
80  

 

Daftar Pustaka 

Alalwan, A. A. (2020). Investigating the impact of social media advertising features 

on customer engagement. International Journal of Information Management, 

53, 102–118. 

 

Alwan, F., & Kusumandyoko, T. C. (2023). PERANCANGAN VISUAL 

STORYTELLING MEDIA SOSIAL SEBAGAI UPAYA PENINGKATAN 

BRAND  AWARENESS  DI  MOJADIAPP. BARIK, 5(1),  168–182. 

https://doi.org/10.26740/jdkv.v5i1.56344 

 

Binus University. (2025). Storytelling di media sosial: Seni public relations 

memikat hati audiens. BINUS Communication. 

 

Brubaker, P. J., et al. (2024). Visual content and digital narratives in social 

media. Visual Communication Quarterly, 31(1), 45-60. 

Christian, H. O., Darmawan, A., & Andrianto, N. (2024). Analisis visual konten 

Instagram Reverseas dalam membentuk brand image. Prosiding Seminar 

Nasional Mahasiswa Komunikasi (SEMAKOM), 2(2), 372–381. Universitas 

17 Agustus 1945 Surabaya. 

Frosh, P. (2023). The role of visual design in mediated communication. Media, 

Culture & Society, 45(4), 567-584. 

Digital 2025: Indonesia. 

(2025).Datareportal.com. https://datareportal.com/reports/digital-2025-

indonesia 

Holtzhausen, D., & Zerfass, A. (2021). Strategic communication in crisis: Lessons 

from the pandemic. Public Relations Review, 47(3), 1-15. 

Huang, Y., Chen, X., & Lee, S. (2024). Digital consumer journey and the evolution 

of AIDA in social media marketing. Journal of Interactive Marketing, 59, 45–

61. 

Industri makanan dan minuman tumbuh 5,53 persen, beri sumbangan terbesar ke 

PDB. (2024). Tempo. https://www.tempo.co/ekonomi/industri-makanan-

dan-minuman-tumbuh-5-53-persen-beri-sumbangan-terbesar-ke-pdb--12737 

Johnson, D., & Johnson, M. (2022). Brand image and consumer loyalty in social 

media. Journal of Consumer Psychology, 32(3), 450-467. 

https://doi.org/10.26740/jdkv.v5i1.56344
https://datareportal.com/reports/digital-2025-indonesia
https://datareportal.com/reports/digital-2025-indonesia
https://datareportal.com/reports/digital-2025-indonesia
https://www.tempo.co/ekonomi/industri-makanan-dan-minuman-tumbuh-5-53-persen-beri-sumbangan-terbesar-ke-pdb--12737
https://www.tempo.co/ekonomi/industri-makanan-dan-minuman-tumbuh-5-53-persen-beri-sumbangan-terbesar-ke-pdb--12737
https://www.tempo.co/ekonomi/industri-makanan-dan-minuman-tumbuh-5-53-persen-beri-sumbangan-terbesar-ke-pdb--12737


81  

 

Kaplan, A. M., & Haenlein, M. (2020). Users of the world, unite! The challenges 

and opportunities of social media. Business Horizons. 

Kim,  S., et al. (2023). Digital image management through 

influencers. International Journal of Advertising, 42(2), 200-215. 

Klein, V. 2023. The Contribution of Instagram to Digital Communication 

Strategies. Modul University Thesis. 

Kotler, P., & Keller, K. L. (2021). Marketing management (16th ed.). Pearson. 

Krisnadi, I. Efektivitas promosi melalui instagram pada UMKM sektor makanan 

dan minuman di kota Jakarta. 

Ledin, P., & Machin, D. (2021). Critical approaches to visual design in digital 

media. Journal of Visual Culture, 20(2), 150-168. 

Lee, J., et al. (2020). Dynamic network scaling in online platforms. Journal of 

Economic Behavior & Organization, 175, 120-135. 

Lunavistahub. (2025). Instagram Follower Growth Rate Formula: How to 

Calculate & Improve. 

Meta. (2023). Instagram ranking explained. Meta Platforms Inc. 

Mitchell, D. J., et al. (2020). Image compatibility framework in decision-

making. Journal of Behavioral Decision Making, 33(4), 500-515. 

Outfy. 2024. Instagram Reels vs Story vs Feed Post: What’s the Difference? 

Pulizzi, J., & Handley, A. (2020). Content experience: The next evolution of content 

marketing. Content Marketing Institute. (Catatan: Ini adalah laporan atau 

buku dari institusi; dalam APA, dirujuk sebagai: Pulizzi, J., & Handley, A. 

(2020). Content experience. Content Marketing Institute.) 

Putra, R. A., & Widodo, D. (2023). Pengaruh strategi konten dan call to action 

terhadap keputusan konsumen UMKM kuliner di Instagram. Jurnal 

Komunikasi Digital, 5(2), 134–147. 

Putri, T. I., Melano, F. L., Wijaksono, D. S., & Arifputri, A. N. 2024. Strategi 

Konten Marketing Innovation Day dalam Meningkatkan Engagement pada 

Media Sosial TikTok. Jurnal Teknologi Informasi dan Komunikasi. 



82  

 

Rizky, N., & Setiawati, S. D. (2020). Penggunaan media sosial Instagram Haloa 

Cafe sebagai komunikasi pemasaran online. Jurnal Ilmu Komunikasi, 10(2), 

178–190. Fakultas Dakwah dan Komunikasi, UIN Sunan Ampel Surabaya. 

Rowley, J., et al. (2023). Sustainable content strategies in the digital age. Journal 

of Digital Media & Policy, 14(3), 300-315. 

Setiawan, A., Sarwani, S., Augustinah, F., & Listyawati, L. (2025). The influence 

of digital advertising and content marketing on increasing sales of MSME 

products on Instagram. International Journal of Management, Accounting & 

Finance (KBIJMAF), 2(3), 63–72. 

Sprout Social. 2022. The Complete List of Instagram Features for Marketing 

Experts 

Supriyadi. (2025). Optimalisasi media sosial dan influencer sebagai alat promosi 

efektif bagi UMKM (Studi kasus di Kafe Mahakopi Bekasi). Journal of 

Artificial Intelligence and Digital Business (RIGGS), 4(3), 2155–2166. 

Sutina, R. R., Awaliyah, A., & Sulaeman, E. (2025). Strategi digital marketing 

untuk meningkatkan brand awareness melalui platform Instagram & TikTok 

pada Amali Eatery. Jurnal Maneksi (Management Ekonomi dan Akuntansi), 

14(3), 1254–1266. 

Stephen, A. T. (2021). AI and personalization in digital marketing 

strategies. Journal of Interactive Marketing, 53, 120-135. 

Tuten, T., & Solomon, M. (2021). Social media marketing. Sage Publications. 

Verčič, D., et al. (2023). Ethical dimensions of strategic communication in the 

digital era. Journal of Communication Management, 27(2), 150-165. 

Wibowo, B. A. A., & Islami, M. C. P. A. (2025). Optimizing organic digital 

marketing strategy for social media Instagram Arirang with the engagement 

rate and followers growth method. Jati Emas: Jurnal Aplikasi Teknik dan 

Pengabdian Masyarakat, 9(1), 183–188. DPD Jatim: Dosen Indonesia 

Semesta. 

Widyanto, A., & Rachman, F. (2022). Pengaruh konten video pendek terhadap 

minat konsumen generasi Z. Jurnal Pemasaran Kontemporer, 12(1), 25–38. 



83  

 

Zhang, W., & Liu, X. (2022). Applications of network effects in social 

media. Information Systems Research, 33(1), 100-118 


