
49 

 

DAFTAR PUSTAKA 

 

 

Abdullah, Z., Herawan, T., Ahmad, N., & Deris, M. M. (2011). Mining Significant 

Association Rules From Educational Data Using Critical Relative Support Approach. 

Procedia - Social And Behavioral Sciences, 28, 97–101. 

Https://Doi.Org/10.1016/J.Sbspro.2011.11.020 

Agarwal, S. (2013). Data Mining: Data Mining Concepts And Techniques. 2013 

International Conference On Machine Intelligence And Research Advancement, 203–

207. Https://Doi.Org/10.1109/ICMIRA.2013.45 

Aguinis, H., Boyd, B. K., Pierce, C. A., & Short, J. C. (2011). Walking New Avenues In 

Management Research Methods And Theories: Bridging Micro And Macro Domains. 

Journal Of Management, 37(2), 395–403. 

Https://Doi.Org/10.1177/0149206310382456 

Amrin. (2017). Data Mining Dengan Algoritma Apriori Untuk Penentuan Aturan Asosiasi 

Pola Pembelian Pupuk. Jurnal PARADIGMA AMIK BSI Jakarta, XIX, 74–79. 

Ansari, S. Z. (2019). Market Basket Analysis: Trend Analysis Of Association Rules In 

Different Time Periods. Universidade Nova De Lisboa. 

Armano, G., & Farmani, M. R. (2016). Multiobjective Clustering Analysis Using Particle 

Swarm Optimization. Expert Systems With Applications, 55, 184–193. 

Https://Doi.Org/10.1016/J.Eswa.2016.02.009 

Bramer, M. (2007). Principles Of Data Mining. Springer London. 

Https://Doi.Org/10.1007/978-1-84628-766-4 

Chen, T., Yang, F., & Guo, X. (2021). Optimal Bundling In A Distribution Channel In The 

Presence Of Substitutability And Complementarity. International Journal Of 

Production Research, 59(4), 1145–1165. 

Https://Doi.Org/10.1080/00207543.2020.1720930 

Chu, X., & Ilyas, I. F. (2016). Qualitative Data Cleaning. Proceedings Of The VLDB 

Endowment, 9(13), 1605–1608. Https://Doi.Org/10.14778/3007263.3007320 

Chung, H. L., Lin, Y. S., & Hu, J. L. (2013). Bundling Strategy And Product Differentiation. 

Journal Of Economics/ Zeitschrift Fur Nationalokonomie, 108(3), 207–229. 

Https://Doi.Org/10.1007/S00712-012-0265-9 

Dasseni, E., Verkios, V. S., & Elmagarmid, A. K. (2000). Hiding Association Rules By Using 

Confidence And Support Hiding Association Rules By Using Confidence And Support 

Hiding Association Rules By Using Confidence And Support. 

Https://Docs.Lib.Purdue.Edu/Cstech/1488 



50 

 

Desai, N. A., & Ganatra, A. (2015). Buying Scenario And Recommendation Of Purchase By 

Constraint Based Sequential Pattern Mining From Time Stamp Based Sequential 

Dataset. Procedia Computer Science, 45(C), 166–175. 

Https://Doi.Org/10.1016/J.Procs.2015.03.113 

Edastama, P., Bist, A., & Prambudi, A. (2021). Implementation Of Data Mining On Glasses 

Sales Using The Apriori Algorithm. International Journal Of Cyber And IT Service 

Management (IJCITSM), 1(2), 159–172. Https://Doi.Org/10.34306/Ijcitsm.V1i1.46 

Fang, Y., Wang, R., Guo, M., & Hou, Y. (2022). Product Bundling For Online Supermarkets 

By Frequent Itemset Mining And Optimization Approach. Procedia Computer Science, 

207, 4434–4441. Https://Doi.Org/10.1016/J.Procs.2022.09.507 

Farhan Buananda, M., & Ariyanti, M. (2018). Pengaruh Strategi Bundling Terhadap Minat 

Beli Konsumen Di Jakarta (Studi Kasus Pada Paket Tau 4g Telkomsel). E-Proceeding 

Of Management, 5(3), 3259–3265. 

Giri, R. N., Mondal, S. K., & Maiti, M. (2021). Analysis Of Strategies For Substitutable And 

Complementary Products In A Two-Levels Fuzzy Supply Chain System. Operational 

Research, 21(1), 485–524. Https://Doi.Org/10.1007/S12351-018-0443-9 

Gunadi, G., & Indra Sensuse, D. (2012). Penerapan Metode Data Mining Market Basket 

Analysis Terhadap Data Penjualan Produk Buku Dengan Menggunakan Algoritma 

Apriori Dan Frequent Pattern Growth (Fp-Growth) : Studi Kasus Percetakan Pt. 

Gramedia. Jurnal TELEMATIKA MKOM, 4(1), 118–132. 

Halim, S., Octavia, T., & Alianto, C. (2019). Designing Facility Layout Of An Amusement 

Arcade Using Market Basket Analysis. Procedia Computer Science, 161, 623–629. 

