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digital. 
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ABSTRAK 

Menurut Sholeh et al. (2021), media sosial merupakan sarana efektif untuk 

meningkatkan brand awareness karena mampu menjangkau audiens luas tanpa 

batas ruang dan waktu. Digistar Club Undip sebagai komunitas digital Telkom 

Indonesia berupaya memanfaatkan Instagram, namun keterbatasan dalam produksi 

konten membuat publikasi sebelumnya kurang optimal. Untuk menjawab 

permasalahan tersebut, penulis melaksanakan proyek Tugas Akhir berjudul 

“Produksi Reels Instagram sebagai Media Informasi untuk Meningkatkan Brand 

Awareness Digistar Club Undip kepada Mahasiswa Undip.”Proyek ini dilakukan 

melalui tahapan pra-produksi, produksi, dan pasca-produksi, mulai dari 

perancangan konsep, pembuatan Standard Sequence Guide (SSG), pemilihan talent 

dan lokasi, proses pengambilan gambar, hingga tahap editing dan publikasi. 

Sebanyak sepuluh konten Reels berbasis storytelling berhasil diproduksi, dengan 

enam di antaranya dipublikasikan melalui akun resmi @digistarclub_undip dan 

empat lainnya disiapkan sebagai cadangan publikasi jangka panjang.Hasil 

kuesioner menunjukkan adanya peningkatan signifikan pada brand awareness 

mahasiswa Undip. Jika sebelum publikasi hanya 79% mahasiswa yang mengetahui 

Digistar Club dan mayoritas belum memahami programnya, maka setelah publikasi 

hampir seluruh responden (100%) sudah pernah mendengar Digistar Club dan 99% 

mampu menyebutkan program resmi dengan benar. Selain itu, 88,9% responden 

sangat setuju dan 11,1% setuju bahwa Reels menyampaikan informasi dengan jelas. 

Bahkan 100% responden menyatakan narasi storytelling mempermudah 

pemahaman serta menumbuhkan minat untuk mengikuti kegiatan Digistar 

Club.Dengan demikian, produksi Instagram Reels terbukti efektif meningkatkan 

brand awareness Digistar Club Undip, dari tahap unaware of brand menuju brand 

recognition. Strategi ini dapat direkomendasikan sebagai bentuk komunikasi digital 

yang relevan untuk memperkenalkan program komunitas kepada mahasiswa. 

Kata Kunci: Instagram Reels, storytelling, media informasi, brand awareness, 

Digistar Club Undip. 
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ABSTRAK 

According to Sholeh et al. (2021), social media is an effective means of increasing 

brand awareness because it can reach a wide audience without space and time 

limitations. Digistar Club Undip, as a digital community of Telkom Indonesia, has 

attempted to utilize Instagram, but limitations in content production have made 

previous publications less than optimal. To address this issue, the author conducted 

a final project titled “Instagram Reels Production as an Information Medium to 

Increase Brand Awareness of Digistar Club Undip among Undip Students.”This 

project was carried out through pre-production, production, and post-production 

stages, starting from concept design, creation of a Standard Sequence Guide (SSG), 

selection of talent and locations, the shooting process, to the editing and 

publication stages. A total of ten storytelling-based Reels content were successfully 

produced, with six of them published through the official @digistarclub_undip 

account and the other four prepared as long-term publication reserves.The 

questionnaire results showed a significant increase in brand awareness among 

Undip students. Before publication, only 79% of students were aware of Digistar 

Club, and the majority did not understand its programs. After publication, nearly 

all respondents (100%) had heard of Digistar Club, and 99% could correctly name 

its official programs. Additionally, 88.9% of respondents strongly agreed and 

11.1% agreed that the Reels conveyed information clearly. Furthermore, 100% of 

respondents stated that the storytelling narrative made it easier to understand and 

sparked interest in participating in Digistar Club activities.Thus, the production of 

Instagram Reels has proven effective in increasing brand awareness of the Undip 

Digistar Club, moving from the unaware of brand stage to brand recognition. This 

strategy can be recommended as a relevant form of digital communication for 

introducing community programs to students. 

Keywords: Instagram Reels, storytelling, information media, brand awareness, 

Digistar Club Undip 
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