DAFTAR ISl

PERSETUJUAN SKRIPSI ..ot i
PENGESAHAN KELULUSAN UJIAN ...ciiiiiiiiiiiine e ii
PERNYATAAN ORISINALITAS SKRIPSI ..o WY
PERNYATAAN ORISINALITAS SKRIPSI ... WY
MOTO DAN PERSEMBAHAN .....coiiiiiiiiiiie ettt ne e sbnea e eiveee e v
AESTRAGL"... AN ... 0. 0. .00 AENVA... Tk . W....... vi
ROSTEAN..... o 0 T . I EL... D ... ... ... vii
KATA PENGANTAR ..ottt assbb e e s e e e st eaaaeaaaan viii
CEFTAR IS] ... o S N W NE—................... ........ Xi
DABTAR TABELSSE."Suwr...... .S B .. . ..................n......... Xi
DARBAR GAMBAR S . W T N S A e ................... ... XiX
DAFTAR LAMPIRAN ...ttt Xi
BAB | PENBAHURE/AlN= 38 S 5% N8 FO SRR RSN .. & . ... ... 1
1.1 Latar Belakang Masalah................cooiiiiiiiieiiiiic i 1
1.2 REEISa@inaSa G- ... N .. B B B B BN BT 10
1.3 Tujuan dan Kegunaan Penelitian.............cccccoovieiiiii e 12
1.3.1 Tujuan Penelitian .........oveeiiiiiie e 12
1.3.2 Kegunaan Penelitian ..o 13

Xi



1.4 Sistematika PENUTISAN . ..ovee et e e 14

BAB Il TELAAH PUSTAKA ...ttt 16
2.1 Landasan Teori dan Penelitian Terdahulu..............ccooveiiiiiiiiiciicie, 16
2.1.1 Competitive Advantage Theory dan Citra MerekK ...............ccccovernne. 16
2.1.1.1 Competitive Advantage dalam dunia bisnis...........c..c.cceevernee. 16
1.1 2 jira MR ™" . . S ... % g . ... 19

2.1.2 Brand Equity Theory dan Kesadaran MereK .............cccoevveviiiiiinnennnn. 21
Beiln’. 1 DR i T . L EE.. O ... g 21
2.1.2.2 KeSadaran MErek .........cocoiiuiiiiieniiiiieesiie s 24

2.1.3 Theory of Planned Behaviour dan Keputusan Pembelian Konsumen .. 26

2.1.3.1 Theory of Planned Behaviour ............cccoiveiiiiiiiiiiiiicciee 26
2.1.3.2 Keputusan Pembelian...........ccccoivveiiieeiiiii e ccie e 29

2.1.4 Hubungan Citra Merek dengan Keputusan Pembelian........................ 32
2.1.5 Hubungan Kesadaran Merek dengan Keputusan Pembelian ............... 33
2.1.6 Penelitian Terdahulu ............ccooviiiiiiiiisiiisiese e 35

2.2 KesaielasRoiiildiahen. . ....... ... u . . . S0 . . . S - MR 41
2.3 Mipotesii. S & W | - -me.m . 42
BAB 1l METODE PENELITIAN ...cooiiiiii e 44
3.1 Variabel Penelitian dan Definisi Operasional Variabel .............c.....c.......... 44
3.1.1 Variabel Penelitian.........cccoooviiiiiiiiiiieccs e 44

Xii



3.1.2 Definisi Operasional Variabel .............cccoiiii, 45

3.2 Populasi dan SAMPEL.........oooiiiiiii 48
3.2.1 Populasi ........ . ............... S e 48
3.22Sampelr.... 48 RIS W H LY . W 48

3.3Jenis dan SUMDBET 0ALA.......coiueiiuieiiieiiee ettt e 50
SEFL DA LITICr .. . . ... % W 50
B.3.2F0fa SelaidSih, .S ... (81 . VR ARE. L . W 51
3.GaySUmbegiie e WS . L3V S R, ... o B 51
3.3.4 Sumber EKSernal.............cooiieiiiiiiii i 51

3.4 Metode Pengumpulan data............ccveiieeeniieeiiiee e 51

B> Metode Analigiog ... W of BNV .. W ................... ... 53
3.5.1 Metode Analisis Kuantitatif .............ccovveieniiiiiiiiiiesccn 53
3.5.2 Analisis Regresi Linear Berganda ................ccccceovveiiiieiiee e 54

