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ABSTRAK

Tugas Akhir ini bertujuan untuk meningkatkan minat pegiat dan pemerhati zakat terhadap
informasi pelatihan di Pusdiklat BAZNAS melalui peningkatan jumlah produksi dan
publikasi konten di Instagram @pusdiklat baznas. Dengan dilatar belakangi oleh
beberapa kegiatan pelatihan di Pusdiklat BAZNAS tahun 2025 yang jumlah pendaftarnya
tidak memenubhi target pendaftar akibat pemanfaatan media promosi yang tidak maksimal
sehingga pegiat dan pemerhati zakat merasa kekurangan informasi, Tugas Akhir ini
mengimplementasikan strategi kampanye Public Relations digital dengan model
komunikasi AISAS. Strategi tersebut diimplementasikan melalui peningkatan jumlah
produksi dan publikasi konten feeds carousel dan reels berdurasi 30-60 detik dengan
format konten edukatif, informatif, persuasif, dan suasana belajar di kelas. Hasilnya,
terdapat peningkatan total interactions sebanyak 27,13% dan profile visits sebanyak
50,93% dalam waktu tiga minggu di akun Instagram @pusdiklat baznas. Pihak klien
turut menilai bahwa konten yang dipublikasi lebih kreatif dan efektif daripada konten
sebelumnya. Dapat disimpulkan bahwa strategi ini dapat meningkatkan minat pegiat dan
pemerhati zakat terhadap informasi pelatihan di Pusdiklat BAZNAS.

Kata Kunci: Kampanye Public Relations, Instagram, Model Komunikasi AISAS,
Minat, dan Pusdiklat BAZNAS
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ABSTRACT

This Final Project aims to increase the interest of zakat practitioners and zakat observers
regarding training informations at the BAZNAS's Education and Training Center
(Pusdiklat BAZNAS) by increased the production and publication of Instagram’s content
on Pusdiklat BAZNAS's official Instagram account, @pusdiklat baznas. Driven by
several training activities at Pusdiklat BAZNAS in 2025 that failed to achieve the target
enrollment numbers due to suboptimal promotional efforts and left the target audience
underinformed, this Final Project implemented the strategy of digital Public Relations
campaign with the AISAS model. The strategy was executed through increasing the
number of production and publication carousel feeds and 30 to 60 second reels content
with educational, informative, persuasive, and classroom-atmosphere content formats.
The results revealed a notable increase in total interactions as much as 27,13% and
profile visits as much as 50,93% within three weeks on @pusdiklat_baznas Instagram
account. The client also evaluated that the newly published contents are more creative
and effective than previously published contents. The results conclude that this digital
Public Relations campaign strategy successfully increased the interest of zakat
practitioners and zakat observers regarding training informations at the BAZNAS's
Education and Training Center (Pusdiklat BAZNAS).

Keywords: Public Relations Campaign, Instagram, AISAS Communications Model,
Interest, and Pusdiklat BAZNAS
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