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ABSTRAK

Pariwisata Jakarta memiliki daya tarik beragam dengan keberadaan destinasi
unggulan seperti Masjid Istiglal dan Gereja Katedral yang telah dikenal luas,
sementara destinasi lain seperti Museum Taman Prasasti dan Taman Mangrove
Angke masih memerlukan perhatian lebih agar dapat berkembang. Tujuan
penelitian ini adalah merancang dan mengembangkan media promosi wisata Jakarta
berbasis narasi fiksi yang kreatif dan mampu menyentuh aspek emosional audiens.
Penelitian ini menggunakan metode Research and Development (R&D) dengan
model pengembangan ADDIE (Analysis, Design, Development, Implementation,
Evaluation). Produk yang dihasilkan berupa video promosi wisata berjudul Kienai
Ashiato dengan durasi delapan menit. Video ini menampilkan destinasi wisata
Jakarta secara implisit melalui alur cerita, memadukan bahasa Indonesia dan bahasa
Jepang, serta dilengkapi subtitle bahasa Jepang. Fokus penelitian diarahkan pada
tahapan produksi dan pascaproduksi, khususnya proses pengambilan gambar sesuai
storyboard serta tahap editing yang meliputi pengaturan audiovisual, penambahan
subtitle, dan penyesuaian alur cerita agar selaras dengan narasi fiksi yang dibangun.
Hasil uji menunjukkan bahwa responden memberikan penilaian pada kategori
Setuju hingga Sangat Setuju terhadap aspek konten, audiovisual, dan kebahasaan.
Dengan demikian, dapat disimpulkan bahwa video narasi fiksi ini efektif sebagai
alternatif media promosi wisata Jakarta, karena dinilai mampu membangun daya
tarik emosional audiens sekaligus memperkenalkan destinasi wisata dengan cara
reflektif, kreatif, dan berbeda dari video promosi konvensional.

Kata Kunci: Pariwisata Jakarta, Narasi fiksi, Video promosi, Model ADDIE, Research and
Development, Media audiovisual, Masjid Istiglal, Gereja Katedral, Museum Taman

Prasasti, Taman Mangrove Angke
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ABSTRACT

Jakarta tourism offers diverse attractions, with prominent destinations such as
Istiglal Mosque and the Cathedral Church already well recognized, while others
like the Taman Prasasti Museum and Angke Mangrove Park still require more
attention to grow. The purpose of this study is to design and develop a creative
tourism promotion medium for Jakarta that appeals not only informatively but also
emotionally to audiences. This study employs the Research and Development (R&D)
method using the ADDIE model (Analysis, Design, Development, Implementation,
Evaluation). The final product is a promotional video titled Kienai Ashiato with a
duration of eight minutes. The video implicitly showcases Jakarta’s tourist
destinations through a fictional storyline, combining Indonesian and Japanese
languages, and is complemented with Japanese subtitles. The research focuses on
the production and post-production stages, particularly the shooting process based
on the storyboard and the editing phase, which involves audiovisual arrangements,
subtitle insertion, and storyline adjustments to align with the fictional narrative.
The results indicate that respondents rated the video in the categories of Agree to
Strongly Agree across aspects of content, audiovisual quality, and language.
Therefore, it can be concluded that this fictional narrative video is effective as an
alternative medium for promoting Jakarta tourism, as it successfully builds
emotional appeal while introducing tourist destinations in a reflective, creative,
and distinctive manner compared to conventional promotional videos.

Keywords: Jakarta tourism, Fictional Narrative, Promotional Video, ADDIE
Model, Research and Development, Audiovisual Media, Istiqglal Mosque, Cathedral
Church, Taman Prasasti Museum, Angke Mangrove Park
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