REFERENCES

Akroush, M. N. (2011). The 7Ps Classification of the Services Marketing Mix
Revisited : An Empirical Assessment of their Generalisability , Applicability
and Effect on Performance - Evidence from Jordan ’ s Services
Organisations. Jordan Journal of Business Administration, 7(1), 116-147.

Alsmady, A. A. (2022). Quality of financial reporting, external audit, earnings
power and companies performance: The case of Gulf Corporate Council
Countries. Research in Globalization, 5, 100093.
https://doi.org/10.1016/J.RESGLO.2022.100093

Arvind Mallik, D. M., & Achar, A. (2020). Comparative analysis of 7P‘s
marketing mix in brand building among management institutes-An empirical.
International Journal of Scientific and Technology Research, 9(3), 6691—
6699.

Ayyildiz, H., Akmermer, B., & Akyiiz, A. M. (2016). Marketing approach for
non-profit organizations. In Handbook of Research on Managerial Solutions
in Non-Profit Organizations (pp. 156-181). https://doi.org/10.4018/978-1-
5225-0731-4.ch008

Bennett, R., & Gabriel, H. (2000). Charity affiliation as a determinant of product
purchase decisions. Journal of Product & Brand Management, 9(4).
https://doi.org/10.1108/10610420010344059

Blery, E. K., Katseli, E., & Tsara, N. (2010). Marketing for a non-profit
organization. International Review on Public and Nonprofit Marketing, 7(1).
https://doi.org/10.1007/s12208-010-0049-2

Churchil Jr., G. A. (1979). A Paradigm for Developing Better Measures of
Marketing Constructs. Journal of Marketing Research, 16(Feb).
https://doi.org/10.1017/CB09781107415324.004

Clark, B. H. (1999). Marketing Performance Measures: History and
Interrelationships. Journal of Marketing Management, 15(8).
https://doi.org/10.1362/026725799784772594

Conant, J. S., Smart, D. T., & Solano-Mendez, R. (1993). Generic retailing types,
distinctive marketing competencies, and competitive advantage. Journal of
Retailing, 69(3). https://doi.org/10.1016/0022-4359(93)90008-7

Day, G. S. (1994). The Capabilities of Market-Driven Organizations. Journal of
Marketing, 58(4). https://doi.org/10.1177/002224299405800404

Dolnicar, S., Irvine, H., & Lazarevski, K. (2008). Mission or money? Competitive
challenges facing public sector nonprofit organisations in an institutionalised
environment. International Journal of Nonprofit and Voluntary Sector
Marketing, 13(2). https://doi.org/10.1002/nvsm.311

Fahy, J., Hooley, G., Cox, T., Beracs, J., Fonfara, K., & Snoj, B. (2000). The
development and impact of marketing capabilities in central Europe. Journal
of International Business Studies, 31(1).
https://doi.org/10.1057/palgrave.jibs.8490907

Febriyanto, W. N. (2017). Pengaruh Motivasi Kerja Dan Lingkungan Kerja

81



82

Terhadap Disiplin Kerja (Studi Pada Karyawan Pt Deltomed) Skripsi.
Yogyakarta: Universitas Negeri Yogyakarta, 2(1).

Ghozali, 1. (2009). Aplikasi Multivariate Lanjutan Dengan Program SPSS. In
Badan Penerbit Universitas Diponegoro.

Ghozali, 1. (2018). Aplikasi Analisis Multivariate dengan Program SPSS-Imam
Ghozali-2018. In Badan Penerbit Universitas Diponegoro.

Goerke, J. (2003). Taking the quantum leap: nonprofits are now in business. an
Australian perspective. International Journal of Nonprofit and Voluntary
Sector Marketing, 8(4). https://doi.org/10.1002/nvsm.222

Gonzalez, L. I. A., Vijande, M. L. S., & Casielles, R. V. (2002). The market
orientation concept in the private nonprofit organisation domain.
International Journal of Nonprofit and Voluntary Sector Marketing, 7(1).
https://doi.org/10.1002/nvsm.167

Helmig, B., Jegers, M., & Lapsley, I. (2004). Challenges in managing nonprofit
organizations: A research overview. In Voluntas (Vol. 15, Issue 2).
https://doi.org/10.1023/B:VVOLU.0000033176.34018.75

Kaplan, R. S., & Norton, D. P. (2001). THE STRATEGY- FOCUSED
ORGANIZATION - Summary. Soundview Executive Book Summaries,
23(1).

