DAFTAR PUSTAKA

Albari, Indah Safitri. 2018. “The Influence of Product Price on Consumers’
Purchasing Decisions.” Review of Integrative Business and Economics

Research, 7(2), h..328-337.

Anggraeni, Dennis Kumara, Fatih Aulia H. S., Qismullah Hasani, & Mariana
Rahmawati. 2021. “The Influence of Product Quality and Price on the
Purchase Decision at Kedai Coffe.” Turkish Journal of Computer and

Mathematics Education, 12(11), h..1078-1083.

Arya Wiguna Maha Diputra, & Ni Nyoman Kerti Yasa (2021). The Influence
of Product Quality, Brand Image, Brand Trust On Customer Satisfaction
and Loyalty. American International Journal of Business Management

(AIJBM) (Vol. 4, Issue 01).

Demirel, Demokaan. 2022. “The Effect of Service Quality on Customer
Satisfaction in Digital Age: Customer Satisfaction Based Examination of
Digital CRM.” Journal of Business Economics and Management, 23(3),

h..507-531.

Espejel, Joel, Carmina Fandos, Carlos Flavian. 2008. Consumer Satisfaction:
A Key Factor of Consumer Loyalty and Buying Intention of a PDO Food

Product. British Food Journal, 110(9), 865-881.

71



72

Febrianti, R. Adjeng Mariana, Annisa Ghina Marie Arafah, Hari Agung Ismail,
Novita Nurfitriani. 2021. “UKM Goes to Online: Ethnocentrism and
Brand Image of Purchase Decisions with Customer Satisfaction as
Intervening (Cimahi City Sibori Batik Case Study).” Turkish Journal of

Computer and Mathematics Education, 12(4), h..840-846.

Febrianti, R. Adjeng Mariana, Fitrizal Eko Warnadi, Mediyona Samba Saleh.
2021. Knowledge on Batik and Lifestyle on Purchase Decisions with
Satisfaction as Intervening (Case Study of Batik SME'S in Jambi City).
Turkish Journal of Computer and Mathematics Education, 12(4), 821-

831.

Fenneman, Achiel, Jorn Sickmann, Sascha Fullbrunn, Carina Goldbach, &
Thomas Pitz. 2022. “Psychological Price Perception May Exert a Weaker
Effect on Purchasing Decision than Previously Suggested: Results from a
Large Online Experiment Fail to Reproduce Either a Left-Digit or

Perceptual-Fluency Effect.” PLoS One, 17(8), 1-14.

Ghosh, Saugat, Shuvendu Chakraboty. 2020. Identification of Product Quality
Dimension and Their Impact on Consumer Satisfaction: a Study of Juice

Brands of India. Journal of Management Research, 20(4), 211-224.

Ghozali, I. 2016. Aplikasi Analisis Multivariate Dengan Program IBM SPSS
23(Edisi 8). Cetakan ke VIII. Semarang: Badan Penerbit Universitas

Diponegoro.



73

Ghozali, 1. 2016. 25 Grand Theory Teori Besar. Semarang: Badan Penerbit

Yoga Pratama.

Hair J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (n.d). Multivariate

data analysis.

Icek Ajzen, 1985 dalam Imam Ghozali, 2020. Theory of Planned Behavior

(TPB), 1(2),125-128.

Kassim, Norizan, Nor Asiah Abdullah. 2010. The Effect of Perceive Quality
Dimension on Customer Satisfaction, Trust, and Loyalty in E-commerce
Settings: A Cross Cultural Analysis. Asia Pacific Journal of Marketing

and Logistik, 22(3), 351-371.

Kotler, P., dan Keller, K.L. 2016. Manajemen Pemasaran. Edisi Keempat

Belas, Jilid 1. Jakarta: Erlangga.

Kotler, P. dan Armstrong, G. 2016. Principle of Marketing 15th Edition.

Ebook: Pearson.

Kotler, P. dan Armstrong, G. 2016. Principle of Marketing Edisi 17e Global

Edition. Ebook: Pearson Education,Inc.

Mangkunegara, A. A. (2016). Manajemen Sumber Daya Manusia Perusahaan.

Bandung : PT. Remaja Rosdakarya.



