DAFTAR PUSTAKA

A, C. C. and Tsai, D. (2007) ‘How destination image and evaluative factors affect
behavioral intentions ?’, 28, pp. 1115-1122. doi:
10.1016/j.tourman.2006.07.007.

Ajzen, L. (1991) ‘The Theory of Planned Behavior’, 211, pp. 179-211.

Akbar, R. et al. (2012) Performance measurement in Indonesia : the case of local
government. doi: 10.1108/01140581211283878.

Albayrak, T. and Caber, M. (2017) ‘Journal of Destination Marketing &
Management A motivation-based segmentation of holiday tourists
participating in white- water rafting’, Journal of Destination Marketing &
Management. Elsevier Ltd, (October), pp. 1-8. doi:
10.1016/j.jdmm.2017.11.001.

Aliman, N. K. et al. (2014) ‘Tourist Expectations , Perceived Quality and
Destination Image : Effects on Perceived Value and Satisfaction of Tourists
Visiting Langkawi Island , Malaysia’, 2(3), pp. 212-222.

Armitage, C. J. and Conner, M. (2001) ‘E Y cacy of the Theory of Planned
Behaviour : A meta-analytic review’, pp. 471-499.

A, T. L. and Hsu, C. H. C. (2006) ‘Predicting behavioral intention of choosing a
travel destination’, 27, pp. 589-599. doi: 10.1016/j.tourman.2005.02.003.

Awaritefe, O. (2010) ‘Tourism Geographies: An International Journal of
Motivation and Other Considerations in Tourist Destination Choice : A Case
Study of Nigeria Motivation and Other Considerations in Tourist
Destination Choice : A Case Study of Nigeria’, (October 2014), pp. 37-41.
doi: 10.1080/1461668042000249638.

Baloglu, S. and Mccleary, K. W. (1999) °‘Images of Four Mediterranean

Destinations: A Comparison of Visitors and Nonvisitors’. doi:
10.1177/004728759903800207.

Caber, M. and Albayrak, T. (2016) ‘Push or pull ? Identifying rock climbing
tourists 4€™" motivations *’, Tourism Management. Elsevier Ltd, 55, pp.
74-84. doi: 10.1016/j.tourman.2016.02.003.

Callarisa, L. et al. (2006) ‘Perceived value of the purchase of a tourism product’,
27, pp. 394-409. doi: 10.1016/j.tourman.2004.11.007.

Chen, Y. C., Shang, R. A. and Li, M. J. (2014) ‘The effects of perceived relevance



of travel blogs’ content on the behavioral intention to visit a tourist
destination’, Computers in Human Behavior. Elsevier Ltd, 30, pp. 787-799.
doi: 10.1016/j.chb.2013.05.0109.

Chetthamrongchai, P. (2017) ‘The Influence of Travel Motivation, Information
Sources and Tourism Crisison Tourists’ Destination Image’, 6(1), pp. 6—11.
doi: 10.4172/2167-0

Cheng, S., Lam, T. and Hsu, C. H. C. (2006) ‘Negative Word-of-Mouth
Communication Intention: An Application of the Theory of Planned
Behavior’, Journal of Hospitality & Tourism Research, 30(1), pp. 95-116.
doi: 10.1177/10963480052842609.

Chon, K. (1990) ‘The Role of Destination Image in Tourism: A Review and
Discussion’, (1978), pp. 2-9.

Chon, K. S. (1991) ‘Tourism destination image modification process’, Tourism
Management, 12(1), pp. 68—72. doi: 10.1016/0261-5177(91)90030-W.

Christin, M. et al. (2014) ‘Which capabilities matter for successful business
process change ?° doi: 10.1108/BPMJ-11-2012-0125.

Cooper, C & C. Michael Hall. 2007. Contemporary Tourism. Routledge

Danyi, saiki. 2008. Services Marketing. Oxford Book Company

Decrop, A. 2014. Theorizing tourist behavior. The Routledge Handbook of
Tourism Marketing

Dominique, S. and Lopes, F. (2011) ‘Destination image : Origins , Developments
and Implications’, 9, pp. 305-315.

Dram, G. M. (1981) ‘Tourist Motivation An Appraisal’). Annals of Tourism
Research

Dann, G. M. (1977) ‘Anomie , Ego-Enhancement and Tourism’, pp. 184-194.

Erfurt-Cooper, P. (2014) Volcanic tourist destinations, Volcanic Tourist
Destinations. New York: Springer. doi: 10.1007/978-3-642-16191-9.

Ferns, B. H. and Walls, A. (2012) ‘Enduring travel involvement, destination brand
equity, and travelers’ visit intentions: A structural model analysis’, Journal
of Destination Marketing and Management. Elsevier, 1(1-2), pp. 27-35.
doi: 10.1016/j.jdmm.2012.07.002.

