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ABSTRACT

This study develops a promotional video titled Rasa, Rupa, Rawuh: Savoring the Scenery and
Soul of Pasar Sawahan to highlight the culinary and cultural potential of Desa Wisata
Kalongan, Semarang Regency. Using a simplified Borg & Gall R&D (1983) model, the
process included observation, documentation, and evaluations from students, the local
community, and international audiences. Results show that the video is clear, engaging, and
effective in presenting Pasar Sawahan’s cultural identity. Its dissemination through YouTube
successfully expanded audience reach, supporting tourism promotion, the creative economy,
and cultural preservation.

Keywords: Promotional Video, Pasar Sawahan, Cultural, Tourism, Research and
Development
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ABSTRAK

Studi ini mengembangkan video promosi berjudul “Rasa, Rupa, Rawuh: Savoring the
Scenery and Soul of Pasar Sawahan” untuk menonjolkan potensi kuliner dan budaya Desa
Wisata Kalongan, Kabupaten Semarang. Menggunakan model R&D Borg & Gall (1983)
yang disederhanakan, prosesnya meliputi observasi, dokumentasi, dan evaluasi dari
mahasiswa, masyarakat lokal, dan audiens internasional. Hasil menunjukkan bahwa video
tersebut jelas, menarik, dan efektif dalam menggambarkan identitas budaya Pasar Sawahan.
Penyebarannya melalui YouTube berhasil memperluas jangkauan audiens, mendukung
promosi pariwisata, ekonomi kreatif, dan pelestarian budaya.

Kata Kunci: Video Promosi, Pasar Sawahan, Budaya, Pariwisata, Research and Development
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