74

Pamenang, W., & Harry, S. (2016). Analisis Pengaruh Kualitas Produk,
Kepuasan Pelanggan dan Words Of Mouth Terhadap Minat Beli Ulang

Konsumen. Jurnal Sains Pemasaran Indonesia, XV(3), 206-211.

Putro, C. H., & Nurmahdi, A. (2020). Analysis of Purchase Decisions and its
Impacts towards Honda Beat Motorcycle’s Customer satisfaction Viewed
through Product Quality and Price Perception Variables at tangerang City
Area. International Journal of Innovative Science and Research

Technology (Vol. 5, Issue 6).

Sugiyono. 2016. Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung:

PT Alfabeta.

Tjiptono, F. 2014. Service, Quality & Satisfaction. Edisi 3. Yogyakarta:

Penerbit Andi.

Saleem, M. A., Zahra, S., Yaseen, A. (2017). Impact of Service Quality and
Trust on Repurchase Intentions-The Case of Pakistan Airline Industry.
Asia Pacific Journal of Marketing and Logistics, 29(5), 1136-1159.

https://doi.org/10.1108/APJML-10-2016-0192

Sari, D. A. T. (2020). Role of Consumer satisfaction In Mediating effect of
Product Quality On Repurchase Intention. International Research

Journal of Management IT and Social Sciences.

Su, L., Swanson, S. R., & Chen, X. (2016). The Effects of Perceived Service

Quiality on Repurchase Intentions and Subjective Well-Being of Chinese


https://doi.org/10.1108/APJML-10-2016-0192

75

Tourists: The Mediating Role of Relationship Quality. Tourism

Management, 52, 82-95. https://doi.org/10.1016/].tourman.2015.06.012

Surya, A. P., & Kurniawan, A. (2021). The Effect of Product Quality and
Perceived Price on Customer satisfaction and Loyalty: Study on Halal
Cosmetic Products in Indonesia. International Journal of Economics,

Business and Management Research, 5(04), 2021.

Susanto, T. W. P., Sudapet, I. N., Subagyo, H. D., & Suyono, J. (2021). The
Effect of Service Quality and Price on Customer Satisfaction and
Repurchase Intention (Case Study at Crown Prince Hotel Surabaya).
Quantitative Economics and Management Studies, 2(5), 288-297.

https://doi.org/10.35877/454ri.qems325

Sekaran, U. dan Roger B. (2016). Research Methods For Business: A Skill

Building Approach 7th edition. United Kingdom: John Wiley & Sons.

Schiffman, L.G., & Kanuk, L. L. (2015). Perilaku Konsumen. Jakarta : PT

Indeks.

Uzir, M. U. H., al Halbusi, H., Thurasamy, R., Thiam Hock, R. L., Aljaberi, M.
A., Hasan, N., & Hamid, M (2021). The Effects of Services Quality,
Perceived Value and Trust in Home Delivery Service Personnel on
Customer Satisfaction: Evidence From A Developing Country. Journal

of Retailing and Consumer Services, 63(8), 102721.


https://doi.org/10.1016/j.tourman.2015.06.012
https://doi.org/10.35877/454r1.qems325

76

Uzir, M. U. H., Jerin, I., al Habusi, H., Hamid, A. B. A,, & Latiff, A. S. A.
(2020). Does Quality Stimulate Customer Satisfaction Where Perceived
Value Mediates and The Usage of Social Media Moderates. Heliyon,

6(12), e05710. https://doi.org/10.1016/j.heliyon.2020.e05710

Wibowo, Nugroho Mardi, Woro Utari, Yuyun Widiastuti, Andi Iswoyo,
Rusdiyanto, & Nawang Kalbuana. 2021. “The Impact of Price, Brand
Image, and Quality of Service on Consumer Loyalty Through Consumer
Satisfaction Delivery Services.” Journal of Legal, Ethical and

Regulatory Issues, 24(6).

Xu, Jialei. 2022. “Service Trust and Customer Loyalty in China’s Hotel
Services: The Casual Role of Commitment.” Journal Sustainability,

14(13).

Yasri, Y., Susanto, P., Hoque, M. E., & Gusti, M. A. (2020). Price Perception
and Price Appearance on Repurchase Intention of Gen Y: Do Brand

Experience and Brand Preference Mediate. Heliyon, 6(11), e05532.


https://doi.org/10.1016/j.heliyon.2020.e05710

