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ABSTRAK

Brand awareness Bambyloons di Kota Semarang masih relatif rendah meskipun produk
buket balon yang ditawarkan memiliki keunikan, estetika, dan nilai personalisasi yang
tinggi. Tugas akhir ini bertujuan untuk mengevaluasi efektivitas penerapan event workshop
sebagai strategi public relations dalam meningkatkan brand awareness Bambyloons.
Kegiatan “Bambyloons Balloon Bouquet Experience” dilaksanakan pada 9 Mei 2026 di
WWW Creative Space dengan melibatkan 15 peserta melalui pendekatan hands-on
experience. Proyek menggunakan metode terapan dengan tahapan pra-event, pelaksanaan,
dan pasca-event. Data dikumpulkan melalui survei awal (50 responden), wawancara, survei
pasca-event, serta analisis insight media sosial. Hasil penelitian menunjukkan peningkatan
brand awareness yang signifikan dari 44% menjadi 100% (naik 56%). Potensi
rekomendasi peserta mencapai 98% (melebihi target 75%), dan testimoni positif yang
menunjukkan perubahan persepsi mencapai 93,4%. Jumlah followers Instagram
Bambyloons juga meningkat sebanyak 50 akun. Event workshop berbasis hands-on
experience terbukti efektif sebagai strategi public relations untuk meningkatkan brand
awareness Bambyloons. Pendekatan ini berhasil menciptakan pengalaman langsung yang
positif serta berpotensi menghasilkan word-of-mouth yang kuat. Penelitian ini memberikan
rekomendasi praktis bagi pengembangan strategi komunikasi brand di industri gift kreatif.

Kata Kunci: Brand Awareness, Public Relations, Event Workshop, Hands-On
Experience, Bambyloons
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ABSTRACT

Bambyloons brand awareness in Semarang City is still relatively low despite the
uniqueness, aesthetics, and high personalization value of its balloon bouquet products.
This applied research aims to evaluate the effectiveness of implementing an event workshop
as a public relations strategy to increase Bambyloons brand awareness. The “Bambyloons
Balloon Bouquet Experience” activity was held on May 9, 2026, at WWW Creative Space,
involving 15 participants through a hands-on experience approach. The research employed
an applied method with pre-event, implementation, and post-event stages. Data were
collected through an initial survey (50 respondents), interviews, post-event survey, and
social media insight analysis. The results showed a significant increase in brand awareness
from 44% to 100% (an increase of 56%,). The potential for participant recommendations
reached 98% (exceeding the 75% target), and positive testimonials indicating perception
change reached 93,4%. The number of Instagram followers for Bambyloons also increased
by 50 accounts. The hands-on experience-based event workshop proved effective as a
public relations strategy to increase Bambyloons brand awareness. This approach
successfully created positive direct experiences and has the potential to generate strong
word-of-mouth. This research provides practical recommendations for developing brand
communication strategies in the creative gift industry.

Keywords: Brand Awareness, Public Relations, Event Workshop, Hands-On Experience,
Bambyloons
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