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ABSTRAK 

 

Judul Skripsi : Hubungan Kredibilitas Narasumber dan Kualitas 

Konten Mom’s Corner Episode 26 di YouTube dengan 

Persepsi Audiens Pada Pola Asuh Neuroparenting 

Nama  : Ighfirly Adhia 

NIM : 14040119120029 

 

Perkembangan kognitif, emosi, dan sosial anak semakin kompleks akibat 

dari pengasuhan yang kurang sesuai dan optimal. Hal ini telah mendorong 

penyebaran informasi pengasuhan seperti neuroparenting melalui konten di media 

sosial seperti YouTube. Penelitian ini bertujuan menguji hubungan antara 

kredibilitas narasumber dan kualitas konten Mom's Corner episode 26 di YouTube 

dengan persepsi audiens pada pola asuh neuroparenting. Penelitian ini 

menggunakan pendekatan kuantitatif dengan metode survei terhadap 100 

responden yang merupakan penonton episode tersebut. Dipilih menggunakan 

teknik purposive sampling dan dianalisis menggunakan uji korelasi Kendall's Tau-

b.  

Hasil penelitian menunjukkan bahwa kredibilitas narasumber memiliki 

hubungan yang positif dengan persepsi audiens mengenai pola asuh 

neuroparenting. Selain itu, kualitas konten Mom’s Corner episode 26 di YouTube 

juga berhubungan positif dengan persepsi audiens mengenai neuroparenting. 

Temuan ini menegaskan bahwa informasi neuroparenting sebagai pesan 

komunikasi dapat diterima secara lebih efektif apabila didukung oleh sumber yang 

dipercaya, memiliki latar belakang yang relevan, serta mampu menyampaikan 

informasi secara jelas. Selain itu, ketika di era digital seperti saat ini disajikan secara 

aktual, informatif, dan relevan melalui media sosial dalam bentuk konten audio-

visual. 

Penelitian menyimpulkan persepsi penonton pada pola asuh neuroparenting 

terbentuk melalui proses komunikasi di media yang dipengaruhi oleh kredibilitas 

narasumber dan mutu konten yang disajikan. Isu pengasuhan seperti neuroparenting 

tidak hanya dapat dikaji dari perspektif psikologis, tetapi juga merupakan persoalan 

komunikasi, terutama ketika praktik pengasuhan tidak berjalan optimal akibat 

keterbatasan pengetahuan yang bersumber dari kurangnya informasi. 

Meningkatkan praktik neuroparenting direkomendasikan melalui berbagai strategi 

komunikasi, salah satunya dengan pengembangan konten parenting di media 

digital. Selain itu, penelitian selanjutnya dapat mempertimbangkan faktor-faktor 

yang memengaruhi efektivitas penyampaian pesan, seperti karakteristik 

demografis, pengalaman personal, lingkungan sosial, motif, serta minat individu. 

 

Kata kunci : kredibilitas sumber, kualitas konten, persepsi audiens, 

neuroparenting 
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ABSTRACT 

 

Title : The Relationship Between Source Credibility and 

Content Quality of Episode 26 Mom’s Corner on 

YouTube and Audience Perception of Neuroparenting 

Practices 

Name : Ighfirly Adhia 

Student Number : 14040119120029 

 

Children’s cognitive, emotional, and social development has become 

increasingly complex, partly due to parenting practices that are insufficiently 

appropriate or optimal. This condition has accelerated the dissemination of 

parenting-related information, such as neuroparenting, through social media 

platforms, particularly YouTube. This study aims to examine the relationship 

between source credibility and content quality of Mom’s Corner episode 26 on 

YouTube and audience perceptions of neuroparenting practices. A quantitative 

research design was employed using a survey method involving 100 respondents 

who were viewers of the episode. Respondents were selected through purposive 

sampling, and the data were analyzed using Kendall’s Tau-b correlation test. 

The results indicate a positive relationship between source credibility and 

audience perceptions of neuroparenting practices. Likewise, the quality of the 

content presented in Mom’s Corner episode 26 shows a positive correlation with 

audience perceptions of neuroparenting. These findings suggest that 

neuroparenting information, as a form of communication, is more effectively 

received when delivered by credible sources with relevant expertise and when the 

content is presented clearly and systematically. Furthermore, in the contemporary 

digital environment, such information becomes more impactful when it is current, 

informative, and relevant, and when it is conveyed through audio-visual formats on 

social media. 

This study concludes that audience perceptions of neuroparenting practices 

are formed through media communication processes influenced by both source 

credibility and content quality. Parenting issues such as neuroparenting may 

therefore be examined not only from a psychological perspective but also as a 

communication phenomenon, particularly in contexts where parenting practices 

are suboptimal due to limited knowledge and inadequate access to information. The 

study recommends strengthening neuroparenting practices through strategic 

communication efforts, including the development of high-quality parenting content 

in digital media. Future research is encouraged to incorporate additional variables 

that may affect message effectiveness, such as demographic characteristics, 

personal experiences, social environments, motivations, and individual interests. 

 

Keywords : source credibility, content quality, audience perception, 

neuroparenting 
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