Fishbein, M. and Icek, A. (2010) Predicting and Changing Behavior. New York:


https://www.google.co.id/search?hl=id&tbo=p&tbm=bks&q=inauthor:%22C.+Michael+Hall%22
http://scholar.google.com/scholar?cluster=12726920316449440892&hl=en&oi=scholarr

Psychology Press.

Gurtner, Y. (2016) ‘Returning to paradise: Investigating issues of tourism crisis
and disaster recovery on the island of Bali’, Journal of Hospitality and
Tourism  Management.  Elsevier Ltd, 28, pp. 11-19. doi:
10.1016/j.jhtm.2016.04.007.

Hair, J. F., Hult, G. T. M., Ringle, C. M., and Sarstedt, M. (2014). A Primer on
Partial Least Squares Structural Equation Modeling (PLS-SEM), Sage
Publications, Inc

Hallem, Y. (2007) ‘Customer-Perceived Value of Medical Tourism: An
Exploratory Study — The Case of Cosmetic Surgery in Tunisia’, Journal of
Hospitality and Tourism Management. CAUTHE, 18(1), pp. 121-129. doi:
10.1375/jhtm.18.1.121.

Horng, J. S. et al. (2012) ‘Understanding the impact of culinary brand equity and
destination familiarity on travel intentions’, Tourism Management. Elsevier
Ltd, 33(4), pp. 815-824. doi: 10.1016/j.tourman.2011.09.004.

Icek Ajzen and Driver, B. L. (1992) 1992 leisure choice.pdf’.

Isa, S. M. and Ramli, L. (2014) ‘Factors influencing tourist visitation in marine

tourism : lessons learned from FRI Aquarium Penang , Malaysia’. doi:
10.1108/1JCTHR-04-2013-0016.

John, L. (1979) ‘Motivations For Pleasure Vacation’. Annals of Tourism
Research.

Joseph F Hair, Jr, G. Thomas M. Hult, Christian M Ringle, M. S. (2014) ‘Partial
Least Squares Structural Equation Modeling ( PLS-SEM )’, in, p. 104.

Khan, M. J., Chelliah, S. and Ahmed, S. (2017) ‘Factors influencing destination
image and visit intention among young women travellers : role of travel
motivation , perceived risks , and travel constraints’, Asia Pacific Journal of
Tourism Research. Taylor & Francis, 0(0), pp. 1-17. doi:
10.1080/10941665.2017.1374985.

Kim, S. and Jun, J. (2016) ‘The impact of event advertising on attitudes and visit
intentions’, Journal of Hospitality and Tourism Management. Elsevier Ltd,
29, pp. 1-8. doi: 10.1016/j.jhtm.2016.04.002.

Konopaske, R. & John M. lvancevich. Michael T. Matteson. 2008. Organizational
Behavior and Management. 11th Editions. Mc. Graw Hill Education



Kotler, P. & Keller. K 2016. Marketing Management (Global Edition) 15th
Edition. Pearson/Prentice Hall

Kotler. P. & Bowen Make. 2014. Marketing for Hospitality and Tourism 6th
Edition. Pearson/Prentice Hall

Lai, W. and Chen, C. (2011) ‘Behavioral intentions of public transit passengers —
The roles of service quality , perceived value , satisfaction and
involvement’, Transport Policy. Elsevier, 18(2), pp. 318-325. doi:
10.1016/j.tranpol.2010.09.003.

Lee, S. A. and Tang, L. R. (2018) ‘An assessment of value dimensions in hiking
tourism : Pathways toward quality of life’, (September 2017), pp. 1-11. doi:
10.1002/jtr.2176.

Lee, T. H. (2007) ‘An ecotourism behavioural model of national forest recreation
areas in Taiwan’, International Forestry Review, 9(3), pp. 771-785. doi:
10.1505/ifor.9.3.771.

Liu, C. H. S. and Chou, S. F. (2016) ‘Tourism strategy development and
facilitation of integrative processes among brand equity, marketing and
motivation’, Tourism Management. Elsevier Ltd, 54, pp. 298-308. doi:
10.1016/j.tourman.2015.11.014.

Lu, J. et al. (2016) ‘Do perceptions of time affect outbound-travel motivations and
intention ? An investigation among Chinese seniors’, Tourism Management.
Elsevier Ltd, 53, pp. 1-12. doi: 10.1016/j.tourman.2015.09.003.

Madden (2017) ‘Determinants of Intention to Visit Phuket , Thailand’, 2(1), pp.
31-43.

Martin, J. D. (2004) ‘Factors Influencing destination image. Annals of Tourism
Research. 31 (3): 657-681.. doi: 10.1016/j.annals.2004.01.010.

