REFERENCES

Afridayanti. (2022). The influence of tourism object development on the
socio-economic conditions of the people of Karampuang Island, Mamuju
Regency. Journal of Economics, 2(1), 7-12.

Alzubi, A. (2023). Towards digital media and conventional media challenge and
opportunity: What to expect. International Journal of Advances in Social Sciences
and Humanities, 2(3), 152—158. https://doi.org/10.56225/ijassh.v2i3.157

Amin, S., Pramono, S. E., Atno, & Kurniawan, G. F. (2020). A model for promoting
inclusive and sustainable tourism in Kota Lama Semarang. Journal of Southwest
Jiaotong University, 55(5). https://doi.org/10.35741/issn.0258-2724.55.5.33

Andrianto, B. (2019). Pengembangan Pop-up Book sebagai Media Promosi
Destinasi Wisata Banyuwangi (Studi pada Dinas Kebudayaan dan
Pariwisata Kabupaten Banyuwangi). Universitas Brawijaya.

Bluemel, N. L., & Taylor, R. H. (2012). Pop-Up Books. ABC-CLIO, LLC.
https://doi.org/10.5040/9798400699092

Budiharjo, B., Nuraeni, A., Saptaningsih, N., Murti, B. D., & Rusjayanti, A.
(2022). Persuasion in tourism promotion bilingual texts: The importance

of syntactic forms and choices. Leksema: Jurnal Bahasa Dan Sastra,
7(1), 1-12. https://doi.org/10.22515/1jbs.v711.4419

Cholik, A. (2017). The Development of tourism industry in Indonesia: Current
problems and challenges. European Journal of Research and Reflection
in Management Sciences, 5(1), 49-59.

Da Silva, A. M., Tjung, Y. N., Wijayanti, S. H., & Suwartono, C. (2021). Language use
and tourism in Yogyakarta; The linguistic landscape of Malioboro. Wacana,
22(2), 295. https://doi.org/10.17510/wacana.v22i2.721

Diliawan, Y. B., Sari, S. R., IRH, B., & Sukawi. (2025). Analisis
pengembangan heritage tourism pada kawasan Kota Lama Semarang.
Arsitekta: Jurnal Arsitektur Dan Kota Berkelanjutan, 7(01), 83-90.
https://doi.org/10.47970/arsitekta.v7i01.814

Fauzia, S. N., & Oemar, E. A. B. (2021). Perancangan Buku Pop-up sebagai
Media Panduan Wisata Religi Kabupaten Lamongan. Jurnal Barik, 1(3),
226-235.

Haryani, W., & Siregar, I. H. (2022). Pop-up book as a media for dental
promotion to increase knowledge of dental health in elementary school
students. Journal of Drug Delivery and Therapeutics, 12(1), 42—44.
https://doi.org/10.22270/jddt.v12i1.5279

73



Hasan, M. A. (2015). Promotional Activities in the Strategic Tourism
Development of Lapland Case Study: Tour Operator’s appearance in
social media. Centria University of Applied Sciences.

Hokenson, J. W., & Munson, M. (2014). The Bilingual Text. Routledge.
https://doi.org/10.4324/9781315759838

Ikhsani, M. A., Pangestika, S. H., & Ayu, A. K. (2025). Evaluation study of
Kota Lama Semarang revitalization. Jurnal Koridor, 16(1), 44-50.
https://doi.org/10.32734/koridor.v16i1.20264

Kementerian Pariwisata. (2025). Indonesia Tourism Outlook 2025-2026. 1-197.
https://kemenpar.go.id/berita/kemenpar-bersiap-luncurkan-dokumen-indonesia-
tourism-outlook-20252026

Lukito, C. S., Santoso, A. B., & Kurniawan, E. (2019). Analysis of support
capacity of Kota Lama tourism for the development of cultural tourism

in Semarang. /IOP Conference Series: Earth and Environmental Science,
243, 012065. https://doi.org/10.1088/1755-1315/243/1/012065

Madania, K., & Ratman, A. R. T. (2025). Cultural heritage tourism in
Indonesia: An ethnographic study of sustainable development and
community participation. Journal of Tourism and Business, 1(2), 61-66.

McNulty, R., & Koff, R. (2014). Cultural heritage and tourism.

