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ABSTRAK

Remaja merupakan kelompok usia yang rentan terhadap gangguan kesehatan
mental seperti stres, overthinking, hingga depresi. Edukasi menjadi salah satu kunci
penting untuk meningkatkan kesadaran remaja terhadap pentingnya menjaga
kesehatan psikologis. Melalui pendekatan media Public Relations, edukasi dapat
dilakukan dengan cara menyampaikan pesan secara persuasif melalui konten
digital. Tugas akhir ini bertujuan memproduksi video Iklan Layanan Masyarakat
(ILM) yang bersifat edukatif sebagai bentuk promosi jasa psikologi oleh BPP
Consultant. Strategi komunikasi yang digunakan mengacu pada prinsip media
Public Relations, di mana informasi disampaikan secara informatif, edukatif, dan
menarik, terutama melalui platform Instagram yang banyak digunakan oleh remaja.
Proyek ini melalui tiga tahap utama: pra produksi, produksi, dan pasca produksi.
Hasil akhir berupa 14 video reels edukatif yang diunggah pada akun Instagram
@bpp_consultant dan mendapat respon positif dari audiens. Pendekatan promosi
jasa melalui media Public Relations terbukti efektif dalam memperluas jangkauan
pesan dan membangun citra positif layanan psikologi di kalangan remaja.

Kata Kunci: Kesehatan Mental, Edukasi, Media Public Relations, Instagram
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ABSTRACT

Adolescents are highly vulnerable to mental health issues such as stress,
overthinking, and depression. Education is a key element in raising awareness
about the importance of psychological well-being. Through the Public Relations
media approach, education can be effectively delivered in a persuasive and
informative way using digital content. This final project aims to produce
educational Public Service Announcement (PSA) videos as a form of psychological
service promotion by BPP Consultant. The communication strategy is based on
Public Relations media principles, which focus on delivering informative,
educational, and engaging content—especially through Instagram, a platform
widely used by teenagers. The project consists of three main stages: pre-production,
production, and post-production. The result is 14 educational reels uploaded on the
Instagram account (@bpp consultant, which received positive responses.
Promoting psychological services through Public Relations media has proven
effective in expanding message outreach and building a positive public image

among adolescents.

Keywords: Mental Health, Education, Public Relations Media, Instagram.
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