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ABSTRAK 
 

Pajak merupakan sumber utama penerimaan negara yang berperan penting dalam 

mendukung pembangunan nasional dan menjaga stabilitas fiskal. Namun, 

perusahaan sering berupaya meminimalkan beban pajak untuk meningkatkan 

kinerja keuangan. Penelitian ini bertujuan untuk menganalisis pengaruh strategi 

bisnis terhadap agresivitas pajak serta menguji peran political connection sebagai 

variabel moderasi pada perusahaan PT Pemeringkat efek Indonesia periode 2021–

2024. Penelitian ini menggunakan pendekatan kuantitatif dengan data sekunder 

yang diperoleh dari laporan keuangan dan laporan tahunan perusahaan. Sampel 

penelitian terdiri dari 30 perusahaan yang dipilih menggunakan teknik purposive 

sampling sehingga diperoleh 92 observasi. Agresivitas pajak diukur menggunakan 

Cash Effective Tax Rate (CETR), strategi bisnis diukur menggunakan strategy score, 

sedangkan political connection diukur menggunakan variabel dummy. Analisis data 

dilakukan menggunakan regresi data panel dan Moderated Regression Analysis 

(MRA). Hasil penelitian menunjukkan bahwa strategi bisnis berpengaruh negatif 

signifikan terhadap CETR, yang mengindikasikan bahwa perusahaan dengan 

karakteristik prospector cenderung memiliki tingkat agresivitas pajak yang lebih 

tinggi dibandingkan perusahaan defender. Selain itu, political connection tidak 

berpengaruh signifikan terhadap agresivitas pajak serta tidak mampu memoderasi 

pengaruh strategi bisnis terhadap agresivitas pajak. 

 

Kata kunci: strategi bisnis, agresivitas pajak, political connection, CETR, 

perusahaan investment grade. 
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ABSTRACT 
 

Tax is the primary source of government revenue and plays an important role in 

supporting national development and maintaining fiscal stability. However, 

companies often seek to minimize tax expenses to improve their financial 

performance. This study aims to examine the effect of business strategy on tax 

aggressiveness and the moderating role of political connection in PT Indonesian 

securities rating agency during the period 2021–2024. This research employs a 

quantitative approach using secondary data obtained from annual reports and 

financial statements. The sample was selected using a purposive sampling method, 

resulting in 92 observations. Tax aggressiveness was measured using the Cash 

Effective Tax Rate (CETR), business strategy was measured using a strategy score, 

and political connection was measured using a dummy variable. Data were 

analyzed using panel data regression and Moderated Regression Analysis (MRA). 

The results indicate that business strategy has a significant negative effect on CETR, 

suggesting that companies with prospector characteristics tend to exhibit higher 

tax aggressiveness than defender companies. Meanwhile, political connection has 

no significant effect on tax aggressiveness and is unable to moderate the 

relationship between business strategy and tax aggressiveness. These findings 

indicate that business strategy is an important determinant of tax aggressiveness in 

investment-grade companies. 

 

Keywords: business strategy, tax aggressiveness, political connection, Cash 

Effective Tax Rate (CETR), investment-grade companies. 
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