
65 
 

DAFTAR PUSTAKA 

 

Abdullah, J. A. (2016). Journal for Studies in Management and Planning The 

Impact of Promotional Mix Elements on Consumers Purchasing Decisions. 

Journal for Studies in Management and Planning, 02(1), 171–179. 

Retrieved from 

http://edupediapublications.org/journals/index.php/JSMaP/http://edupedia

publications.org/journals/index.php/JSMaP/Page%7C171 

Adhikari, N. S. (2018). Effectiveness of Advertising and Sales Promotion on 

Buying Decision of Smartphones in Kathmandu Valley. Journal of Business 

and Social Sciences Research, 1(2), 169. 

https://doi.org/10.3126/jbssr.v1i2.20923 

Akkucuk, U., & Esmaeili, J. (2016). The Impact of Brands on Consumer Buying 

Behavior. International Journal of Research in Business and Social Science 

(2147-4478), 5(4), 1–16. https://doi.org/10.20525/ijrbs.v5i4.551 

Andreti, J., Zhafira, N. H., Akmal, S. S., & Kumar, S. (2013). The Analysis of 

Product , Price , Place , Promotion and Service Quality on Customers ’ 

Buying Decision of Convenience Store : A Survey of Young Adult in 

Bekasi , West Java , Indonesia International Journal of Advances in 

Management and Economics The Analy. International Journal of Advances 

in Management and Economics, 2(6), 72–78. Retrieved from 

www.managementjournal.info%0ASometimes 

Basri, N. A. H., Ahmad, R., Anuar, F. I., & Ismail, K. A. (2015). Effect of Word of 

Mouth Communication on Consumer Purchase Decision: Malay Upscale 

Restaurant. Procedia - Social and Behavioral Sciences, 22(2), 324–331. 

https://doi.org/10.1016/j.sbspro.2016.05.175 

Brata, B. H., Husani, S., & Ali, H. (2017). The Influence of Quality Products, Price, 

Promotion, and Location to Product Purchase Decision on Nitchi At PT. 

Jaya Swarasa Agung in Central Jakarta. Saudi Journal of Business and 

Management Studies, 2(5B), 584–590. https://doi.org/10.21276/sjbms 

Djatmiko, T., & Pradana, R. (2016). Brand Image and Product Price; Its Impact for 

Samsung Smartphone Purchasing Decision. Procedia - Social and 

Behavioral Sciences, 219, 221–227. 

https://doi.org/10.1016/j.sbspro.2016.05.009 

Firdausy, C. M., & Idawati, R. (2017). Effects of Service Quality, Price and 

Promotion on Customers’ Purchase Decision of Traveloka Online Airline 

Tickets in Jakarta, Indonesia. International Journal of Management Science 

and Business Administration, 3(2), 42–49. 



66 
 

 
 

https://doi.org/10.18775/ijmsba.1849-5664-5419.2014.32.1004 

Foster, B. (2016). Impact of Brand Image on Purchasing Decision on Mineral Water 

Product “Amidis.” American Research Journal of Humanities and Social 

Sciences, 2(1), 1–11. 

Ghozali, I. (2014). Model Persamaan Struktural: Konsep dan Aplikasi dengan 

Program AMOS 22.0. Semarang: Badan Penerbit Universitas Diponegoro 

Semarang. 

Hair, J., Black, W. C., Babin, J. B., & Andreson, R. E. (2014). Multivariate Data 

Analysis. In Neuromarketing in India: Understanding the Indian Consumer 

(7th ed.). Harlow: Pearson Education Limited. 

https://doi.org/10.4324/9781351269360 

Hartuti, E. T. K., Widiyanti, S. D., Faroh, W. N., Manik, C. D., & Irmal. (2020). 

The Influence Of Location On Purchase Decision at Pakubuwono 

Apartments In South Jakarta. Humanis, 1(1), 174–182. 

Hatta, I. H., Rachbini, W., & Parenrengi, S. (2018). Analysis of product innovation, 

product quality, promotion, and price, and purchase decisions. South East 

Asia Journal of Contemporary Business, 16(5), 183–189. 

Hutama, J. A. N., & Sagala, E. J. (2018). INFLUENCE OF EMPLOYEE 

ENGAGEMENT AND ORGANIZATIONAL CULTURE TOWARDS 

EMPLOYEE PERFORMANCE (Case Study of Company In 

Telecommunication Sector PT. XYZ). Biomass Chem Eng, 3(2). Retrieved 

from 

http://journal.stainkudus.ac.id/index.php/equilibrium/article/view/1268/11

27%0Ahttp://publicacoes.cardiol.br/portal/ijcs/portugues/2018/v3103/pdf/

3103009.pdf%0Ahttp://www.scielo.org.co/scielo.php?script=sci_arttext&

pid=S0121-75772018000200067&lng=en&tlng= 

Kasmir. (2013). Kewirausahaan. Jakarta: PT Raja Grafindo Persada. 

Kotler, Philip, & Keller, K. L. (2012). Marketing Management, 14th Edition. In 

Pearson Education. 

Kotler, Phillip, & Armstrong, G. (2014). Prinsip-Prinsip Pemasaran (12th ed.). 

Jakarta: Erlangga. 

Kotler, Phillip, Kartajaya, H., & Setiawan, I. (2017). Marketing 4.0: Moving from 

Traditional to Digital. New Jersey: John Wiley & Sons. 

Mang, J. S., Zainal, R., & Radzuan, I. S. M. (2018). Influence of location on home 

buyers’ purchase decision. AIP Conference Proceedings, 16(2). 

https://doi.org/10.1063/1.5055480 

Nusrai, B. H. H., Nursaban, M. A. S., Razak, R. A., & Yusuf Nofal Nur. (2018). 



67 
 

 
 

Effect Of Brand Image And Price Perception On Purchase Decision. 

Journal of Business and Management, 20(8), 76–81. 

https://doi.org/10.9790/487X-2008027681 

Petrauskaite, E., & Sudzina, F. (2014). Effect Of Brand Image On Consumer 

Purchase Behavior: International Footwear Market Comparison. Aalborg 

Dinamarca, 12(1), 1–90. 

Rares, A., & Jorie, R. J. (2015). THE EFFECT OF THE PRICE, PROMOTION, 

LOCATION, BRAND IMAGE AND QUALITY PRODUCTS TOWARDS 

THE PURCHASE DECISION OF CONSUMERS AT BENGKEL GAOEL 

STORE MANADO TOWN SQUARE. EMBA, 3(2), 5–10. Retrieved from 

http://ci.nii.ac.jp/naid/110000039498/ 

Rizal, F., Adam, M., & Ibrahim, M. (2017). Effect of Price , Design and Location 

on Decision of Purchase and Its Implication on Customer Satisfaction. 

International Journal of Economics, Commerce and Management, V(12), 

345–353. 

Schiffman, L., & Kanuk, L. L. (2015). Perilaku konsumen. Jakarta: PT Indeks. 

Setiadi, N. J. (2013). Perilaku Konsumen. Jakarta: Kencana. 

Shrestha, A. (2015). Effects of Sales Promotion on Purchasing Decision of 

Customer. The Graduate School of Bangkok University, 8(2), 1–125. 

Retrieved from 

http://dspace.bu.ac.th/bitstream/123456789/1316/1/ajan.shre.pdf 

Sugiyono. (2013). Metode Penelitian Pendidikan : Kuantitatif Kualitatif dan R & 

D. Bandung: Alfabeta. 

Tjiptono, F. (2016). Pemasaran Jasa. Yogyakarta: Andi. 

 


