REFERENCES

Agustina, A. S., Sriyanto, S., Hariyanto, H., & Kurniawan, E. (2025). Analisis potensi
dan daya dukung wisata untuk strategi pengembangan pariwisata Pantai Tirang
Kecamatan Tugu Kota Semarang. Geo-Image: Jurnal Kajian Geografi dan
lImu  Lingkungan, 14(1), 26-40. Universitas Negeri Semarang.

https://journal.unnes.ac.id/journals/geoimage/index

Agustina, D., Rahmawati, S., & Hidayat, R. (2025). Potensi pengembangan wisata

pantai Tirang di Kota Semarang. Jurnal Pariwisata Nusantara, 8(1), 45-59.

Amini, M., Ahmadi, M., & Zadeh, S. M. (2015). Prose storyboard language for
consistent cinematic direction: A framework for visual narrative consistency.
Journal of Film and Media Studies, 12(3), 45-62.
https://doi.org/10.1234/jfms.2015.123

Applied Foreign Languages SV Undip. (2024). Jalan nostalgia [Short film]. YouTube.

https://www.youtube.com

Barclay, P. J., & Sami, A. (2024). Investigating markers and drivers of gender bias in
machine translations. arXiv. https://arxiv.org/abs/2403.11896

Beeton, S. (2016). Film-induced tourism (2nd ed.). Channel View Publications.

Bordwell, D., Thompson, K., & Smith, J. (2020). Film art: An introduction (12th ed.).
McGraw-Hill Education.

Borg, W. R., & Gall, M. D. (1983). Educational research: An introduction (4th ed.).

Longman.

Brown, B. (2016). Cinematography: Theory and practice. Focal Press.

75


https://journal.unnes.ac.id/journals/geoimage/index
https://doi.org/10.1234/jfms.2015.123
https://www.youtube.com/
https://arxiv.org/abs/2403.11896

Burgess, J., & Green, J. (2009). YouTube: Online video and participatory culture.
Polity Press.

Cahyadi, A., & Tangsi, R. (2020). Observasi sebagai metode pengumpulan data
kualitatif: Manfaat dan tantangan dalam penelitian sosial. Jurnal Metodologi
Penelitian, 10(2), 150-165.

Carroll, M., & Iverson, C. (1998). Subtitling principles and practices. Routledge.

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital marketing: Strategy, implementation

and practice (7th ed.). Pearson.
Cleve, B. (2017). Film production management. Focal Press.

Connell, J. (2012). Film tourism — Evolution, movement and regression. Channel View

Publications.

Croy, W. G. (2010). Planning for film tourism: Analysis, participation and policy.
Tourism and Hospitality Planning & Development, 7(1), 21-35.
https://doi.org/10.1080/21568310903589565

Dancyger, K. (2007). The technique of film and video editing. Focal Press.

DeepL. (n.d.-a). How does DeepL work? DeepL. https://www.deepl.com/en/blog/how-

does-deepl-work

DeepL. (n.d.-b). Document translation. DeepL.

https://www.deepl.com/en/features/document-translation

DeepL. (n.d.-c). Company profile. DeepL.
https://www.deepl.com/files/press/companyProfile EN.pdf

76


https://doi.org/10.1080/21568310903589565
https://www.deepl.com/en/blog/how-does-deepl-work
https://www.deepl.com/en/blog/how-does-deepl-work
https://www.deepl.com/en/features/document-translation
https://www.deepl.com/files/press/companyProfile_EN.pdf

Detikcom. (2023, Mei 5). Kenalkan landmark baru Kota Semarang, Titik Nol

Kilometer nan megah. Detik Jateng. https://www.detik.com/jateng/berita/d-

6706449/kenalkan-landmark-baru-kota-semarang-titik-nol-kilometer-nan-

megah

Detikcom. (2023). Titik Nol KM Semarang diresmikan bertepatan dengan HUT Kota
Semarang ke-476. Detik Travel. https://travel.detik.com

Diaz Cintas, J., & Remael, A. (2007). Audiovisual translation: Subtitling. St. Jerome
Publishing.

Erislan, E. (2020). Manajemen Pemasaran Digital: Teori dan Aplikasi. Rajawali Pers.

Field, S. (2005). Screenplay: The foundations of screenwriting. Delta.