Meytasari, C., & Tisnawati, E. (2018). The tourism element product development of
Semarang Old City based on attractive urban heritage approach. Arsitektura,
16(1), 107. https://doi.org/10.20961/arst.v16i1.20432

Muda, F. P. (2026). Commercialization of cultural tourism and its impact on the

authenticity and preservation of local wisdom. Apollo: Journal of Tourism and
Business, 4(1), 449-456. https://doi.org/10.58905/apollo.v4i1.459

Odun, O., & Utuly, A. U. (2016). Is the new media superior to the traditional
media for advertising. Asian Journal of Economic Modelling, 4(1), 57—
69. https://doi.org/10.18488/journal.8/2016.4.1/8.1.57.69

Peraturan Daerah (Perda) Kota Semarang Nomor 2 Tahun 2020 Tentang
Rencana Tata Bangunan Dan Lingkungan Situs Kota Lama, Pub. L. 2
(2020). https://peraturan.bpk.go.id/Details/142726/perda-kota-

Prapanca, A., & Hidayat, R. (2023). Effectiveness of the combination of digital
and traditional media in product marketing promotion strategies. Jurnal
Ekonomi, 12(3), 1084-1090.

74



Pratiwi, N., & Irawan, L. Y. (2025). Pop-up book design as an effective tool
for promoting creativity in the eight-grade school studies learning.
Journal of Social Science and Education, 6(1), 55-65.

Rasel, M. A. B., Islam, M. R., Das, P. C., & Saini, S. (2025). User influence,
hashtag trends, and engagement patterns: Analyzing social media
network dynamics in tourism using graph analytics. Tourism and
Hospitality, 6(2), 60. https://doi.org/10.3390/tourhosp6020060

Richards, G. (2018). Cultural tourism: A review of recent research and trends.
Journal of Hospitality and Tourism Management, 36, 12-21.
https://doi.org/10.1016/j.jhtm.2018.03.005

Rizkiyah, A., Sudana, I. M., & Wijayanti, Y. (2023). Development of pop-up
books as COVID-19 health promotion media among forth grade of
elementary school students. Journal of Health Promotion and Behavior,
8(2), 85-91.

Rusli, A. (2024). Promoting Tourism in Semarang City by Creating Bilingual
Pop-Up Comic. Universitas Diponegoro.

Sedmak, G., & Vodeb, K. (2025). Which resources should be developed into tourist
attractions? The viewpoint of key stakeholders on the Slovenian coast.
Development Policy Review, 43(4). https://doi.org/10.1111/dpr.70012

Su, R., Bramwell, B., & Whalley, P. A. (2018). Cultural political economy and
urban heritage tourism. Annals of Tourism Research, 68, 30—40.
https://doi.org/10.1016/j.annals.2017.11.004

Sugangga, M., Paramitasari, A., Martokusumo, W., & Wibowo, A. S. (2021).
Revitalization of Kota Lama Semarang and early signs of digital place making

through Instagram. Advances in Social Science, Education and Humanities
Research, 602, 180-190. https://doi.org/10.2991/assehr.k.211126.020

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan R&D.
Penerbit Alfabeta.

Susiatiningsih, H., Paramasatya, S., & Farabi, N. (2018). Development
strategy to improve the quality of tourism in Kota Lama Semarang

Central Java. Advances in Social Science, Education and Humanities
Research, 366, 218-221.

Thiagarajan, S., Semmel, D. S., & Semmel, M. 1. (1974). Instructional
Development for Training Teachers of Exceptional Children: A
Sourcebook. Leadership Training Institute/Special Education, University
of Minnesota. https://books.google.co.id/books?id=CaxOAQAAMAAJ

75



Undang-Undang (UU) Nomor 10 Tahun 2009 Tentang Kepariwisataan, Pub.
L. 10 (2009). https://peraturan.bpk.go.id/Details/38598/uu-no-10-tahun-
2009

Van Dyk, S. H., Broman, E., Rubin, E. G. K., Montanaro, A. R., Periale, E. A., & Libraries,
S. Institution. (2010). Paper Engineering: Fold, Pull, Pop & Turn. Smithsonian
Institution Libraries. https:/books.google.co.id/books?id=BRigzwEACAAJ

Wibawanto, W., Nugrahani, R., & Husain, A. H. (2022). “The Explorer”:
Introducing the potential of Kota Lama Semarang through mobile game.
https://doi.org/10.2991/978-94-6463-086-2 113

Widadijo, W. T., & Santoso, T. B. (2024). Perancangan motion comic sebagai media
promosi wisata sejarah Kota Lama Semarang. Aksa.: Jurnal Desain Komunikasi
Visual, 7(2), 27-39. https://doi.org/10.37505/aksa.v7i2.106

World Tourism Organization. (2018). Tourism and Culture Synergies. World Tourism
Organization (UNWTO). https://doi.org/10.18111/9789284418978

Waulansari, P. D. A. (2023). Designing Pop-Up Interactive Book to Improve the
Promotion of Semarang Culinary Tourism. Universitas Diponegoro.

76



