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“Perancangan Desain Merchandise Kit sebagai Sarana Meningkatkan Brand 
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ABSTRAK 
 
PT. Janani Abadi menghadapi rendahnya tingkat brand awareness akibat penerapan 
strategi promosi konvensional yang belum optimal, seperti ketergantungan pada 
promosi dari mulut ke mulut serta keterbatasan pemanfaatan media komunikasi 
modern. Kondisi ini berdampak pada minimnya eksposur publik dan melemahnya daya 
saing perusahaan di tengah persaingan industri logistik yang semakin ketat. Oleh 
karena itu, perancangan merchandise kit dilakukan sebagai media komunikasi visual 
alternatif yang bertujuan untuk meningkatkan visibilitas merek dan memperkuat 
identitas perusahaan. Metode perancangan yang digunakan terdiri atas tiga tahapan, 
yaitu pra-produksi, produksi, dan pasca-produksi. Tahap pra-produksi meliputi 
pengumpulan data melalui studi literatur, observasi, serta analisis kebutuhan dan 
karakteristik perusahaan sebagai dasar perumusan konsep desain. Tahap produksi 
mencakup pengembangan konsep visual, perancangan desain, pemilihan material, serta 
pembuatan prototipe merchandise. Tahap pasca-produksi dilakukan melalui evaluasi 
desain yang melibatkan pihak internal perusahaan dan survei kepada publik. Hasil 
perancangan menunjukkan bahwa merchandise kit yang terdiri dari tujuh item, yaitu 
tumbler, notebook, bolpoin, tote bag, mug, luggage tag, dan payung, mampu 
merepresentasikan karakter profesional serta nilai-nilai PT. Janani Abadi secara 
konsisten melalui penerapan elemen visual perusahaan. Evaluasi internal bersama 
Direktur Utama PT. Janani Abadi serta survei publik terhadap 85 responden 
menunjukkan bahwa desain merchandise dinilai menarik, relevan dengan identitas 
perusahaan, dan berpotensi meningkatkan brand awareness secara signifikan. Secara 
keseluruhan, perancangan merchandise kit ini terbukti efektif sebagai media 
komunikasi visual dalam memperkuat citra dan meningkatkan kesadaran merek PT. 
Janani Abadi. 
 
Kata Kunci: Merchandise Kit, Brand Awareness, Komunikasi Visual, Identitas 
Merek, PT. Janani Abadi 
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ABSTRACT 

PT. Janani Abadi faces a low level of brand awareness due to the suboptimal 
implementation of conventional promotional strategies, such as reliance on word-of-
mouth promotion and limited utilization of modern communication media. This 
condition has resulted in minimal public exposure and weakened the company’s 
competitiveness amid increasingly intense competition within the logistics industry. 
Therefore, the design of a merchandise kit was undertaken as an alternative visual 
communication medium aimed at enhancing brand visibility and strengthening the 
company’s identity. The design method employed consists of three stages: pre-
production, production, and post-production. The pre-production stage involves data 
collection through literature studies, observation, and analysis of the company’s needs 
and characteristics as the basis for formulating the design concept. The production 
stage includes the development of visual concepts, design execution, material selection, 
and the creation of merchandise prototypes. The post-production stage is carried out 
through design evaluation involving internal company stakeholders and a public 
survey. The design results indicate that the merchandise kit, consisting of seven items—
tumbler, notebook, pen, tote bag, mug, luggage tag, and umbrella—successfully 
represents the professional character and core values of PT. Janani Abadi consistently 
through the application of the company’s visual elements. Internal evaluation with the 
President Director of PT. Janani Abadi, along with a public survey involving 85 
respondents, demonstrates that the merchandise designs are considered attractive, 
aligned with the company’s identity, and have significant potential to enhance brand 
awareness. Overall, this merchandise kit design has proven to be an effective visual 
communication medium for strengthening the company’s image and increasing brand 
awareness for PT. Janani Abadi. 

Keyword: Merchandise Kit, Brand Awareness, Visual Communication, Brand Identity, 
PT. Janani Abadi 

 

 


