
144 

BIBLIOGRAPHY 

Abd Al Rahman, M. (2024). Buildup Content Marketing and Its Role in B2C and B2B 

Strategies 1 Buildup Content Marketing and Its Role in B2C and B2B Strategies. 

Scientific Research Publishing. 

Alen, A. (2019). Mondelez Internationals studies on snacking habits and trends in 

Indonesia. OBSERVER - the Latest Information about Indonesian News and Social 

Culture. 

Azizan, N., Ismail, H. Z., Fadzli, A. M., & Ishar, N. I. M. (2023). Strategies to Improve 

Brand Awareness Through Social Media Marketing. Jurnal Manajemen Teori Dan 

Terapan | Journal of Theory and Applied Management, 16(2), 223–239. 

https://doi.org/10.20473/jmtt.v16i2.45646 

Belch, G. E., & Belch, M. A. (2024). Advertising and promotion: An integrated marketing 

communications perspective. Mcgraw-Hill/Irwin. 

Bilgin, Y. (2018). The Effect of Social Media Marketing Activities on Brand Awareness, 

Brand Image and Brand Loyalty. Business & Management Studies: An International 

Journal, 6(1). https://doi.org/10.15295/v6i1.229 

Business, C., & Jihad. (2023, January 11). Sektor Bisnis Yang Menjanjikan di 2023. InCorp 

Indonesia. https://www.cekindo.com/id/blog/sektor-bisnis-yang-menjanjikan  

Chun, T. Y., Lee, D. K., & Park, N. H. (2020). The Effect of Marketing Activities on the 

Brand Recognition, Brand Familiarity, and Purchase Intention on the SNS of 

Franchise Companies. The Journal of Asian Finance, Economics and Business, 7(11), 

955–966. https://doi.org/10.13106/jafeb.2020.vol7.no11.955 

Dimitrantzou, C., Psomas, E., & Vouzas, F. (2020). Future research avenues of cost of 

quality: A systematic literature review. The TQM Journal, ahead-of-print(ahead-of-

print). https://doi.org/10.1108/tqm-09-2019-0224  

Friadi, J. (2022). Sosialisasi dan Penyuluhan Strategi Pemasaran Digital Pada UMKM 

Baby Smart Bubur Bayi Berbasis E-Commerce. Jurnal Pengabdian Barelang, 4(1), 

71–77. https://doi.org/10.33884/jpb.v4i1.4712 

Gandana, I., & Oktaviandy, R. (2021). Social Media use among Indonesia’s Generation Z: 

A Case of University Students in Bandung, West Java. Komunitas, 13(2), 168–178. 

https://doi.org/10.15294/komunitas.v13i2.28856 

Habieb, S. F. N., Ilmi, I. M. B., Nasrulloh, N., & Marjan, A. Q. (2024). Analysis of 

Knowledge Level, Consumption Habits, Sugar and Calories Content in Ice Cream on 

the Nutritional Status of Depok Students. Amerta Nutrition, 8(1), 82–88. 

https://doi.org/10.20473/amnt.v8i1.2024.82-88 

Humaidi, & Rahman, S. (n.d.). Asian Journal of Management, Entrepreneurship and 

Social Science. Ajmesc.com. https://ajmesc.com/index.php/ajmesc  

 

https://doi.org/10.15295/v6i1.229
https://www.cekindo.com/id/blog/sektor-bisnis-yang-menjanjikan
https://doi.org/10.13106/jafeb.2020.vol7.no11.955
https://doi.org/10.1108/tqm-09-2019-0224
https://doi.org/10.20473/amnt.v8i1.2024.82-88
https://ajmesc.com/index.php/ajmesc


145 

Horska, K., Dosenko, A., Iuksel, G., Yuldasheva, L., & Solomatova, V. (2023). Internet 

platforms as alternative sources of information during the Russian-Ukrainian 

war.Amazonia Investiga,12(62), 353-360. https://doi.org/10.34069/AI/2023.62.02.36  

Indonesia’s F&B Outlook 2025: Slowing Growth Ahead. (2019). Crifasia.com. 

https://www.id.crifasia.com/resources/industry-insights/indonesia-s-fb-outlook-

2025-slowing-growth-ahead/  

Izza, A. M., Ardiansyah, M. N., Barkah, F., & Romdonny, J. (2024). Synergistic Effects of 

Content Marketing and Influencers Marketing on the Formation of Brand Awareness 

and Purchase Interest of TikTok Shop Users (Cirebon City Case Study). International 

Journal of Social Service and Research, 4(05), 1339–1347. 

https://doi.org/10.46799/ijssr.v4i05.781 

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges and 

opportunities of Social Media. Business Horizons, 53(1), 59–68. 

https://doi.org/10.1016/j.bushor.2009.09.003 

Kong, X., & Wu, H. (2024). Why is KOL (Key Opinion Leader) Advertising on Social 

Media more Effective at Attracting Consumers than Official Brand Accounts? 