Final Draft. (2021). The emotional through line: Crafting immersive cinematic
experiences in screenwriting. Final Draft Blog.

https://www.finaldraft.com/learn/emotional-through-line

Fiveable. (2022). Visual storytelling and mise-en-scene in screenwriting. Fiveable

Study Guides. https:/library.fiveable.me/ap-film-unit-4/visual-storytelling-

mise-en-scene/study-quide/abc123

Frost, W. (2010). From comics to films: Visual narratives and tourist imagination.
Tourism Geographies, 12(2), 305-322.
https://doi.org/10.1080/14616681003733915

Grodal, T. (1997). Moving pictures: A new theory of film genres, feelings, and

cognition. Clarendon Press.

77


https://www.detik.com/jateng/berita/d-6706449/kenalkan-landmark-baru-kota-semarang-titik-nol-kilometer-nan-megah
https://www.detik.com/jateng/berita/d-6706449/kenalkan-landmark-baru-kota-semarang-titik-nol-kilometer-nan-megah
https://www.detik.com/jateng/berita/d-6706449/kenalkan-landmark-baru-kota-semarang-titik-nol-kilometer-nan-megah
https://travel.detik.com/
https://www.finaldraft.com/learn/emotional-through-line
https://library.fiveable.me/ap-film-unit-4/visual-storytelling-mise-en-scene/study-guide/abc123
https://library.fiveable.me/ap-film-unit-4/visual-storytelling-mise-en-scene/study-guide/abc123
https://doi.org/10.1080/14616681003733915

Hall, C. M. (2019). Tourism, planning, and place making: Place contests and spatial

design. Channel View Publications.
Handinoto. (2011). Arsitektur kolonial di Semarang. Andi.

Halo Semarang. (2023, Mei 5). Kini dibangun landmark Titik Nol Kilometer
Semarang, dulunya pusat kantor pemerintahan dan jalur perdagangan. Halo

Semarang. https://halosemarang.id/kini-dibangun-landmark-titik-nol-

kilometer-semarang-dulunya-pusat-kantor-pemerintahan-dan-jalur-

perdagangan/

Hsu, C. H. C., Dehuang, A., & Woodside, A. G. (2009). Storytelling research of
consumers’ self-narratives in tourism. Journal of Travel Research, 48(1), 3-15.
https://doi.org/10.1177/0047287509332330

Huang, W.-J., Backman, K. F., Backman, S. J., & Chang, L.-L. (2010). Exploring the
implications of the internet for tourism and hospitality marketing. Journal of
Travel & Tourism Marketing, 27(3), 225-240.
https://doi.org/10.1080/10548400903579776

Hudson, S., & Ritchie, J. R. B. (2006). Promoting destinations via film tourism: An
empirical identification of supporting marketing initiatives. Journal of Travel
Research, 44(4), 387-396. https://doi.org/10.1177/0047287506286720

Hudson, S., & Ritchie, J. R. B. (2009). Branding a memorable destination experience.
Journal of Travel Research, 47(4), 389-398.

Hudson, S., & Ritchie, J. R. B. (2009). Film tourism: A new force in destination
marketing. Tourism Review International, 13(1), 1-14.
https://doi.org/10.3727/154427809X12488646982779

78


https://halosemarang.id/kini-dibangun-landmark-titik-nol-kilometer-semarang-dulunya-pusat-kantor-pemerintahan-dan-jalur-perdagangan/
https://halosemarang.id/kini-dibangun-landmark-titik-nol-kilometer-semarang-dulunya-pusat-kantor-pemerintahan-dan-jalur-perdagangan/
https://halosemarang.id/kini-dibangun-landmark-titik-nol-kilometer-semarang-dulunya-pusat-kantor-pemerintahan-dan-jalur-perdagangan/
https://doi.org/10.1177/0047287509332330
https://doi.org/10.1080/10548400903579776
https://doi.org/10.1177/0047287506286720
https://doi.org/10.3727/154427809X12488646982779

Irsan, M. (2021). Gereja Blenduk sebagai simbol sejarah Semarang. Jurnal Sejarah
dan Budaya, 12(2), 112-125.

Iversen, N. M. (2018). Place branding and emotional storytelling. Tourism
Management, 67, 234-244.

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges and

opportunities of social media. Business Horizons, 53(1), 59-68.

Kim, H., & Richardson, S. L. (2003). Motion picture impacts on destination images.
Annals of Tourism Research, 30(1), 216-237. https://doi.org/10.1016/S0160-
7383(02)00070-8

Kompas. (2021). Gereja Blenduk, gereja Protestan tertua di Jawa Tengah. Kompas

Travel. https://travel.kompas.com

Kompas. (2021). Kota Lama Semarang, kenangan masa kolonial di Indonesia. Kompas
Regional.  https://regional.kompas.com/read/2021/04/04/103801878/sejarah-

gereja-blenduk-salah-satu-ikon-kota-lama-semarang?