3.6 Alat Analisis SPSS (Satistical Package for Social Sciences) ..................... 53
3.6.1 UJI INSIFUMEN .......oooiiiiieeiiie et eeesitae s snr e e e seee e snee e e snree e sneeesneeas 54

gl mlshiiny/alighitas ........me ... on . En . B S R 55
36.1.2 NGERCHEDMTas ... .- N . ... 56
3.6.2 Uji ASUMST KIASIK ....coiiiiiiiiiiiiiic e 54
3.6.2.1 UJiNOrmMalitas .......ccccceoiieeiiiie e 57
3.6.2.2  Uji MUItIKOIINIErItaS .......ccovviiiiiieiiiiie e 58

xiii



3.6.2.3  Uji HeterokedastiSItas ............cccvereeiiieiiieiie e 58

3.6.3 UJi HIPOTESIS ..ttt 54
3.6.3.1 Ujit (UJi Parsial) .......cccocoveiiiiiiiiiieiiieeceees e 59
3.6.3.2 Uji F (Uji SIMUItAN) ..o 60
3.6.3.3 Uji Koefisien Determinasi (R2) .........ccovieniiiiiniiiiniiiiein, 60

BAB IV HASIL DAN ANALISIS ...ttt 62
4.1 Deskripsi Objek PenelitIaN........c.cc..ueeiiieee s cieeeaneaiueee e sisiineeeeeseeaesneeeeenns 62

4.1.1 Gambaran Umum Objek Penelitian ..........cccccveiiereiiireaiineesiieeesieeene 62

4.1.2 Gambaran Umum ReSPONUEN..........ccuieiiiiieeiiiienneeniee e siee s 64
4.1.2.1 Deskripsi Umum Responden Berdasarkan Jenis Kelamin .......... 65
4.1.2.2 Deskripsi Umum Responden Berdasarkan Usia..............cc........ 66

4.1.3 Deskripsi Variabel Penelitian ..........ccccccoceeiiiereiiic e 66
4.1.3.1 Deskripsi Variabel Citra Merek ...............ccceovvvveiiiiieeiiieeiiee, 67
4.1.3.2 Deskripsi Variabel Kesadaran Merek ..............ccccovveeviveeinnnennn, 69
4.1.3.3 Deskripsi Variabel Keputusan Pembelian Konsumen ................ 71

4.2 Analisis Regresi Linear Berganda .......cc...coiivviiiiiiiine e iiiinniessiiiniee s snineneeans 73

4.7 Uji MomaMOmm— ... - . | 75
4.2.1.1 UJiValiditas......ccoooeiiiieiiiie e 75
4.2.1.2 Uji Reliabilitas .........cccocovvieiiiii e 82

4.2.2 Uji ASUMST KIASIK.....cccoiiiiiiiiiiie e 85

Xiv



4.2.2.1 UjJi NOIMAITAS. ....oooiiiiiieiiieiiesee e 85

4.2.2.2 Uji MURIKOIINEAITEAS ......oovvieiiiiiieciiecc e 86
4.2.2.3  Uji HeterosKedastiSitas ..........cccuriervieiiiiiieiiiesieenee e 88
423 Uji HIp@ITSis 4. SIS, . . 9 8 &y 85
4.2.3.1 Uji Parsial (UJi-t) ceeoeeiceeesiiineeeiieeiiesiieae e e srnsa e sneesinee e 89
B'2.3. 26Uj) StimuISITTCLASHNENE . . g W 92
4.2.3.3 Uji Koefisien Determinasi (R2) ......cccccveivereeiieeasneeenirasseenennn 94

4.3 IWemgpretas NG I T .. LY. O o ... g 95
4.3.1 Pengaruh Citra Merek terhadap Keputusan Pembelian Konsumen...... 96

4.3.2 Pengaruh Kesadaran Merek terhadap Keputusan Pembelian Konsumen

4.3.3 Pengaruh Secara Stimulan Citra Merek dan Kesadaran Merek terhadap

Keputusan Pembelian KONSUMEN.........ccoovieiiiie s 97
BABVPEAUTUP gm. ..o g 99
5.1 Kesimpulan Penelitian ....... ... cesssitie s st 99
5.1.1 Permasalahan dan Tujuan Penelitian ..............cccccoooviiiiie e, 99
5.0 HasillPene SN N ... WL B0 B8 VNN BN Sy BN B~ ... 100

5.2 IMPEIKAST. ... 103
5.2.1 IMPIIKAST TEOIIEIS .vvveeeiiiiiie e ittt 103
5.2.2 Implikasi Manajerial ............cccovveeiiiiiie e 104

XV



5.3 Keterbatasan PeNEILIAN ... 106

5.4 Saran Penelitian yang akan Datang ...........cccceeviveeiiieeniiie e 106

FEB UNDIP



