
133 
 

DAFTAR PUSTAKA 

Ajzen, I., Joyce, N., Sheikh, S., & Cote, N. G. (2011). Knowledge and the 
Prediction of Behavior: The Role of Information Accuracy in the Theory of 
Planned Behavior. Basic and Applied Social Psychology, 33(2), 101–117. 
https://doi.org/10.1080/01973533.2011.568834 

Andina, W., Setianingih, R., & Hardilawati, W. L. (2025). Pengaruh Brand Trust, 
Brand Image, Dan Digital Marketing Terhadap Keputusan Pembelian Esteh 
Indonesia Di Soekarno-Hatta Pekanbaru. Jurnal Ilmiah Mahasiswa Merdeka 
Emba, 4(1), 792–803. 
https://jom.umri.ac.id/index.php/emba/article/view/1425 

Balmer, J. M. T. (2013). Corporate Heritage, Corporate Heritage Marketing, and 
Total Corporate Heritage Communications: What are They? What of Them? 
In Corporate Communications: An International Journal (Vol. 18, Issue 3). 
https://doi.org/10.1108/CCIJ-05-2013-0031 

Brunninge, O. (2023). Invented Corporate Heritage Brands. Journal of Brand 
Management, 30, 157–169. https://doi.org/10.1057/s41262-022-00304-7 

Elfrida, S., Hutapea, I. G., Gea, W., Pohan, B. A. A., & Ginting, M. R. (2024). 
Analisis Strategi Brand Heritage, Sustainability Marketing dan Brand Equity 
Terhadap Keputusan Pembelian (Studi pada Konsumen Sari Roti di Kota 
Medan). Jurnal Ilmiah Manajemen Ekonomi Dan Akuntansi, 1(3), 206–215. 
https://doi.org/https://doi.org/10.62017/jimea 

Fausta, P. A., & Nurtjahjani, F. (2025). Pengaruh Brand Trust dan Harga Terhadap 
Keputusan Pembelian Pada Rumah Makan Kepiting Sari di Malang. Jurnal 
Riset Manajemen Dan Ekonomi (Jrime), 3(2), 143–149. 
https://doi.org/10.54066/jrime.v3i2.3196 

Han, S. H., Nguyen, B., & Lee, T. J. (2015). Consumer-based chain restaurant brand 
equity, brand reputation, and brand trust. International Journal of Hospitality 
Management, 50, 84–93. https://doi.org/10.1016/j.ijhm.2015.06.010 

Hanaysha, J. R. (2022). Impact of social media marketing features on consumer’s 
purchase decision in the fast-food industry: Brand trust as a mediator. 
International Journal of Information Management Data Insights, 2, 100102. 
https://doi.org/10.1016/j.jjimei.2022.100102 

Hudson, B. T. (2015). Brand Heritage. Wiley Encyclopedia of Management, 1–3. 
https://doi.org/10.1002/9781118785317.weom090025 

Kotler, P., Armstrong, G., & Balasubramanian, S. (2024). Principles of Marketing 
(19th ed.). Pearson. 



134 
 

 
 

Kotler, P., Keller, K. L., & Chernev, A. (2022). Marketing Management (16th ed.). 
Pearson. 

Kurniawati, W., Kurniati, R., Soetomo, S., Rahmat, R. R. B., & Firdaus, A. S. 
(2020). Mapping the Potential Economy in The Old Town of Semarang to 
Support Its Sustainability. Jurnal Teknik Sipil Dan Perencanaan, 22(2), 110–
116. https://doi.org/10.15294/jtsp.v22i2.25389 

Kusumastuti, S., Istiatin, & Sudarwati. (2022). Keputusan pembelian ditinjau dari 
brand trust, brand awareness dan word of mouth. Online) KINERJA: Jurnal 
Ekonomi Dan Manajemen, 19(3), 590–597. 

Lemon, K. N., & Verhoef, P. C. (2016). Understanding Customer Experience 
ThroughoutTthe Customer Journey. Journal of Marketing, 80, 69–96. 
https://doi.org/10.1509/jm.15.0420 

Puccinelli, N. M., Goodstein, R. C., Grewal, D., Price, R., Raghubir, P., & Stewart, 
D. (2009). Customer Experience Management in Retailing: Understanding the 
Buying Process. Journal of Retailing, 85(1), 15–30. 
https://doi.org/10.1016/j.jretai.2008.11.003 

Rifa’i, K. (2023). Kepuasan Konsumen. UIN KHAS Press. 

Rose, G. M., Merchant, A., Orth, U. R., & Horstmann, F. (2016). Emphasizing 
Brand Heritage: Does it Work? And How? Journal of Business Research, 69, 
936–943. https://doi.org/10.1016/j.jbusres.2015.06.021 

Santos, S., & Gonçalves, H. M. (2021). The Consumer Decision Journey: A 
Literature Review of The Foundational Models and Theories and a Future 
Perspective. Technological Forecasting and Social Change, 173, 1–14. 
https://doi.org/10.1016/j.techfore.2021.121117 

Sugiyono. (2022). Metode Penelitian Kuantitatif, Kualitatif, dan R&D (2nd ed.). 
Alfabeta. 

Tuinesia, R., Sutanto, J. E., & Sondak, M. R. (2022). the Influence of Brand 
Awareness and Perceived Quality on Repurchase Intention: Brand Loyalty As 
Intervening Variable (Case Study At Kopi Soe Branch of Panakkukang 
Makassar). International Journal of Economics, Business and Accounting 
Research (IJEBAR), 6(1), 581–589. https://doi.org/10.29040/ijebar.v6i1.4861 

Urde, M., Greyser, S. A., & Balmer, J. M. (2007). Corporate Brands with a 
Heritage. Journal of Brand Management, 15, 4–19. 
https://doi.org/10.1057/palgrave.bm.2550106 

Wardhana, A. (2024). Consumer Behavior in The Digital Era 4.0 - Edisi Indonesia. 
Eureka Media Aksara. 



135 
 

 
 

Yucha, N., & Safitri, S. N. (2021). Pengaruh Bauran Pemasaran, Suasana Kafe Dan 
Minat Beli Terhadap Keputusan Pembelian Di Intano Coffee Shop and 
Roastery Krian. Jurnal Fakultas Ekonomi Dan Bisnis UMAHA, 3(1), 180–186. 
https://doi.org/10.51804/iej.v3i1.927 

 