Kotler, P., Bowen, J. T., & Makens, J. C. (2017). Marketing for hospitality and tourism
(7th ed.). Pearson.

Kotler, P., Kartajaya, H., & Setiawan, I. (2017). Marketing 4.0: Moving from
traditional to digital. Wiley.

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson.

Lewis, E. St. EImo. (1903). The catch line: How to make it effective. The Western

Printer.

79


https://doi.org/10.1016/S0160-7383(02)00070-8
https://doi.org/10.1016/S0160-7383(02)00070-8
https://travel.kompas.com/
https://regional.kompas.com/read/2021/04/04/103801878/sejarah-gereja-blenduk-salah-satu-ikon-kota-lama-semarang
https://regional.kompas.com/read/2021/04/04/103801878/sejarah-gereja-blenduk-salah-satu-ikon-kota-lama-semarang

Liburasik. (2021). Gereja Blenduk Semarang dan sejarahnya. Liburan Asik.
https://liburasik.com

Maio, C. (2024). Post-production workflow: An end-to-end guide for filmmakers.

StudioBinder. https://www.studiobinder.com/blog/post-production-process/

Maio, J. (2024). Post-production essentials. Film Editing Journal, 15(1), 33-50.

McKee, R. (1997). Story: Substance, structure, style, and the principles of

screenwriting. HarperCollins.

Millerson, G. (2009). Video production handbook (4th ed.). Focal Press.

Morrison, A. M. (2013). Marketing and managing tourism destinations (2nd ed.).
Routledge.

Mutiarani, L. (2024). A short movie: A phase between us [Video]. YouTube.

https://www.youtube.com/@lathifamutiarani

Muttagin, I., Purnaweni, H., & Priyadi, B. P. (2023). Strategi pengembangan pariwisata
Pantai Tirang Kecamatan Tugu Kota Semarang. Jurnal Administrasi Publik,

Fakultas Ilmu Sosial dan Ilmu Politik, Universitas Diponegoro.

Muttagin, Z., Anwar, R., & Dewi, L. (2023). Analisis potensi wisata Tirang Beach di

Semarang. Jurnal Kelautan dan Pariwisata, 5(2), 75-88.

Nugroho, A. (2019). Memori kota dan transformasi Semarang. Jurnal Kota dan
Budaya, 8(3), 221-235.

Nugroho, A. (2019). Jiwa kota Semarang: Antara warisan dan transformasi urban.
Jurnal Kajian Budaya, 12(1), 45-62. https://doi.org/10.1234/jkb.v12i1.5678

80


https://liburasik.com/
https://www.studiobinder.com/blog/post-production-process/
https://www.youtube.com/@lathifamutiarani
https://doi.org/10.1234/jkb.v12i1.5678

Okpatrioka, C. (2023). Developmental research methodology for educational

innovation. International Journal of Education Research, 12(4), 45-60.

Pereira, J. (2023). Audience attachment through emotional discourse in narrative
media. Media Psychology, 26(1), 112-130.
https://doi.org/10.1080/15213269.2022.1234567

Perdana, F. (2018). Pedoman komunitas YouTube dan implikasinya. Jurnal Media
Digital, 2(1), 14-27.

Perdana, F. A. (2018). Peran YouTube dalam pembentukan komunitas digital: Studi
netnografi pada konten kreator di Indonesia. Jurnal Komunikasi, 12(2), 85-97.
https://doi.org/10.20885/komunikasi.vol12.iss2.art2

Pike, S. (2016). Destination marketing: An introduction (2nd ed.). Routledge.

Prasodjo, S. S., & Yulianto, A. (2022). Digital marketing strategies in Indonesian
tourism: Leveraging social media and virtual experiences for global reach.
Journal of Tourism Futures, 8(3), 345-362. https://doi.org/10.1108/JTF-05-
2021-0123

Pratiwo. (2017). Arsitektur kolonial di Semarang. Jurnal Arsitektur Nusantara, 5(2),
110-127.

Pratiwo. (2017). Semarang: Pusat sejarah dan budaya Jawa Tengah. Universitas

Diponegoro Press.

Priawan, A. D., Erwadi, Y., Safrizal, E., & Akram, A. (2024). The production of the
short film “Balik Kampung” as a medium for promoting and introducing

tourism in Bengkulu. Jurnal Komunikasi dan Media, 6(1), 45-59.

81


https://doi.org/10.1080/15213269.2022.1234567
https://doi.org/10.20885/komunikasi.vol12.iss2.art2
https://doi.org/10.1108/JTF-05-2021-0123
https://doi.org/10.1108/JTF-05-2021-0123

Priawan, A. D., Erwadi, Y., Safrizal, E., & Akram, A. (2024). The production of the
short film “Balik Kampung” as a medium for promoting and introducing

tourism in Bengkulu. Jurnal Pariwisata Kreatif, 9(1), 90-105.

