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ABSTRAK 

 

Hotel Yuan Garden Pasar Baru merupakan hotel bintang empat yang berlokasi di pusat 

Jakarta dengan fasilitas lengkap dan posisi strategis. Namun, berdasarkan temuan awal, 

tingkat brand awareness hotel ini masih tergolong rendah di kalangan audiens muda, 

khususnya generasi Z. Kondisi tersebut dipengaruhi oleh belum optimalnya pemanfaatan 

TikTok sebagai media promosi, di mana konten yang diunggah sebelumnya cenderung 

berupa mirroring dari Instagram dan belum menyesuaikan dengan karakter visual, dinamis, 

dan naratif yang diminati pengguna TikTok. Berdasarkan permasalahan tersebut, tugas 

akhir ini berfokus pada perancangan dan produksi konten video TikTok dengan pendekatan 

visual storytelling sebagai upaya meningkatkan brand awareness Hotel Yuan Garden. 

Proses penciptaan karya dilakukan melalui tiga tahap, yaitu pra-produksi, produksi, dan 

pasca-produksi. Sebanyak sepuluh video dirancang menggunakan Standard Sequence 

Guide (SSG) dan dipublikasikan secara konsisten selama dua minggu. Evaluasi 

keberhasilan karya dilakukan melalui indikator reach dengan target minimal ≥800 views 

per video, serta melalui survei pra dan pasca publikasi yang melibatkan 107 responden. 

Hasil evaluasi menunjukkan bahwa seluruh konten berhasil melampaui target KPI yang 

ditetapkan, dengan capaian views terendah di atas 1.000 dan tertinggi mencapai lebih dari 

8.000 views dalam tujuh hari setelah publikasi. Selain itu, hasil survei pasca publikasi 

menunjukkan bahwa 99,1% responden menyatakan lebih mengenal Hotel Yuan Garden 

setelah menonton konten, menandakan adanya peningkatan signifikan dalam tingkat 

kesadaran merek. Dengan demikian, pendekatan visual storytelling pada TikTok terbukti 

sukses dalam meningkatkan brand awareness Hotel Yuan Garden secara organik dan 

relevan bagi audiens muda. 

 

 

 

Kata Kunci: TikTok, storytelling, brand awareness, konten digital, Hotel Yuan 

Garden Pasar Baru 
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ABSTRACT 

 

Hotel Yuan Garden Pasar Baru is a four-star hotel located in Central Jakarta, 

boasting comprehensive facilities and a strategic position. However, based on 

initial findings, the hotel's brand awareness remains relatively low among young 

audiences, particularly Generation Z. This condition is influenced by the 

suboptimal utilization of TikTok as a promotional medium, where previously 

uploaded content tended to be mirrored from Instagram and failed to adapt to the 

visual, dynamic, and narrative characteristics favored by TikTok users. Based on 

this problem, this final project focused on designing and producing TikTok video 

content using a visual storytelling approach as an effort to enhance Hotel Yuan 

Garden's brand awareness. The creative process was conducted in three stages: 

pre-production, production, and post-production. A total of ten videos were 

designed using a Standard Sequence Guide (SSG) and published consistently over 

two weeks. The success of the work was evaluated through a reach indicator with 

a minimum target of ≥800 views per video, and through pre- and post-publication 

surveys involving 107 respondents. The evaluation results indicated that all content 

successfully surpassed the established KPI target, with the lowest views exceeding 

1,000 and the highest reaching over 8,000 views within seven days of publication. 

Furthermore, the post-publication survey results showed that 99.1% of respondents 

reported knowing Hotel Yuan Garden better after watching the content, signifying 

a significant increase in the level of brand awareness. Thus, the visual storytelling 

approach on TikTok is proven successful in organically enhancing Hotel Yuan 

Garden's brand awareness in a manner relevant to young audiences. 

 

 

 

Keywords: TikTok, storytelling, brand awareness, digital content, Hotel Yuan 

Garden Pasar Baru 
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