Https://Doi.Org/10.1016/J.Procs.2019.11.165 

Han, J., & Kamber, M. (2006). Data Mining: Concepts And Techniques Second Edition 

(Second). Elsevier. 

Hemalatha, M. (2012). Market Basket Analysis; A Data Mining Application In Indian 

Retailing. International Journal Of Business Information Systems, 10(1), 109. 

Https://Doi.Org/10.1504/IJBIS.2012.046683 

Hikmawati, E., & Surendro, K. (2020). How To Determine Minimum Support In Association 

Rule. Proceedings Of The 2020 9th International Conference On Software And 

Computer Applications, 6–10. Https://Doi.Org/10.1145/3384544.3384563 

Hussein, N., Alashqur, A., & Sowan, B. (2015). Using The Interestingness Measure Lift To 

Generate Association Rules. Journal Of Advanced Computer Science & Technology, 

4(1), 156–162. Https://Doi.Org/10.14419/Jacst.V4i1.4398 

Islamiyah, Dengen, N., Ginting, P. L., & Taruk, M. (2019). Comparison Of Priori And FP-

Growth Algorithms In Determining Association Rules. International Conference On 

Electrical, Electronics And Information Engineering. 



51 

 

Kavitha, M. M., & Tamil Selvi, S. T. (2016). Comparative Study On Apriori Algorithm And 

Fp Growth Algorithm With Pros And Cons. International Journal Of Computer Science 

Trends And Technology (IJCS T), 4. Www.Ijcstjournal.Org 

Kopczewski, T., Sobolewski, M., & Miernik, I. (2018). Bundling Or Unbundling? Integrated 

Simulation Model Of Optimal Pricing Strategies. International Journal Of Production 

Economics, 204, 328–345. Https://Doi.Org/10.1016/J.Ijpe.2018.08.017 

Korczak, J., & Skrzypczak, P. (2012). FP-Growth In Discovery Of Customer Patterns (Pp. 

120–133). Https://Doi.Org/10.1007/978-3-642-34044-4_7 

Kosasih, D. (2021). Penurunan Penjualan Capai 88 Persen Saat Pandemi COVID-19 . 

Https://Www.Liputan6.Com/Saham/Read/4515564/Penurunan-Penjualan-Capai-88-

Persen-Saat-Pandemi-Covid-19 

Lakshmi, B. N., & Raghunandhan, G. H. (2011). A Conceptual Overview Of Data Mining. 

2011 National Conference On Innovations In Emerging Technology, 27–32. 

Https://Doi.Org/10.1109/NCOIET.2011.5738828 

Lara, J. A., Lizcano, D., Martínez, Ma. A., & Pazos, J. (2014). Data Preparation For KDD 

Through Automatic Reasoning Based On Description Logic. Information Systems, 44, 

54–72. Https://Doi.Org/10.1016/J.Is.2014.03.002 

Lin, K.-C., Liao, I.-E., & Chen, Z.-S. (2011). An Improved Frequent Pattern Growth Method 

For Mining Association Rules. Expert Systems With Applications, 38(5), 5154–5161. 

Https://Doi.Org/10.1016/J.Eswa.2010.10.047 

Lobo, D. (2014). Association Rules: Normalizing The Lift. Ninth International Conference 

On Digital Information Management (ICDIM 2014), 151–155. 

Https://Doi.Org/10.1109/ICDIM.2014.6991393 

Maimon, O., & Rokach, L. (2005). Introduction To Knowledge Discovery In Databases. In 

Data Mining And Knowledge Discovery Handbook (Pp. 1–17). Springer-Verlag. 

Https://Doi.Org/10.1007/0-387-25465-X_1 

Mardi, Y. (2017). Data Mining : Klasifikasi Menggunakan Algoritma C4.5. Jurnal Edik 

Informatika Penelitian Bidang Komputer Sains Dan Pendidikan Informatika, 2(2), 

213–219. 

Mcnicholas, P. D., Murphy, T. B., & O’Regan, M. (2008). Standardising The Lift Of An 

Association Rule. Computational Statistics & Data Analysis, 52(10), 4712–4721. 

Https://Doi.Org/10.1016/J.Csda.2008.03.013 

Moeniri, A. I. (2017). Pengaruh Rebranding Dan Bundling Produk Terhadap Niat 

Berlangganan Indihome (Studi Pada Penduduk Surabaya Barat). Jurnal Ilmu 

Manajemen, 5. 

Mondal, C., & Giri, B. C. (2024). Pricing And Bundling Strategies For Complementary 

Products In A Closed-Loop Green Supply Chain Under Manufacturers’ Different 



52 

 

Behaviors. Expert Systems With Applications, 238, 121960. 

Https://Doi.Org/10.1016/J.Eswa.2023.121960 

Nalebuff, B. J. (1999). Bundling. SSRN Electronic Journal. 