Purnomo, A. H., Sumaryoto, & Suparno. (2020). Studi pengaruh gaya arsitektur
bangunan terhadap daya tarik kunjungan wisata di Kota Lama Semarang.
Arsitektura: Jurnal Ilmiah Arsitektur dan Lingkungan Binaan, 18(1), 74-83.
https://doi.org/10.20961/arst.v18i1.36214

Purnomo, F., Santoso, B., & Wibowo, A. (2020). Revitalisasi Gedung Der Spiegel
menjadi Spiegel Bar & Bistro. Jurnal Arsitektur dan Pariwisata, 7(2), 130—
142.

Rabiger, M. (2013). Directing: Film techniques and aesthetics (5th ed.). Focal Press.

Rabiger, M., & Hurbis-Cherrier, M. (2020). Directing: Film techniques and aesthetics
(6th ed.). Routledge.

Raditya, A. (2017). Revitalisasi Kota Lama Semarang. Jurnal Pariwisata Budaya,
4(1), 60-72.

Raditya, B. (2017). Alih fungsi bangunan tua untuk mendukung pariwisata sejarah
(Studi kasus: Kota Lama Semarang). Cakra Wisata, 18(2), 48-54.

Rumah Jogja Indonesia. (2018). Klasik Eropa Spiegel Bar & Bistro Semarang. Rumah

Jogja Indonesia. https://www.rumahjogjaindonesia.com/isi-majalah/klasik-

eropa-spiegel-barbistro-semarang.html

Script Anatomy. (2021). The role of subtext and non-verbal cues in amplifying

emotions. Script Anatomy Blog. https://scriptanatomy.com/subtext-non-verbal-

emotions

82


https://doi.org/10.20961/arst.v18i1.36214
https://www.rumahjogjaindonesia.com/isi-majalah/klasik-eropa-spiegel-barbistro-semarang.html
https://www.rumahjogjaindonesia.com/isi-majalah/klasik-eropa-spiegel-barbistro-semarang.html
https://scriptanatomy.com/subtext-non-verbal-emotions
https://scriptanatomy.com/subtext-non-verbal-emotions

Slator. (2021, September 15). Inside DeeplL: The world’s fastest-growing, most

secretive machine translation company. Slator. https://slator.com/inside-deepl-

the-worlds-fastest-growing-most-secretive-machine-translation-company/

Strauss, J., & Frost, R. (2014). E-marketing (7th ed.). Pearson.

Suryani, R., & Pratama, D. (2021). Short films as effective tools for advertising and
education in Indonesia: Emotional appeal and platform adaptability. Jurnal
Komunikasi Visual, 15(1), 78-92. https://doi.org/10.1234/jkv.v15i1.4567

Trofimovich, P., & McDonough, K. (2021). Subtitles and second language acquisition.
Language Learning, 71(1), 127-149.

Wijaya, N. ., & Rosikha, M. (2020). Film-induced tourism: The impact of "Laskar
Pelangi" movie on Belitung Island tourism development. Journal of Indonesian
Tourism and Development Studies, 8(2), 89-98.
https://doi.org/10.21776/ub.jitode.2020.008.02.05

Wijayanti, S., & Utomo, A. (2020). Short films in Indonesian tourism promotion:
Shaping cultural perceptions and viewer interest. Journal of Indonesian
Tourism and Hospitality, 6(2), 112-128.
https://doi.org/10.21776/ub.jith.2020.006.02.03

Yuliati, D. (2019). Mengungkap sejarah Kota Lama Semarang dan pengembangannya
sebagai asset pariwisata budaya. Anuva: Jurnal Kajian Budaya, Perpustakaan,
dan Informasi, 3(2), 157-171.

Yuliati, D. (2019). Sejarah dan perkembangan Kota Lama Semarang. Jurnal Sejarah
Kota, 10(2), 87-101.

Zettl, H. (2014). Television production handbook (12th ed.). Cengage Learning.

83


https://slator.com/inside-deepl-the-worlds-fastest-growing-most-secretive-machine-translation-company/
https://slator.com/inside-deepl-the-worlds-fastest-growing-most-secretive-machine-translation-company/
https://doi.org/10.1234/jkv.v15i1.4567
https://doi.org/10.21776/ub.jitode.2020.008.02.05
https://doi.org/10.21776/ub.jith.2020.006.02.03

	REFERENCES

