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ABSTRAK

Perkembangan media sosial mendorong organisasi dan komunitas memanfaatkan
media digital sebagai sarana penyebaran informasi kepada masyarakat. Salah satu
komunitas yang memanfaatkan media sosial sebagai media publikasi adalah
Komunitas Rumah Pintar Mekar Harapan yang secara rutin menyelenggarakan
berbagai kegiatan edukatif bagi anak-anak, salah satunya Creativepreneur Kids
Workshop. Namun, berdasarkan  hasil observasi akun  Instagram
@rumpin_mekar.harapan, performa konten yang dipublikasikan masih menunjukkan
tingkat interaksi yang rendah sehingga awareness masyarakat tentang kegiatan yang
dilaksanakan masih perlu ditingkatkan. Berdasarkan kondisi tersebut, Tugas Akhir ini
bertujuan meningkatkan awareness masyarakat tentang Creativepreneur Kids
Workshop melalui media Public relations pada Instagram Komunitas Rumah Pintar
Mekar Harapan. Untuk mendukung tujuan tersebut, media yang dihasilkan berupa
banner kegiatan, poster digital, dan video after event yang dipublikasikan melalui akun
Instagram komunitas. Hasil pelaksanaan menunjukkan bahwa poster digital
memperoleh 115 likes, 12 komentar, dan 66 kali dibagikan, sedangkan video after
event memperoleh 985 views. Capaian tersebut lebih tinggi dibandingkan performa
konten sebelumnya sehingga menunjukkan adanya peningkatan perhatian dan
keterlibatan audiens terhadap informasi kegiatan yang dipublikasikan. Dengan
demikian, media Public relations yang dihasilkan mampu mendukung penyebaran
informasi serta meningkatkan awareness masyarakat tentang Creativepreneur Kids
Workshop.

Kata Kunci: Awareness, Creativepreneur Kids Workshop, Instagram, Public relations,
Komunitas Rumah Pintar Mekar Harapan.
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ABSTRACT

The development of social media has encouraged organizations and communities to
utilize digital media as a means of disseminating information to the public. One of the
communities that uses social media as a publication medium is Rumah Pintar Mekar
Harapan Community, which regularly organizes various educational activities for
children, one of which is the Creativepreneur Kids Workshop. However, based on
observations of the Instagram account @rumpin_mekar.harapan, the published
content still showed a low level of audience engagement, indicating that public
awareness of the activity still needed to be improved. Based on this condition, this Final
Project aimed to increase public awareness of the Creativepreneur Kids Workshop
through Public relations media on the Instagram account of Rumah Pintar Mekar
Harapan Community. To support this objective, the media produced consisted of an
event banner, digital posters, and an after-event video published through the
community’s Instagram account. The implementation results showed that the digital
poster gained 115 likes, 12 comments, and 66 shares, while the after-event video
achieved 985 views. These results were higher than the performance of previous
content, indicating an increase in audience attention and engagement with the
published activity information. Therefore, the Public relations media produced were
able to support information dissemination and increase public awareness of the
Creativepreneur Kids Workshop.

Keywords: Awareness, Creativepreneur Kids Workshop, Instagram, Public relations,
Komunitas Rumah Pintar Mekar Harapan.
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