Https://Doi.Org/10.2139/Ssrn.185193 

Olson, D. L., & Lauhoff, G. (2019). Association Rules. In Descriptive Data Mining (Pp. 67–

76). Springer. Https://Doi.Org/10.1007/978-981-13-7181-3_5 

Panjaitan, S., Sulindawaty, Amin, M., Lindawati, S., Watrianthos, R., Sihotang, H. T., & 

Sinaga, B. (2019). Implementation Of Apriori Algorithm For Analysis Of Consumer 

Purchase Patterns. Journal Of Physics, 1255(1). Https://Doi.Org/10.1088/1742-

6596/1255/1/012057 

Permata Bunda, Y. (2020). Algoritma Fp-Growth Untuk Menganalisa Pola Pembelian Oleh-

Oleh (Studi Kasus Di Pusat Oleh-Oleh Ummi Aufa Hakim). Riau Journal Of Computer 

Science, 06, 34–44. 

Pramesthi Larasati, D., Nasrun, M., & Ali Ahmad, U. (2015). Analisis Dan Implementasi 

Algoritma Fp-Growth Pada Aplikasi Smart Untuk Menentukan Market Basket Analysis 

Pada Usaha Retail (Studi Kasus : Pt.X). E-Proceeding Of Engineering, 2(1), 749–755. 

Pratama Putra, I. B. I., & Eniyati, S. (2022). Analisis Pola Pembelian Konsumen Pada Data 

Transaksi Penjualan Suku Cadang Mobil Dengan Algoritma FP-Growth (Studi Kasus: 

PT. Sun Star Motor Kudus). Jurnal Ilmiah Universitas Batanghari Jambi, 22(2), 882. 

Https://Doi.Org/10.33087/Jiubj.V22i2.2004 

Rahmawati, N., Novia Nasution, Y., Deny, F., & Amijaya, T. (2017). Aplikasi Data Mining 

Market Basket Analysis Untuk Menemukan Pola Pembelian Di Toko Metro Utama 

Balikpapan. Jurnal EKSPONENSIAL, 8(1). 

Sanduni, P. R., & Jayaneththi. (2021). Identifying Customer Buying Behaviour In Medium-

Scale Supermarkets Using Data Mining Techniques. 

Suhada, S., Ratag, D., Wintana, D., & Hidayatulloh, T. (2020). Penerapan Algoritma FP-

Growth Untuk Menentukan Pola Pembelian Konsumen Pada AHASS Cibadak. 

JURNAL SWABUMI, 8(2), 118–126. 

Sun, C., Yuan, L., Cao, S., Xia, G., Liu, Y., & Wu, X. (2023). Identifying Supply-Demand 

Mismatches In District Heating System Based On Association Rule Mining. Energy, 

280. Https://Doi.Org/10.1016/J.Energy.2023.128124 

Werdiningsih, I., Hendradi, R., Purbandini, Nuqoba, B., & Ana, E. (2019). Identification Of 

Risk Factors For Early Childhood Diseases Using Association Rules Algorithm With 

Feature Reduction. Cybernetics And Information Technologies, 19(3), 154–167. 

Https://Doi.Org/10.2478/Cait-2019-0031 



53 

 

Wijaya, A., & Kinder, L. (2020). Pengaruh Price Bundling Dan Product Bundling Terhadap 

Niat Membeli Yang Dimoderasi Oleh Barang Komplementaritas. JURNAL 

MANAJEMEN, 17(1), 28–38. 

Xie, L., Ma, J., & Han, H. (2018). Implications Of Stochastic Demand And Manufacturers’ 

Operational Mode On Retailer’s Mixed Bundling Strategy And Its Complexity 

Analysis. Applied Mathematical Modelling, 55, 484–501. 

Https://Doi.Org/10.1016/J.Apm.2017.06.005 

Yang, J., Li, Y., Liu, Q., Li, L., Feng, A., Wang, T., Zheng, S., Xu, A., & Lyu, J. (2020). Brief 

Introduction Of Medical Database And Data Mining Technology In Big Data Era. 

Journal Of Evidence-Based Medicine, 13(1), 57–69. 

Https://Doi.Org/10.1111/Jebm.12373 

Zhan, F., Zhu, X., Zhang, L., Wang, X., Wang, L., & Liu, C. (2019). Summary Of Association 

Rules. IOP Conference Series: Earth And Environmental Science, 032219. 

Https://Doi.Org/10.1088/1755-1315/252/3/032219 

Zhang, S., & Wu, X. (2011). Fundamentals Of Association Rules In Data Mining And 

Knowledge Discovery. Wires Data Mining And Knowledge Discovery, 1(2), 97–116. 

Https://Doi.Org/10.1002/Widm.10 

Zhou, S., Song, B., & Gavirneni, S. (2020). Bundling Decisions In A Two-Product Duopoly 

– Lead Or Follow? European Journal Of Operational Research, 284(3), 980–989. 

Https://Doi.Org/10.1016/J.Ejor.2020.01.030 

  

  