Maslow, A. H. (1970) Motivation And Personality. Second.Edition Harper and
Row Publisher Inc.

Matzler, K. et al. (2016) ‘Brand personality and culture: The role of cultural
differences on the impact of brand personality perceptions on tourists 4€" ™
visit intentions’, Tourism Management. Elsevier Ltd, 52, pp. 507-520. doi:
10.1016/j.tourman.2015.07.017.

Meng, F., Tepanon, Y. and Uysal, M. (2008) ‘Measuring tourist satisfaction by

attribute and motivation : The case of a nature-based resort’, 14(1), pp. 41—
56. doi: 10.1177/1356766707084218.



Mohammed, A. and Ilkan, M. (2016) ‘Journal of Destination Marketing &
Management Impact of online WOM on destination trust and intention to
travel : A medical tourism perspective’, Journal of Destination Marketing &
Management. Elsevier, pp. 1-10. doi: 10.1016/j.jdmm.2015.12.005.

Moutinho, L. (1987) ‘Consumer behaviour in tourism’, Tourism Management,
22(5), pp. 579-580. doi: 10.1016/S0261-5177(01)00017-6.

Nowacki, M. M. (2009) ‘Benefi ts and Behavioural Intentions of Visitors : Verifi
cation of a Model’, International Journal of Tourism research, 11(October
2008), pp. 297-309. doi: 10.1002/jtr.

Ozturk, A. B. and Qu, H. (2014) ‘Journal of Quality Assurance in Hospitality &
Tourism The Impact of Destination Images on Tourists 46" Perceived
Value , Expectations , and Loyalty’, (November 2014), pp. 37-41. doi:
10.1080/15280080802520552.

Phau, I., Lee, S. and Quintal, V. (2013) ‘An investigation of push and pull
motivations of visitors to private parks: The case of Araluen Botanic Park’,
Journal of Vacation Marketing, 19(3), pp. 269-284. doi:
10.1177/1356766712471232.

Phau, I., Quintal, V. and Shanka, T. (2014) ‘Examining a consumption values
theory approach of young tourists toward destination choice intentions’,
International Journal of Culture, Tourism and Hospitality Research, 8(2),
pp. 125-139. doi: 10.1108/IJCTHR-12-2012-0090.

Pike, S. (2002) ‘Destination image analysis — a review of 142 papers from 1973
to 2000°, 23, pp. 541-549.

Pratminingsih, S. A., Rudatin, C. L. and Rimenta, T. (2014) ‘Roles of Motivation
and Destination Image in Predicting Tourist Revisit Intention: A Case of
Bandung — Indonesia’, International Journal of Innovation, Management
and Technology, 5(1), pp. 19-24. doi: 10.7763/1JIMT.2014.V5.479.

Prayag, G. (2011) ‘Anatolia: An International Journal of Tourism and Image ,
Satisfaction and Loyalty — The Case of Cape’, (October 2014), pp. 37-41.
doi: 10.1080/13032917.2008.9687069.

Rajiv Kashyap, D. C. B. (2000) A Structural Analysis of Value, Quality, and Price
Perceptions of Business and Leisure Travelers', ‘Journal of Travel
Research’. doi: 10.1177/004728750003900106.

Ramseook-munhurrun, P., Seebaluck, V. N. and Naidoo, P. (2015) ‘Examining
the structural relationships of destination image , perceived value , tourist
satisfaction and loyalty: case of Mauritius’, Procedia - Social and



Behavioral Sciences. Elsevier B.V., 175(230), pp. 252-259. doi:
10.1016/j.sbspro.2015.01.1198.

Rasoolimanesh, S. M., Dahalan, N. and Jaafar, M. (2016) ‘Journal of Hospitality
and Tourism Management Tourists 4€™™ perceived value and satisfaction in
a community-based homestay in the Lenggong Valley World Heritage Site’,
Journal of Hospitality and Tourism Management. Elsevier Ltd, 26, pp. 72—
81. doi: 10.1016/j.jhtm.2016.01.005.

Reza, M. et al. (2012) ‘Journal of Destination Marketing & Management
Examining the structural relationships of electronic word of mouth ,
destination image , tourist attitude toward destination and travel intention :
An integrated approach’, Journal of Destination Marketing & Management.
Elsevier, 1(1-2), pp. 134-143. doi: 10.1016/j.jdmm.2012.10.001.

San Martin, H. and Rodriguez del Bosque, 1. A. (2008) ‘Exploring the cognitive-
affective nature of destination image and the role of psychological factors in
its formation’, Tourism Management, 29(2), pp. 263-277. doi:
10.1016/j.tourman.2007.03.012.

Sato, S. et al. (2016) ‘Adventure tourism motivation and destination loyalty: A
comparison of decision and non-decision makers’, Journal of Destination
Marketing and Management. Elsevier, (May), pp. 1-8. doi:
10.1016/j.jdmm.2016.12.003.