Proceedings of the 3rd International Conference on Business and Policy Studies, 

106(1), 141–154. 

Kotler, P., & Arsmstrong, G. M. (2017). Principles of Marketing. Pearson Higher 

Education. 

Kotler, P., & Keller, K. L. (2016). Marketing Management. Pearson. 

Kučanda, D., & Previšić, J. (2017). The role of food in marketing communication. In 

Ekonomski Vjesnik / Econviews - Review of Contemporary Business, 

Entrepreneurship and Economic Issues (2nd ed., Vol. 30, pp. 425–437). 

Lemon, K. N., & Verhoef, P. C. (2016). Understanding Customer Experience Throughout 

the Customer Journey. Journal of Marketing, 80(6), 69–96. 

https://doi.org/10.1509/jm.15.0420 

Mawardi, M. K., Fanani, D., Supriono, S., & Rifky, M. (2022). Strategi pemasaran 

UMKM: membangun brand awareness UMKM kuliner melalui digital marketing. 

Deepublish. 

Northumbria University. (2023). What Does a Social Media Manager Actually Do? 

Northumbria University. 

Nuseir, M. T., El Refae, G. A., Aljumah, A., Alshurideh, M., Urabi, S., & Kurdi, B. Al. 

(2023). Digital Marketing Strategies and the Impact on Customer Experience: A 

Systematic Review (pp. 21–44). https://doi.org/10.1007/978-3-031-12382-5_2 

Patria, T. A., Ulinnuha, H., Hidayah, N., Latif, A. N. K., Susanto, E., & Claudia, C. (2023). 

Effect of Key Opinion Leaders and Instagram Posts on Wonderful Indonesia Brand 

Awareness. E3S Web of Conferences, 426, 02027. 

https://doi.org/10.1051/e3sconf/202342602027 

https://doi.org/10.34069/AI/2023.62.02.36
https://www.id.crifasia.com/resources/industry-insights/indonesia-s-fb-outlook-2025-slowing-growth-ahead/
https://www.id.crifasia.com/resources/industry-insights/indonesia-s-fb-outlook-2025-slowing-growth-ahead/


146 

Percy, L., & Rossiter, J. R. (1992). A model of brand awareness and brand attitude 

advertising strategies. Psychology & Marketing, 9(4), 263–274. 

https://doi.org/10.1002/mar.4220090402 

Perreault, T. (2013). Dispossession by Accumulation? Mining, Water and the Nature of 

Enclosure on the Bolivian Altiplano. Antipode, 45(5), 1050–1069. 

https://doi.org/10.1111/anti.12005 

Pulizzi, J. (2013). Epic Content Marketing: How to Tell a Different Story, Break through 

the Clutter, and Win More Customers by Marketing Less. McGraw Hill Professional. 

Puspitasari, D., Suryadi, Y., & Widodo, H. (2022). Culture Industry and Japanese Identity 

in Snack and Drinks Products in Indonesia. IZUMI, 11(1), 31–43. 

https://doi.org/10.14710/izumi.11.1.31-43 

Thompson, R., & Rodriguez, J. (2023). Digital Marketing: Strategies for the Modern 

Platform Era. New York: Academic Press.  

Sanjaya, M. R., & Sadono, E. D. (2022). Consumption Patterns of Sugar-Sweetened 

Beverages in Indonesia. Southeast Asian Journal of Economics, 10(2), 181–208. 

Seo, E.-J., & Park, J.-W. (2018). A study on the effects of social media marketing activities 

on brand equity and customer response in the airline industry. Journal of Air 

Transport Management, 66, 36–41. https://doi.org/10.1016/j.jairtraman.2017.09.014 

Sheak, E., & Abdulrazak, S. (2023). The Influence of Social Media Marketing Activities 

on TikTok in Raising Brand Awareness. Market - Tržište, 35(1), 93–110. 

https://doi.org/10.22598/mt/2023.35.1.93 

Shen, Z. (2023). The Platform Revolution in Interactive Marketing: Increasing Customer-

Brand Engagement on Social Media Platforms. In The Palgrave Handbook of 

Interactive Marketing (pp. 433–450). Springer International Publishing. 

https://doi.org/10.1007/978-3-031-14961-0_19 

Wishnoebroto, W., Prabowo, R. M., & Jhon, A. (2017). The Influence of Cosplaying in 

Increasing Japanese Language and Culture Learning at Binus University. Humaniora, 

8(4), 329. https://doi.org/10.21512/humaniora.v8i4.3872 

  

 

https://doi.org/10.14710/izumi.11.1.31-43