Kotler, P., & Andreasen, A. R. (2003). Strategic marketing for nonprofit
organizations. In Upper Saddle River, NJ: Prentice Hall.

Kotler, P., & Levy, S. J. (1969). Broadening the concept of marketing. Journal of
Marketing, 33(1). https://doi.org/10.2307/1248740

Kuzmina, A. M., & Kuzmin, A. E. (2021). Engaging the Audience of Non-Profit
Organizations in Communication in Social Networks in Modern Marketing
Practice. Proceedings of the 2021 Communication Strategies in Digital
Society Seminar, ComSDS 2021.
https://doi.org/10.1109/ComSDS52473.2021.9422854

Kyere, M., & Ausloos, M. (2021). Corporate governance and firms financial
performance in the United Kingdom. International Journal of Finance and
Economics, 26(2). https://doi.org/10.1002/ijfe.1883

Morgan, N. A., Clark, B. H., & Gooner, R. (2002). Marketing productivity,
marketing audits, and systems for marketing performance assessment:
Integrating multiple perspectives. Journal of Business Research, 55(5).
https://doi.org/10.1016/S0148-2963(00)00162-4

Mottner, S., & Ford, J. B. (2005). Measuring nonprofit marketing strategy
performance: The case of museum stores. Journal of Business Research,
58(6). https://doi.org/10.1016/j.jbusres.2003.06.004

Muir, K. (1987). Marketing Wildlife Products and Services Kay Muir* Working
Paper AEE 2/88.

Rajani, R. L., Heggde, G. S., Kumar, R., & Chauhan, P. (2022). Demand
management strategies role in sustainability of service industry and impacts
performance of company: Using SEM approach. Journal of Cleaner
Production, 369, 133311. https://doi.org/10.1016/J.JCLEPRO.2022.133311

Richard, L. (1974). Expectancy Theory Predictions of Salesmen’s Performance.
Journal of Marketing Research, 9(August), 243-253.



83

Roa, P. S. (2000). Personnel and Human Resource Management — Text and cases.
Himalaya Pub. House.

Satriani, D., Mataniari, E., Jelfi, Hakim, M. R., Wisesa, N., Maulana, G. G., &
Sucipto, D. (2020). Adapting New Norm in Conservation Yayasan WWF
Indonesia Annual Report 2020.

Saupi, N. B., Harun, A., Othman, B., Ali, R. A., & Ismael, D. A. (2019). Does
generation y really care about celebrity in their purchase? The role of
customer attitude as a mediator. International Journal of Psychosocial
Rehabilitation, 23(2).

Sekaran, U., & Bougie, R. (2016). Research methods for business : a skill-
building approach / Uma Sekaran and Roger Bougie. In Nucleic Acids
Research.

Sheth, J. N., & Sisodia, R. S. (2002). Marketing productivity: Issues and analysis.
Journal of Business Research, 55(5). https://doi.org/10.1016/S0148-
2963(00)00164-8

Sukmaningrum, T. (2012). Analisis Faktor-faktor yang Mempengaruhi Kualitas
Informasi Laporan Keuangan Pemerintah Daerah Kabupaten dan Kota
Semarang. Skripsi Universitas Diponegoro.

Varadarajan, R., & Jayachandran, S. (1999). Marketing strategy: An assessment
of the state of the field and outlook P. Journal of the Academy of Marketing
Science, 27(2). https://doi.org/10.1177/0092070399272002

Voss, G. B., & Voss, Z. G. (2000). Strategic orientation and firm performance in
an artistic environment. Journal of Marketing, 64(1).
https://doi.org/10.1509/jmkg.64.1.67.17993

Zuhaeda, N. F. (2019). Resources and Communications Optimalization in
Educational Marketing Strategy. Educational Administration Research and
Review, 3(1). https://doi.org/10.17509/earr.v3i1.21711