Schénzel, H. a. and McIntosh, A. J. (2000) ‘An Insight into the Personal and
Emotive Context of Wildlife Viewing at the Penguin Place, Otago
Peninsula, New Zealand’, Journal of Sustainable Tourism, 8(1), pp. 36-52.
doi: 10.1080/09669580008667348.

Schoeman, K., Van der Merwe, P. and Slabbert, E. (2016) ‘The Perceived Value
of a Scuba Diving Experience’, Journal of Coastal Research, 321, pp.
1071-1080. doi: 10.2112/JCOASTRES-D-15-00140.1.

Sparks, B. and Pan, G. W. (2009) ‘Chinese Outbound tourists: Understanding
their attitudes, constraints and use of information sources’, Tourism
Management. Elsevier Ltd, 30(4), pp. 483-494. doi:
10.1016/j.tourman.2008.10.014.

Stylos, N. et al. (2016) ‘Destination images, holistic images and personal
normative beliefs: Predictors of intention to revisit a destination’, Tourism
Management. Elsevier Ltd, 53, pp. 40-60. doi:
10.1016/j.tourman.2015.09.006.

Tay, K. X. and Chan, J. K. L. (2014) ‘Tour Operator Perspectives on Responsible
Tourism Indicators of Kinabalu National Park, Sabah’, Procedia - Social



and Behavioral Sciences. Elsevier B.V., 144, pp. 25-34. doi:
10.1016/j.sbspro.2014.07.270.

Teh, L. and Cabanban, A. S. (2007) ‘Planning for sustainable tourism in southern
Pulau Banggi: An assessment of biophysical conditions and their
implications for future tourism development’, Journal of Environmental
Management, 85(4), pp. 999-1008. doi: 10.1016/j.jenvman.2006.11.005.

Tenenhaus, M., Amato, S. and Vinzi, E. V. (2004) ‘A global goodness-of-fit index
for PLS structural equation modelling’, The XLII SIS Scientific Meeting, pp.
739-742.

Tosun, C., Dedeo??lu, B. B. and Fyall, A. (2015) ‘Destination service quality,
affective image and revisit intention: The moderating role of past
experience’, Journal of Destination Marketing and Management, 4(4), pp.
222-234. doi: 10.1016/j.jdmm.2015.08.002.

Verma, V. K. and Chandra, B. (2017) ‘An application of theory of planned
behavior to predict young Indian consumers’ green hotel visit intention’,
Cleaner Production.

Waligo, V. M., Clarke, J. and Hawkins, R. (2013) ‘Implementing sustainable
tourism : A multi-stakeholder involvement management framework q’,
Tourism  Management. Elsevier Ltd, 36, pp. 342-353. doi:
10.1016/j.tourman.2012.10.008.

Wang, X. and Leou, C. H. (2015) ‘A Study of Tourism Motivation , Perceived
Value and Destination Loyalty for Macao Cultural and Heritage Tourists’,
7(6), pp. 83-91. doi: 10.5539/ijms.v7n6p83.

Whang, H., Yong, S. and Ko, E. (2016) ‘Pop culture, destination images, and visit
intentions: Theory and research on travel motivations of Chinese and
Russian tourists’, Journal of Business Research. Elsevier B.V., 69(2), pp.
631-641. doi: 10.1016/j.jbusres.2015.06.020.

Wu, C. W. (2015) ‘Foreign tourists’ intentions in visiting leisure farms’, Journal
of Business Research. Elsevier Inc., 68(4), pp. 757-762. doi:
10.1016/j.jbusres.2014.11.024.

Yoon, Y. and Uysal, M. (2005) ‘An examination of the effects of motivation and
satisfaction on destination loyalty: A structural model’, Tourism
Management, 26(1), pp. 45-56. doi: 10.1016/j.tourman.2003.08.016.

Zali, A. H. M. R. Z. (2016) ‘Prior Knowledge , Cognitive Characteristics and
Opportunity Recognition’.



Zeithaml, Valerie, A. Mary, and Jo, Bitner. 2000. Service Marketing, Integrating
Customer Focus Across The Firm, Second Edition, International Edition.
New York: McGraw Hill Inc

Zeithaml, Valerie, A. 1988. Consumer Perceptions of Price, Quality, and Value: A
Means-End Model and Synthesis of Evidence

Internet

bpkp.go.id/diy/konten/830/Profil-Kabupaten-Sleman

http://cangkringankec.slemankab.go.id

http://kepuharjodes.slemankab.go.id/

www.big.go.id

www.slemankab.go.id


http://cangkringankec.slemankab.go.id/
http://kepuharjodes.slemankab.go.id/
http://www.big.go.id/
http://www.slemankab.go.id/

