiiiiiiiciece e, 12
2.2 Landasan TeOTT.....cccueriirieriinieiieeiie ettt 14
BAB III METODE .........c.oooiiiiee ettt 23
3.1 Profil KIen ... .coiiiiiiiieee e 23
3.2 Segmentasi Target PeSerta .........ccooceevvieiieniienieeiiesieceeee e 25
3.3 Metode Pra Event, Pelaksanaan Event, dan Pasca Event ...................... 27
3.4 Diagram Alur Pembuatan...........ccccocovveeiiiiiiiiieiiieceeeeeee e 42
3.5 Rancangan Anggaran Biaya.........ccccceeviiiiiieiiiiiiieiiieee e 42
3.6  Timeline Pelaksanaan ...........cccccecevieniiiiiniininienieeee e 43
BAB IV HASIL DAN PEMBAHASAN .......cccooiiiiiieeeeeeeee e 44
4.1 Gambaran Umum Objek Penelitian ..........ccccoeevenviiniiiiniiniincnicnen, 44
4.2 Analisis Masalah .........ccccoooiiiiiiiiiini e 45
4.3 Tahap Pra — Event “Balloon Bouquet Experience” ..........ccccceeeveeennen. 47

xii



4.4 Tahap Pelaksanaan — Event “Balloon Bouquet Experience”................ 59

4.5 Tahap Pasca — Event “Balloon Bouquet Experience™..............cccc...... 68
4.6  Evaluasi Kegiatan .........c.ccceeviiiiiiiieiiieeieece e 70
4.7  Analisis Hands On Experience pada Event...........cccccevviiviiiniiiiinnnne 71
4.8  Indikator Keberhasilan ...........ccccooorieniiiiiniiniiiiieeececee e 73
BAB V KESIMPULAN DAN SARAN .....ccooiiiiiiiiieeiee e, 81
5.1 KeSTMPULAN ....ooiiiiiiiiie e et 81
5.2 SATAN. ...ttt ettt et sttt sttt es 82
DAFTAR PUSTAKA . .....c.oieiiee et 84
LAMPIRAN ....c.oooeiiieieeeeeee ettt 85

Xiil



DAFTAR GAMBAR

Gambar 1. 1 Data survei Tingkat Brand awareness Bambyloons......................... 17
Gambar 1. 2 Data survei Media atau Sumber Mengetahui Bambyloons................ 4
Gambar 1. 3 Data survei seberapa besar kemungkinan memilih buket balon ........ 4
Gambar 1. 4 Data survei Ketertarikan Mengikuti Workshop Bambyloons............ 7
Gambar 3. 1 Logo BambyloOns .........ccceeviiiiiiiiieniieiieeieee et 24
Gambar 3. 2 Diagram Alur Pembuatan Event Workshop..........ccccceeeveviiiiiennn, 42
Gambar 3. 3 Timeline Pelaksanaan............cc.ccoooiiiiiiiiiiiiiiieceeeee 43
Gambar 4. 1 MoU Bambyloons dan Emina.............cccceeeiieniiniiinieniienieeieee 52
Gambar 4. 2 Proposal Sponsorship Balloon Bouquet Experienc..............ccoeu...... 53
Gambar 4. 3 Survey Lokasi Workshop .......cceeeevieeiiieiiiiicieeeeeee e 54
Gambar 4. 4 Penataan Ruangan Workshop..........cocccoeeiininininnnicee 55
Gambar 4. 5 Layout Ruangan Workshop..........cccoeeveeiiiiieniiiiieiiecieeeceieee 56
Gambar 4. 6 Konten TikTok Promosi Workshop .........ccccoeevvevciiieniiiiiieeiiee 58
Gambar 4. 7 Konten Instagram Flyer Balloon Bouquet Experience .................... 59
Gambar 4. 8 Sesi Personal Color ANalysis ........cceeevveriieriieriieniienieeieesreeveeieens 64
Gambar 4. 9 Pengenalan Brand Bambyloons ............ccccceeviiienciiencieeniiecieeee, 65
Gambar 4. 10 Pengenalan Brand dan Pengisian Survey.........cccccoeeveeviieenieeenee. 65
Gambar 4. 11 Workshop SeSSI0N .......cccuieriieriiiiiieiiieiee ettt 67
Gambar 4. 12 Testimoni Peserta dan Pengisian Survey .........cccccceeeveveiieenveeennee. 67
Gambar 4. 13 Sesi Dokumentasi Bersama..........cccccoeeeerieiiiiiiiienieniienieeeeee 68
Gambar 4. 14 Konten Pasca Event di TikTok dan Instagram.............ccccecuvennnnne 70
Gambar 4. 15 Bagan Kaitan Hands On Experience dengan Brand awareness ..... 73
Gambar 4. 16 Data survei seberapa besar Bambyloons dinilai sebagai brand yang
kreatif dan IOVatif..........ooiiiiiiiiii e 74
Gambar 4. 17 Data survei seberapa besar Bambyloons dikenal sebelum peserta
mendaftar WOTKSROD......cccuviiiiiiiee e 74
Gambar 4. 19 Data survei seberapa besar kemungkinan merekomendasikan
Bambyloons kepada teman atau keluarga ...........ccooccveeiieviienciiinieeiieieeieee e 75
Gambar 4. 20 Data survei seberapa besar alur kegiatan workshop mudah dipahami
............................................................................................................................... 76
Gambar 4. 21 Data survei seberapa besar fasilitator dapat menjelaskan dengan
DAIK ..ottt ettt et ntesneens 76
Gambar 4. 22 Data survei seberapa besar suasana workshop terkesan aman dan
EIJOYADIE ...ttt ettt ettt ettt ettt et e b e et e et e eteesnbeesaeeabaenaaaen 77
Gambar 4. 23 Data survei seberapa besar ketertarikan melihat dan mengikut

media sosial Bambyloons setelah event workshop ...........ccooceeiiiiiiiiininneen. 78
Gambar 4. 24 Data survei seberapa besar ketertarikan mengikuti workshop /
private class lainnya setelah event workshop.........ccoccvveeviieeiiieiiiiieeee 79

X1V



DAFTAR TABEL

Tabel 3. 1 Rundown event Workshop..........ccuveeciieeiiiiiiiieceeceece e 33
Tabel 3. 2 Teknis pelaksanaan .............ccoeoieriieiiiniiienieeiieie e 35
Tabel 3. 3 Pembagian tugas ........c.ccovveeiieriieriieiie ettt estee e seeeve e ens 36
Tabel 3. 4 RAB Event Workshop ......coocvveeiiieiieeeeeeeee e 42
Tabel 4. 1 Perbandingan kolaborasi workshop sebelum dan saat ini.................... 59
Tabel 4. 2 RAB pelaksanaan...........cccoecueecuieriieiiieeiiieieeeieeee e eve e 51
Tabel 4. 3 Rangkaian kegiatan Workshop .........ccccoeevveeiiiiiiiieeieecee e 61

XV



DAFTAR LAMPIRAN

Lampiran 1 Surat Ciptaan — HKI .........ccccoiiiiiiiiiiieee e

Lampiran 2 Hasil cek turnitin

XVi



	HALAMAN PERNYATAAN ORISINALITAS
	HALAMAN PERSETUJUAN
	MOTTO DAN PERSEMBAHAN
	UCAPAN TERIMAKASIH
	KATA PENGANTAR
	ABSTRAK
	DAFTAR ISI
	DAFTAR GAMBAR
	DAFTAR TABEL
	DAFTAR LAMPIRAN

